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It’s official—we’ve just welcomed the 


line into the Ketcham & McDougall family! Sales rights 
and manufacturing equipment have been signed over to us. Now two of the best- 
known brands in the country Pat Products and Park Sherman- will be manufac- 
tured in our Roseland plant, where newly-added manufacturing facilities will 
double our production area. Both product lines will be marketed separately under 
their individual brand names. With the Pat Products and Park Sherman lines, 
Ketcham & McDougall now offers the widest range of gift and stationery items in 
the field . . . and will soon be showing many new items in both lines. So, for your 
summer and fall selling seasons, look to these companies for the kind of fresh 
ideas and customer-pleasing products that keep profit dollars rolling in! 


DIVISIONS OF 


Roseland, N. J. 
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The rules of the game 





Maurice Freedman’s faa) 
“A to Z” Bridge Table Cover 


are on the table, with Maurice Freedman’s new 
Bridgepoint “A to Z” cover. The complete package 
for the social bridge player—cover, two sets 
of point count cords and four center score pads, 9.50 
Cover alone, 4.00; cards and score pads clone, 5.50 
Come and hear about the Bridgepoint system trom 

Mr. and Mrs. Freedman, who will be here from 

February 15th through 20th—on the Street Floor, 


Lerd & Tayler, New York 


10 news items at 








EVERYTHING FROM “A TO Z”..... 


Bridgepoint Playing Card Co. 


1089 St. Nicholas Ave., New York 32, N. Y. 


@ sW 5-0790 


Room 1130—N.Y. 


Stationery Show 
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The all-steel Apsco DEXTER and the Apsco ATLAS 
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and for the home. Apsco Apsco 
° PREMIER CHICAGO 


APSCO PRODUCTS, INC. 
Mailing Address P.O. Box 840, Beverly Hills, California (Dept. 22-5) 


Send for the NEW free Catalog ““™* 


ADDRESS 


cITY 
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DEAR 
READER 


[t is inspiring occasionally to be 
reminded of the important role our 
industry’s products play in the 
world around us. Joseph Burger 
of Art Steel seems to make a hob- 
by of reminding people. 

He did it again at a recent com- 
bined sales rally in New York, 
which we were pleased to attend. 
Calling attention to a list of four 
C’s, he mentioned that stationery 
and office equipment contribute to 
all of them — Communications, 
Commerce, Civilization and Cul- 
ture. Mr. Burger also proposed 
that a history of our craft be writ- 
ten and that a professional seal be 
adopted. 

Another sign of the omnipres- 
ence of stationer’s products was 
seen in a newspaper headline: 
“Runny Noses on A-Subs Traced 
to Paper Work.” This was a report 
of clever detective work by a doc- 
tor. He found that fluids used in 
some shipboard duplicators contain 
a substance that gums up, slightly, 
the machine that washes air for 
re-use aboard a long-submerged 
craft. (Note: Don’t sell spirit dup- 
licators with methanol fluid for use 
on atomic submarines.) The fact 
remains that numerous forms and 
reports are used in running the big 
ships. 

This month we cover several 
facets of the industry by reporting 
on two trade shows that have only 
a dozen or so exhibitors in com- 
mon. On page 25 is review of the 
1960 convention-exhibit of the Na- 
tional Office Furniture Assn. An 
advance report on May 15-20 New 
York Stationery Show begins on 
page 18. Many colorful products 
being introduced in New York will 
be found in our regular New Pro- 
ducts section. 


Pri uichr 
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1960's SCRIPTACULAR 













UNPRECEDENTED 
PROMOTION PACKAGE 
LAUNCHES THE NEW 
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Escort Pen © 





SCRIPT 





SCRIPTACULAR NEWS —the world’s first and only Ball Pen 
with a Filter Tip! A revolutionary Scripto discovery that filter- 
flows the ink —keeps it writing clog-free and fresh, clear to the 
very last drop. Only Scripto has it! 


SCRIPTACULAR NEWS—The Scripto Escort Pen intro- 
duces the first ball point to maintain true ball-bearing action 
for the life of the pen. It’s the Perma-Textured ball that’s 
permanently etched; practically immune to wear. 


SCRIPTACULAR NEWS-—also, in the new Escort Pen, a 
unique slim-wall, transparent ink reservoir that provides bonus 
capacity. A slender pen that holds 50% more ink! \} 


U 


Scujele ...the best in writing at any price. 
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PROFIT BOOSTER! 


.and this is the Powerhouse Advertising to make 
the new Escort a smashing Scriptacular success! 





THE BIGGEST TV NETWORK SATURATION 
IN BALL PEN HISTORY 


..-no other pen has ever been on so many shows 
on the “Big Three” Networks, coast to coast! 


NBC 


Laramie 
Dave Garroway 
Overland Trail 


This kind of coverage delivers over 
35,000,000 customers week after week. 


AND -—over 50,000,000 readers will see Scripto’s 
smashing 4-color spreads and pages in the 
SATURDAY EVENING POST and LOOK. 


BIG-TIME SHOWS LIKE: 


CBS 


Be Our Guest 








Never before have you displayed a pen 
with so much news built into it—and all for 
the red-hot, traffic-building price of $1.69! 





ABC 


Alaskans 
Adventures in Paradise 
Leave it to Beaver 
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ESCORT 


BALL PEN 
£ 














FREE GOODS OFFERS! 


Order Deal No. 7556 
(1 dozen $1.69 Escort Ball Pens) 
PN takecadnsevinkesesns $20.28 
You get FREE four U240 

Universal Telegauge refills worth 2.36 


Total Retail Value ..........0. $22.64 
IO rs cates eh eacduens 12.17 
ee ee $10.47 


SCRIPTACULAR 46.2% PROFIT 





Order Deal No. 8370 
(2 dozen $1.69 Escort Ball Pens) 
DE anceeks-iat sede aque $40.56 
You get FREE twelve U240 
Universal Telegauge refills worth 7.08 





eg ee $47.64 
TD | ee eae 24.34 
Dee OE 6 odcwecccanncaeds $23.30 


SCRIPTACULAR 48.9% PROFIT 
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HOW WILL 2% YOU HAVE 
YOUR 
PROFIT, 











SHELF-LIFE 


GUARANTEED d 
3 YEARS 
pee fey. Package Offers for Dealers combine 


fastest-selling items, top discounts, free 
literature and sales promotion material, free displays. Today 
you can take more profit-per-inch with Speedry...and get 
products you can rely upon for quality, uniformity aa 
customer satisfaction. 


refills 39¢ 


\ 7 NATIONALLY ADVERTISED 
TO MORE THAN 33,000,000 
READERS MONTHLY 
peng 
COMSUANE 
SERVICE BUREAU 


T 
post ote tt i eopuae |= 


1 O8 4 OtF e ~ . . 
CGearcrced bye S.A. Order through your jobber, nearby Speedry Distributor 
Good Housekeeping or write direct for catalog information. 


erase SPEEDRY PRODUCTS, INC. 
Dept. MS-20, Richmond Hill 18, N. Y. 
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“ , 
Magne lic ink characte recognition has had an tremendous cffect o t| printi 


industry. The principle of MICR has proven highly successfu Lit would 
appear that many types of printing, other than bank checks influenced 
by this development in the near future. While much has been learned, a great 
deal more detailed knowledge of MICR and its application must be obtained 
hefore it can become a workaday operation.” Thomas A. Taylor, vi presi 
dent, Sechwabacher-Frey Co., San Francisco, al’ Business Forms Insti forum 


“Vou don't put a price on an artiels alone, but also on vow 


the right product and to service it. That’s why a dealer has to set his own pric 


H. Wray Crane, Peerless Equipment Co., at NOFA panel program 


" {pproximately SO percent of NCR's volume last year represented equipment 
which was not on the market ten vears ago.” .. . “More than 20 percent of 1959 
sales, of ($500.6 million) came from products not in existence at 3M five vears 
ago.” From annual reports of National Cash Regist » and Minnesota 
Mining and Manufacturing Co. 


“It's no secret, even though some manufacturers apparently haven't vet learned 
it, that good servicing begins on the drawing board. Simplified design and con 
struction, with readily accessible quality components and controls is still the best 
approach to minimizing s( rvice r ( olumimnist in Tlome Fun iS! Ng Dail 

“Ollice service managers have a te ndeney to worry too much about those items 
for which there are only rare calls, to the neglect of the proper stocking, ordering 
and control of more frequently used supplies. Experience shows that only 10 to 
20 percent of the items in the average office’s inventory comprise about 80 per 
cent of the total dollar value of the inventory. Standardization making on 
type and size supply serve as many different purposes in the office as possibl 

is an important way of lowering a firm’s total inventory requirements.” 

Dr. James L. Lundy, Photostat Corp.. at American Management Assn. seminar 
“The contract must be dated and in writing; the printed portion shall be in eight 
point type at least, and may not contain any blank spaces when signed by the 
buver.” From new California Act governing conditional sales contracts 


} 


“The search for more technical I-nowledge, plus a greater int { 


eTes lt) Ss condars 
and college preparation, has increased the demand for drafting and engineering 


supplies.” M. L. Shoham, Alvin & Co. 


“The clerical work load is growing steadily with no sign of diminishing in th 
foreseeable future. It's due to the type of economy we're in, the huge amount 
of paperwork generated by all types of ‘fringe’ benefits Social Security, pen 
sion funds, medical plans, insurance and so forth, both private and government. 
All these mean more clerical work. Then there is the phenomenal growth of credit 


cards. This, too, means more paperwork. And it all costs more to process.” 
The Journal of Commerce. 


“What's the most important commodity in business? Time It’s the basis of 
planning, production, sales, annual meetings, profits and losses. It must be mea 
sured, evaluated, sorted and reported. There’s never enough of it. Cincinnati 
Time Recorder Co. 

¥. ¥ * 
“No machine is as flexible as a plain ordinary human being with a pencil, 
although it may be faster and more accurate.” —From article on automation. 
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Plastic Playing Cards 
Plastic playing cards 


not 


Memory Book 1 
A new Bridal and Wedding Memory 


Book, offset printed in colors, is 
offered by Samuel Ward Mfg. Co. It is 
bindings, $3.95 for 


silver 


guaran- 
teed to slip, slide or stick 
are offered by the Lane Playing 
Card Co. of Los Angeles. A new 
feel attained 


through a 


two 


available in two 


washable white leatherette with and action was 


stamping and $5 for a frost blue moire process of linenizing 
They can 
indefinitely without 
color. George S. Heine- 


is sales representative. (N. Y. Stationery Show, Emp 


binding. The company also has a new (serration) the card. 


size photo album which takes six Pola- be washed 
roid size prints per page. (N. Y. Sta- losing 
tionery Show, rooms 1031-32) man, Inc., 


room) 


Christmas Cards 

Tip-ons and die-cut pieces 
for 3-D effect are features of 
the new 1960 line of name- 
imprinted Christmas cards be- 
ing introduced by Master- 
piece Studios, Chicago. Un- 
usual colors, a sprinkling of 
glitter, gold thermography 
and flourescent inks are 
among the new combinations 


employed. (N. Y. Stationery Show, room 


Desk Set 


Gourmet Records 
A new Gourmet 


ter * 
1050) 


3 


A new five-piece desk set sell- 
ing at $6 is offered by Redi-Re- 
Co. Dealer 


boxed set is $3. It 


Products cost 


for the gift 
includes desk pad, perpetual cal- 
endar, letter ball pen 
with stand and memo pad. Four 
pad sizes are available. Redi-Re- 


cord 


opener, 


dealers a new 
catalog of desk 
(N. Y. Stationery Show, 


room 503) 


cord also offers 
16-page acces- 


sorties. 


theme deve- 


loped by Stylecraft of Baltimore 
and distributed by The Beckhard 


Line’ consists of 
pieces, including a 


Market List in 


Recipe 


and 


coordinated 
File 


washable 


leatherette, made in either white 


with red trim or black 


white trim. 


with 
Other Gourmet pieces available are File Boxes for 


recipes, Slim Jim Memos, Favorite Recipe Pads and a purse-size 
Marketing and Menu List. (N. Y. Stationery Show, rooms 625-26) 


Aluminum Hardware 


5 

National Lock Co., Rockford, IIl., 
has added a trio of extruded alumi- 
num pulls to its line of hardware 
trim for office furniture. They may 
be ordered in virtually any length. 
The pulls come in a number of ano- 
dized finishes, both bright and dull, 
gold, clear, and 


including _ brass, 


others. 


Garden Statuary 

Religious articles by Ferri Bros., 
include a new series of outdoor statual 
with finely molded features in high j 
pact plastic that resists breakage. 
weigh 
Sizes ran 


lightweight statues may be 
with gravel in their bases. 
from 16” to 27” and retail prices fre 
$7.50 to $15. (N. Y. Stationery Sho 


room 1015) 


Home Budget Book 8 


Save” houshold bud- 
books by Wilson 


have been redesigned and 


“Snend and 
get and 
Jones Co 
are bound in red, green, ivory and 
leather. In addi- 
forms, 


expense 


simulated 
monthly 
for yearly summaries, in- 
home furnishings and 
Retail price is $1.69 


12 comes 


brown 

tion to pages are 
included 
ventory of 

other records 
per book. Assortment of 
in wood grain counter display. (N. 


Y. Stationery Show, room 701) 


Arent ¥ 


CaRavinG THsd 


Greeting Cards 

A new line of Everyday card 
by Barker Greeting Card Co. i 
clude; many with unusual nove 
ty attachments. The compan 
also is unveiling a new line 6 
Christmas Solid Packs, featuring 
glitter and metallic printing, wi 
a price of $1.50 per pack. (N. Y 
Stationery Show, room 531) 





Bar Unit 

A new bar unit by Ply Line Co. is 
called File-A-Drink. When closed _ it 
looks like a regular filing cabinet. Jt 
comes complete with four glasses, two@ 
shot glasses and an ice bucket. On the@ 
inside of the lid is a list of liquor re- 
cipes. (N. Y. Stationery Show, room @® 
728) 


(Continued on page 64) 
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1... letter,from Washington...r 


MODERN STATIONER AND 
OFFICE EQUIPMENT DEALER 
Washington, D. Ce 

April 15, 1960 


Odds are against the setting of a 30 percent duty on imported 
typewriters as urged by Smith-Corona Marchant, Inc., and Royal McBee 
Corp. Even if the Tariff Commission decides that the domestic industry 
needs protection against the undeniably vast increase in imports, its 
only power is to recommend such an increase to the President. In the 
past the President has almost invariably relied on the advice of the State 
Department and rejected Commission recommendations for protection. In vier 
of a recently announced program for greatly increasing U.S. export trade 
and for getting foreign nations to lower their trade barriers against U.S. 
products, the President would find it difficult to justify to other nations 
the raising of U.S. barriers. 








In his statement to the Commission March 29, F. P. Ryan of Royal said 


that "unless a reasonable tariff is imposed at this time, the portable and 
manual office typewriter manufacturing industry will dissipate in this 
country within ten years to a fringe industry." He said typewriters are 
the only piece of office equipment which can be imported into the United 
States without tariff, while all foreign countries protect their domestic 
typewriter industries with import duties. 


Since 1952, it was said, U.S. imports of typewriters have increased 
from 31,000 units to 470,000 units in 1959, while exports of American 
typewriters during the same period have decreased from 196,000 units to 
36,000 units. 


Results of a poll of 870 dealers submitted by the National Council 
of American Importers stressed that 62 percent of the dealers think foreign 
typewriters are superior and that they require less servicing. Some 78 
percent of the dealers reported that foreign machines make up half or more 
of their typewriter sales. A group of dealers testified that foreign manu- 
facturers were first with many new features, that foreign machines are 
priced about the same or a little higher than domestic ones and that do- 
mestic manufacturers show little regard for the franchised, independent 
dealer, The dealers who testified were Fred Johnson, Charleston; Louis 
Santangelo, Jr., Denver; Ralph Neumayer, Hartford; Curt Benner, Indianapo- 
lis; Lloyd 0. Linabury, Long Beach; Edgar Noll, Philadelphia; Alvin Wing- 
field, Jr., Raleigh; Ben Schweiss, St. Louis; Carl Voss, San Antonio; 
Clarence Hult, Tacoma; Al Williams, Texarkana; and Irwin Vincent, Topeka. 











The retail clerks union thinks the minimum wage and maximum hours 
law should be applied to all retail stores with an annual volume of more 
than $500,000. The union estimates that this cutoff point would cover 














about 43 percent of the nation's retail employees. In testimony before the 
House Labor Committee, the union also called for an increase in the minimum 
from the present $1 to $1.25 per hour. 


The American Retail Federation opposed any extension of the present 
coverage as a federal invasion of intrastate commerce. The retail exemption 
has been recognized since the Fair Labor Standards Act was set up in 1938, 
ARF said. According to the Federation, the national average retail wage is 
more than $1.68 in the West and $1.16 in the South, with a range from about 
72 cents to a high of about $2.09. A federal wage standard cannot be ap- 
plied to wage rates with such divergence, ARF testified, without discrimi- 
nating between regions and types of businesses. 


Extension of Federal Trade Commission authority to retailer advertising 
is under serious consideration. This would be a reversal of traditional FTC 
policy which ignores the advertising of products sold only within a state. 
Earl Kintner, FTC chairman, maintains the agency has authority to crack down 
on any advertising that crosses state lines, even if the products are sold 
locally. 








The FTC chairman believes it is unfair to attack the advertising of 
interstate chains and let false advertising by local retailers go unchallenged. 
Though many states have truth-in-advertising laws, he contends they go un- 
enforced because most of the laws provide criminal penalties and local au- 
thorities think they are too harsh. FTC, on the other hand, only orders a stop 
to false ads and has no criminal power of its own. 


A move to blast the Fair Trade bill out of the House Rules Committee and 
get it through Congress before the end of the session may be in the making. 
After a meeting in Washington with key legislators, some of the proponents 
said they thought they had enough Rules Committee votes to get the bill on the 
House floor where passage would then be probable. Latest word, however, is 
that no move will be made unless Rep. Oren Harris (D., Ark.), chairman of the 
House Commerce Committee, presses for it. 








The Commerce Department thinks Congress should let the second-step 
increase in third-class mail rates go into effect July 1 as scheduled. The 
new rate on bulk mail will be $25 per thousand. Costs of the last increase 
were fairly substantial for stationery stores, although one survey report is 
not too meaningful because book stores and book clubs were lumped in the same 
category. This category reported postage per thousand dollars of receipts 
climbed from $41.88 in 1958 before the increase to $58.13 last year. At the 
same time, the number of pieces mailed third-class by the average user of 
direct mail in this category declined 20.4 percent. 


The increase undoubtedly resulted in some switching of paper grades and 
envelope sizes, but it is difficult to measure the trend. Larger printers 
and lettershops took active steps to induce their customers to switch, the 
Commerce Department reported. 








A Treasury Department substitute for the House-passed bill to permit the 
self-employed to take tax deductions for amounts set aside in retirement 
plans has one provision that will be unacceptable to Congress. This would 
require the payment of the normal income tax rather than capital gains on 
lump-sum payments from any retirement plan. The Treasury proposal permits 
the self-employed to set up a pension plan for themselves and their employees, 
but ‘only if employees are included, 

































*PATENTED 
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Hur@n 
: of yse , 
PULL OUT Style 


AMERICA’S ‘‘MOST ADVERTISED 
— MOST ASKED FOR’’ MANIFOLD 
CARBON PAPER SETS... 


Suarantee you more 





repeat sales... 


bigser profits 


WE GIVE YOU: 


FREE Sample Folders 

_ FREE Direct Mail Pieces 
FREE Easel Displays 
FREE Ad Mats 


HURON COPYSETTE is the recognized brand 
name leader — the fastest moving line in 
the field. Our broad consumer advertising 
program “pre-sells” the line for our deal- 
ers. Immediate shipment from stock of 
white and six colors in all standard sizes. 
Special grades made to order. 






*LICENSED UNDER KERR PATENT No. 2,557,875 BAe... PORT scm eunrmoe ans paren coy) 


WRITE FOR COMPLETE DEALER INFORMATION TODAY 


3 YOUR CUSTOMERS WILL ASK FOR HURON COPYSETTE BY NAME 
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FREE Displayer included with... 
Marjorie Cooper’s Kitten Cards. 


: * 
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for Birthdays, Anniversaries, 
Get Well and Friendship 








Marjorie Cooper, America's 
foremost kitten artist. 












































Marjorie Cooper designs for Gibson 
and creates the most salable everyday cards 

ever! You get cards and 5 ft. high displayer rack 
complete, for the price of the cards alone. 

The result: Kitten cards that sell on sight. 


Order yours today. 


Hie Sater! som 
THE 354 CARD ASSORTMENT — sss 
WITH FREE DISPLAYER - JUST 34.95 


4 Designs @ 10c 


2—General Birthday 
1—Juvenile Birthday 
1—lIliness 


Top section 
may also . \ 
be used as a ’ ’ : 4—General Birthday 
counter oh. 3—Family Birthday 
merchandiser 2—llIness ; 
1—Friendship 
1—Anniversary 


11 Designs @ 15c 


13 Designs @ 25c 


3—General Birthday 
1—Juvenile Birthday 
5—Family Birthday 
2—llIness 

Y 4 1—Friendship 
1—Anniversary 


w 


Designs @ 35c 
No. 2750-3 1—Mother 












1—D ht 
: 354 cards ‘italien Bebitey = 
just 34.95 
we’ { y MAIL TODAY! 

ime? = | 
, | The Gibson Art Company | 
FREE \ f | Cincinnati 37, Ohio Dept. MS-5 | 
‘ f | | enclose my check for $34.95 send Marjorie | 
Pa DISPLAYER h 4 FA MEET US... Cooper Kitten cards and FREE displayer 
EES Rooms ; | went to know more before | part with my 

i 1133-1134 
| nam = ee ee 
a 4. Hotel New Yorker | eas | 
N.S. T. S. — May 15-20th | Address —_____—¥—______ | 
A EE | 
(IBSOR ART COMPANY © CINCINNATI 37, OHIO | State_______Phone__ _} 
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In my Opinion 


This 


pMationer recently pressed on us 
a letter and policy statement 
from one of his camera department 
suppliers. 

“This is what we need more of,” 
he said, and he will find agreement 
from most readers, considering 
that where nationally advertised 
brands are concerned much havoc 
can be raised by irresponsible pric- 
ing. However, all manufacturers 
will quite obviously not agree. 

The letter said the manufacturer 
had learned of an ad by one deal- 
er offering a $179.50 camera for 
$129.50. Upon inquiring about the 
cut’ price, the manufacturer was 
told the ad was in error as the 
dealer had no such merchandise 
available for delivery. 

Nevertheless, the manufacturer 
found the advertising contrary to a 
“Dealer Profit Protection Plan” 
and announced that none of the 
merchandise in question would be 
supplied to the offending dealer. 
And he was not a small dealer. 

“We are determined,” the manu- 
facturer wrote, “to protect dealers 
from reckless price cutting or ad- 
vertising by others which threatens 
the destruction of the dealer profit 
incentive. Accordingly, we will re- 
fuse orders for merchandise from 
those dealers engaging in 
practice.” 


such 


The action was in keeping with 
a policy “dedicated to help con- 
scientious dealers with good busi- 
ness ethics make an_ attractive 
profit on the sale” of the com- 
pany’s products. 

The retail dealership sales policy 


MODERN STATIONER, MAY, 1960 





We Need More Of 


behind the action was outlined on 
an accompanying sheet. It included 
the usual stipulations that the 
dealer maintain orderly premises, 
adequate stock and proper display. 
The dealer also agrees to purchase 
the company’s products for sale in 
his own store or stores and not for 
trans-shipment to other outlets. 

In addition, there are two final 
points and these are the ones that 
were so warmly endorsed by our 
stationer friend. 

In one point it is stressed that 
the manufacturer advertises his 
products “widely and effectively at 
established retail list prices ’ 
While the products are not Fair 
Traded and the company does not 
wish to insist upon the sale of its 
products at predetermined prices, 
it strongly encourages the sale of 
its products at a level which will 
assure the 
profit.” 

A final point in the policy state- 
ment says that “as a condition of 
sale, the company has the right to 
refuse to accept orders from deal- 
ers who fail to meet the conditions, 

. including the refusal to accept 
orders from dealers who have ad- 
vertised its current products at 
other than established list prices 
or have engaged in reckless price 
cutting techniques which threaten 
the continued marketability of its 
products by destruction of th 
dealer profit incentive.” 

Now, whether or not a 


dealer a_ satisfactory 


manu- 


facturer subscribes to this type of 
“dealer profit protection plan” is 
not, as I see it, the most important 
element in this discussion. It is, of 
course, the kind of program that 
most dealers want from their sup- 
pliers. 

What is most creditable about 
this manufacturer’s effort is the 
straightforward statement of his 
position, the special pains taken to 
make his position known and the 
willingness to enforce the policy on 
your behalf. think we 
need more of. 


This, we 


There are good reasons why 
some suppliers do not wish to fol- 
low similar pricing practices. We 
all recognize this. Yet, their deal- 
ings with you can be equally fair 
and amiable, as long as you know 
what that company’s policies are 
and know that they are being ad- 
ministered with fairness and con- 
sistency. 

We applaud the manufacturer 
cited here, not necessarily for his 
policy, but for his presentation 
and enforcement of it. And, more 
importantly, we applaud the deal- 
er who turns his efforts toward 
getting the manufacturer to un- 
derstand the importance of a firm, 
enforced policy. I think you'll find 
that time spent in this effort is put 
to better use than time used in 
trying to alter a manufacturer's 
policy which is dictated by a mul- 
titude of other considerations. 

Why not give it a try? 


Macatd O Shivedy 





oo! J ‘he most beautifully function 

al stationery and office sup- 
ply store in America,” say many 
who have seen the results of mod 
ernization and conversion to self- 
selection at Stationers Corpora- 
ton in San Diego, Calif. 

The firm’s four-story establish 
ment was turned upside down. 
Whole departments were moved 
to different floors and other de- 
partments were consolidated. Self- 
selling fixtures were installed 
throughout, and the entire store 
layout rearranged to facilitate 
flow of customer traffic in a re- 
modeling program that was com- 
pleted in November, 1958. 

It amounted to an about-face 
in merchandising for the tradition- 
ally conservative firm. Now, more 
than a year later, the new con- 
cept of self-selling has demonstrat- 
ed its superiority to former selling 
methods by showing dramatic 
sales increases throughout the 
store. 

Stationers Corporation, a land- 
mark in San Diego for the past 35 
years, has occupied three different 
locations in its history, moving to 
its present quarters on Sixth Ave- 
nue in 1948. “These moves,” says 
Tom H. Daniels, manager, “show 
an uninterrupted history of growth 
and successful operation. Despite 
this record of success, we decided 
to adopt an entirely new manner 
of merchandising in 1958, com- 
pletely changing our selling tech- 
niques as well as the physical ap- 
pearance and 
store.” 


functions of our 


First, the entire store was re- 
painted and lighting fixtures  in- 
creased 100 percent. Store engi- 
neers then went to work to relo- 
cate sections and consolidate sales 
operations into 12 departments 
geared to offer a greater variety 
of merchandise and more efficient 
customer service. 

One of the most important steps 
consisted of reducing the area re- 
quired by many departments with 
out loss of sales. This was of par- 


16 


A report from Stationers Corporation in 
San Diego after more than a year’s experience 


in its modernized store 
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More Sales 

in Less Space, 
With 
Self-selection 
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ticular Lelp to Stationers Corpo- 
ration, > uce it made it possible to 
store back-up stock in sufficient 
quantity for retail needs, and re- 
leased thie 18,000 square foot ware- 
house for commercial, school and 
wholesa e business. 

The cntire basement was car- 
peted and backgrounds designed 
hy an interior decorator. It was 
then turned over to the store’s 
office furniture department. The 
resulting displays provided the 
outside sales force with a dramatic 
showcase and brought a 50 percent 
increase in sales. 

The commercial stationery de- 
partment has shown a 20 percent 
increase in store sales while social 
stationery gained 5 percent in spite 
of the fact that both of these lat- 
ter departments were greatly re- 
duced in floor space. 

In the field of high mark-ups, 
the greeting department, formerly 
broken up and located in the cen- 





ter of the store, was moved to a Lighting was doubled when Stationers Corporation switched to these self-selection fixtures. 
new location. Here with compact 
display and better merchandising, 
greeting cards have shown a 25 
percent sales increase. 

The pen department, also dreary 
and dark in the center of the store, 
was completely redesigned and 
has had some increases, despite 
the increasing competition from 
cheap ballpoints. 

A book department was moved 
to the mezzanine and has shown 
a slight decrease, believed due to 
the less convenient location for 
walk-in traffic. However, this is 
considered a low mark-up depart- 
| + ment; and the gift department, 
completely redesigned and _relo- 
cated, has more than made up for 
{the decrease in book sales by pro- 
ducing a 40 percent increase in 
gift sales. 

The store’s games department, 
moved up from the basement, has 
been able to hold its own while 
occupying one- tenth the area for- 


(Photos courtesy The Bulman Corp.) 








(Continued on page 80) 
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1E THAN 5,000. 
MORE AN 5,000 
The nation’s showcase for social stationery, greeting cards, gift 


wraps and related items opens its doors to buyers May 15 at the 
Hotel New Yorker for a six-day presentation of the newest merchandise 


iy he i4th annual New York Stationery Show will take place May 

15-20 at the Hotel New Yorker, where exhibitors will occupy dis- 
play space on the fourth through eleventh floors. 
more than 5,200 stationery buyers is expected from throughout the 
country. 

On display for 46 hours spread over six days will be hundreds 
of new 1960 products, including social stationery, pens and pencils, 
leather goods, desk accessories, greeting cards, gift w raps, drawing 
materials, playing cards and games, party goods, office supplies, dec- 
orations and related items. 

Both fashion and staple goods of all types will be shown, plus 
a wide selection of unusual impulse items. Of increasing prominence 
at the show are the gift wrap and ribbon section and the Trim-A- 
Tree lines, showing all types of domestic and imported holiday dee- 
orations. 

Many of the new show items are previewed in this issue’s New 
Products section, starting on page 00. A presstime list of exhibitors 
and lines represented at the show is also provided to aid readers in 
planning their visit to the show. 

More than 300 firms, many with multiple lines, will be taking 
part in the 1960 show. For the convenience of buyers, the show will 
be open until 9:00 p.m. on each of the first two nights. 

Once again there will be a “Good Display Contest” for exhi- 
bitors, with judging for best overall display, best use of display 
space and best point of sale merchandise presentation. The second 
judging category is included so that efforts of exhibitors in small 
rooms will be judged as fairly as those with more space. 

Display contest winners in each category will receive a plaque 
at the annual Dinner Dance on Tuesday, May 17, in the grand 
ballroom of the Statler-Hillon. Tickets for the event are $9.50 each. 
Reservations may be made by contacting the show’s sponsors, George 
Little Management, Inc., 220 Fifth Ave., New York 1. N. Y. 

The full schedule of exhibit hours follows. 


EXHIBIT HOURS 


Sunday, May 15—1:00 p.m.—9:00 p.m. 
Monday, May 16—10:00 a.m.—9:00 p.m. 
Tuesday, May 17—10:00 a.m.—6:00 p.m. 
Wednesday, May 18—10:00 a.m.—6:00 p.m. 
Thursday, May 19—10:00 a.m.—6:00 p.m. 
Friday, May 20—10:00 a.m.—1:00 p.m. 




















An audience of 


a 


ECTED 


Robert |. Carman, vice president of George 
Little Management, Inc., is director of the 
New York Stationery Show. 


EXHIBITOR 
LIST 


This presstime list gives names and 
room numbers of exhibitors and lines 
which will be represented at the 
New York Stationery Show. Product 
information appears in the Product 
News section, starting on page 10. 


A & M Leatherlines Inc. 933-34 
Abco 703 
Acme Brief Case Co 636-37 
Acorn Products Co. 508 
Adair Associates 1149 
Adler Inc., Kurt S. Wil 
Adrian Novelty Co. 816 
Aero Service Corp. 549 
Alden-Scott Card Co 803 
Aldermaston Sales 945 
Allen Co., T. V. 710 


Italian-cameo design 
is featured in a 
new $2.95 box of 
social stationery by 
White & Wyckoff. 
The two-color vell- 
um materials are in 
a hinged-cover box. 
The company also 
has a new box of 
woodgrain _ station- 
ery for $1.59. 
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American G 
Andrews, D 
Annalee UC 
Apex Prod 
Ardalt imp 
Arnart imp 
Arnof C 
Arrco Play! 
Art-Mount 
Artamount 
Artcraft Di 
Artcraft N 
Artis Publ 
Artistic De 
Artistic In 
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Astor Met 
Atlantic B 
Atlantic P 
Atlas Chir 


Backer C 
Bandes G 
Banov-Ber 
Barker Gr 
Barr, Gert 
Bates Lis 
Bausch & 
Beach & 
Beachcraf 
Beck Car 
Beckhard 
Benley C 
Berkshire 
Bernad 
Bey-Cor 

Birchcraf 
Block In 
Blue Stat 
Box Car 
Braat’s 

Bradford 
Brandt ( 
Brett C 
Bridgeoc 
Brownie: 
Bucklers 
Butler-T 
Buzza-C 


Cache ( 
Cahn C 
Californ 
Canvas 
Cardel 


Carr C 
Carry-C 





Case 

Castle 
Chest: 
Chest 
Chica 
Chiqu 
Chuc} 
Colle; 
Color 
Colto 
Conti 
Cont! 
, Cook 
Corn 
Corn 
Coro 
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American Greetings Corp. : 1118-20 
Andrews, Dorothy 1005-06 
Annalee Dolls 1150 
Apex Products Corp 1143 
Ardalt Imports In 1023 
Arnart Imports Inc 1114 
Arnof C Inc., J. M 853 
Arrco Piaying Card Co 801-02 
Art. Mount 1139 
Artamount Inc 826-27 
Artcraft Designs 1022 
Artcraft Mfg. Co 505 
Artis Publishers G Craftsmen Inc 507 
Artistic Desk Pad and Novelty Co 627 
Artistic Imports Inc 94) 
Artistic Products 527 
Astor Metal Products Co 753 
Atlantic Binders Corp 1144 
Atlantic Playing Card G Match Co 528 
Atlas China 709 
Backer Co., Alexander 703 
Bandes G Co., Julius 551 
Banov-Bernsley G Co 111 
Barker Greeting Card Co 531 
Barr, Gertrude 102¢ 
Bates List Finders 74) 
Bausch G Lamb Optical Co 538 
Beach G Co., Frederick H TIleé 
Beachcraft 71 
Beck Candle Corp. 830 
Beckhard Line, Tne 625-2 
Benley Company, The 94¢ 
Berkshire Typewriter Papers Washington Room 
Bernad Creations Ltd. 942 
Bey-Cor 1] 39 
Birchcraft Studios 104 
Block Importing Co 115 
Blue Star Leather Mfg. Corp 927 28 
Box Cards Inc 105 


Braat’s Inc 


101 
Bradford Stationery Inc Buffalo Room 
Brandt Co., Charles Z 54 
Brett Collection 525 
Bridgenoint Playing Card Co 1130 
Brownies Blockprints 840-43 
Bucklers Inc., The 553 
Butler-Thomas Inc 1044 
Buzza-Cardozo 550 
Cache Collection 852 
Cahn Co., Bernard 809 
California Artists 918-19 
Canvas G Leather Bag Co 1037 
Cardel Greetings Inc 912 
Cardinal Industries Inc 1002 
Cariton Brief Case Corp 539 
Carol Cards 953 
Carr Corporation, The 1014 
Carry-Case Mfg 828 


New size photo album 
by Samuel Ward takes 
six Polaroid prints per 
page. 





Case Stationery Co 836-37 
Castle Ltd. ..1010 
Chestney, B. A. 1123-24 
Chestnut Hill Cards ..932 
Chicago Printed String Co. 832-33 
Chiquita Trinkets Inc. 1147 
Chuckle Every Day Inc 810 
Collegiate Mfg. Co. 951 
Colonial Candle Co. of Cape Cod 601 
Colton-Lewis Inc. 741 
Contessa 1139 
Continental Manufacturing Co. 728 
Cooke and Cobb 701 
Cornwall Co. Inc.. Hamilton O 633 
Cornwall Wood Products 633 
Coronet Industries Inc. 846 
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Coronet Mdse. Cort 603 
Coty-Klein Corp 129 
Country Cousin Cards 1115 
Craft Mark 1116 
Craftint Manufacturing Co., The 904 
Cram Co., The George F 834 
Crestwick Inc 73] 
Cross Company, A. T 526 
Crown Stationers In 743 
Crownford China C 838 
Curro, Evelyn 939 
Dadan Inc 534 
Dan-Dee Imports Inc 644 
Daniels G Co. In M. B 615 
Davidson Publishing Company 6th Floor 

Lounge 
Davis-Rees 1047 
Dee Mfg. Corr 532 
Digby Products Ltd )3¢ 
Disney S$ | Bag Walt 7 
Dolphin De 





Doringer Co 
Dorman, A. H 


Aitache case is part 
of complete line to 
be shown by Carl- 
ton Brief Case Corp. 





Doskow Inc Leonore 740 
Drayson, Martin 539 
Drueke G Sons In Wm. F 1053 
Duchin Creations Inc Maurice 622-23 
Dunston Leathers Inc 903 
Durand Manufacturing Co 647-48 

39 


a 


Durer Instruments 


E.S.F Studio 1048 
East-West Nerchandise Corp 602 
Eaton Paper Cort Washington Room 
Editions Limited Inc 4. 
Eisman, Ewen G&G Rose Inc 
El-Kap Sales 
Elliott, Kristin 
Emery Book Co 
Emig Products Inc 
Emkay Candles 
Erecta Shelf 9 
Esco Products 91 
Esterbrook Pen Co., The 6 
Europa Commerce 1 
Everlast Greetings 5 
Everlast Process Printing Co 5 
Everlast Products Inc 8 
Exclusive Co The 9 


Robert 


Famous Candles G Stationery ] 
Fenichel Leather Goods Co l 
Ferri Bros. Inc 

Field Manufacturing Co 

Finch G Co., W. Dean 

Flair Cards In 

Flash Mfg. Co 

Fluor-O-Lab Products 

Fluorescent Lighting Laboratories Inc 
Fontana Bros 

Forer Co., D 

Fran Mar Studio Cards 

Franco American Novelty Co 





Part 
spring 
letter 


of Eaton’s 

collection of 
Papers is a 
“Better Late Than 
Never’ set decorat- 
ed with a stylized 
snail in embossed 
gold roll-leaf. 











Franklin Mfg. Corp 
Freund G Co., T. M 
Freund-Maver G Co 
Gagmaster Products 
Gallant Knight Inc 
Garret Art Studio, The 
Gelles-Widmer Co., The 
General Metalcraft In 
Gertrude’s Gadgets 
Geyer-McAllister P 


at 


Geyer's Dealer Topic 
Gibson and Company, C. R 
Gibson Art Company, The 
Gift and Art Buyer, Tt 
Gimmex Novelties 

Glass Craft Studios 

Glen Garden: 

Goebel, W 

Goldman In Le« 
Goodman Co., Johr 

Graham Distribut 

Grandma Moss Plat 
Grandmother t 

Greetin Cc 

Grinnell Art Publist 


Hadinoor harpener 
Halo Candle 
Hamoy Design Or 
Hampton e€ 
Hampton 
Hanson Ha 
Hardy, James 
Harrison Home Pr icts C 
Harte, G.M.B.H 
Hawthorne-Sommer fic 
Hecht C I K 

Heineman tInc., George 
Heines Publishing C 
Heymann C Jul 
Hi-Craft Envelope C 

Hilde Card 

Hillcraft Inc 

Hirsch G Co., A 

Holly Studio 

Holson Company The 
Holt-Howard Associates Inc 
Home Leather Products | 
Horn Bro. G Co., W. C 
House of Paner Inc 

House of Zog 


A boxed combina- 
tion of recipe file 
and guest menus 
called “Gourmet 
Secretary"’ is one of 
the new National 
Blank Cook Co. 
items being _intro- 
duced at the show. 
Houze Glass Corporation 
Hudson Greetings In 
Hummel items 
Hummelwork Sales 
Hy-Sil Manufacturing 
Hyde Park Line The 








ae 


Imperial Line, The 


Jayem Sales Corporation 
Jenfred Ware 

Jensen of Denmark In 
Joell Mfg. Co 
Johansson Crysta 


K and A Company 

Kahn Inc., David 

Kanner Leather Goods Mfg 
Kay Company iInc., W 
Kaytee Imports In 

Kellen Company 

Ketcham & McDougal! Inc 
Khotim, Ben 

Kind! Products In 
Kingsbridge Line, The 
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Kingsiey Machine Co 
Klick Inc ‘ 
Klotz G Co., | 

Koehler Associates, Karl 
Kristin Ejtliott 





Laff Masters Studios 744 
Lantre Ltd 608 
Laurel Accessories 1151 
Leatherlines 933 


Leathersmith of London Ltd ] 
Leeds-Wallace Matches 3 
Lego Imports 42 
Leister Game Co 08 





New party goods 
by Pakay include 
this Bridal Shower 
table ensemble. 





Levi Co., J 933-34 
Lilac Hedges Cards 932 
Lilac Hedges of Litchfield Inc 93 
Linbry Products Company 7 
Linck Co., O 02 
Linder, Laura Lee Washington Room 
Linder Co., Sid 6( O¢ 
Lippe Corp., Vincent 4 
Loft Candy Corp. 938 
London Leather Novelties In 03 
Lone Ranger School Bags 7 
Locart Press Inc 6 
Loroman Company 7 
Lowe Co., E. S 


Mackay Publishing Corp 8th Floor Lounge 
Maely G Shepsel Books Inc 907 
Maggie Magnetic Inc. 909 
Mainline Fifth Avenue Inc. 4 
Mainzer Inc., Alfred 
Maison Gourmet Ltd. ( 
Majestic Pen Co 17 
Majestic Penn State Inc 518-19 
Manhattan Greeting Card Co 117 
Manhattan Studio Inc., The } 
Marabuwerke A. G 

Marshallan Mfg. Co. 

Mary Louise G Associates 

Mason Co., L. 

Master Woodcraft Inc 
Masterpiece Studios of Chicagc, The 
Mcintosh Inc., Duncan 





Memphis Converting Co 050 
Metalcraft Products Co 714 
Metropolitan Wire Goods Corp 923 
Milbern Manufacturing Co., Inc 709 
Minnesota Mining & Mfg. Co 849 
Modern Products Co 104 


Modern Stationer 
Modern Steelcraft Inc. 6 
Monogram of California 936-3 
Montag Inc. 629-3 
Mortimers, The 1150 
Moviette Inc., Vuett Div. Mfgrs 1028 
Mowbray Cards 724 
Muench-Kreuser Candle Co. 628 


6th Floor Lounge 


Nascon Products Washington Room 


Nashua Corp 1024 
National Artcraft 840-43 
National Leather Mfg. Co 715 
Nabbishes, The 942 
Neisser, Viola Grace 936-37 
Neva-Bored Mfg. Co 54¢ 
New Diamond Point Pen C» 8? 
New England Art 840-43 


New York Merchandise Co 22 
Newbury Guild, The 91 
Nile Running Studio 1030 
Nobema Products Corp. 7 
Norma Pencil Corp 72 
Northbrook Plastic Card Co 801-02 
Northwest Leather Goods Co 952 
Nu-Art Engraving Co 


20 


O'Brien-Sexton 

Office Management 

Old Craft Wire Products Co 
Originals Co 
Osborne-Kemper-Thomas Inc 
Oz Greeting Card Co 


th Floor 


Pakay Party Papers 
Panda Prints inc 

Paragon Candles 
Paramount Line Inc., The 
Parke Benson G Co 
Parker Pen Company, The 
Pat Products 

Pearl Engraving Corp 
Pelkey, Joseph 

Penthouse Products In 
Pentland. Mary 

Permo Bindery Inc 
Personal Art Co 

Personal Stationery Co 
Personality Pets 
Petersons Leather Gift Mfgrs 
Phillips Publishers Inc 
Piatnik Cards G Games 
Plastichrome Greetings In 
Ply Line Co 

Pony Tale School Bags 


Prescott Leather Mfg. Co 
Presentation Line Inc., The 

Pritt Novelty Co 

Progressive Leather Products Inc 


Red Rope Stationery Industries |n« 

Redi-Record Products Com>any 

Reed Starline Card Co 

Regal G Wade Mfg. Inc 

Regen-y Thermographers 

Reichgott, Grace 

Reiss Sales Associates 

Rennrer-Davis Co 

Replogle Globes In 

Revelle Mfg. Co 

Rexbilt Leather Goods Inc 

Revnolds Metals Co. ‘Decorative 
Foil Div.) 


ural finish. 





Roberts Colonial House Inc 
Robinson Reminders Inc 
Rojay Studios 

Royal Imprints Inc 

Royal McBee Corp 
Rudson-Wood Inc 

Running Studio, Nile 

Rust Craft 

Rytex Co., The 


Saffa Matches 

Sainberg G Co 

Sapphire Products 

Savoy Leather Mfg. Corp 
Schlesinger'’s Inc 

Schmid Brothers Inc 
Seahorse Press Inc., The 
Servo Sales Co. 

Shackman G&G Co., B 
Shafford Comnany, The 
Sheaffer Pen Company, W. A 
Shenherd Cards 

Sholom Greeting Card Comrany 
Shosha Cards 

Shulsinger Bros 

Sing G Rogers Inc 

Smith Company 


The S. K Hartford G Detroit Roo 
818- 


Smith Inc E. Errett 
Sonnell 

Soriano Ceramics 

spare-Time Game G Toy Co 
Speak-Easy Language Cards 


Springfield Thermometer 
Staco 
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American Greetings wi |! 
unveil a new  nine-row, 
single drawer gift 
cabinet at the show. 
available in black or 


“Un W 2G 


@ 

tn 

F OOM AOWO 
— DW 


oO 
OWOAUI—OVIN 


> 





Three-dimensional colored 
Standout Cards are being 


Fl shown by Panda Prints. 


Stahl Inc., Philip 93 





3 
Standard Brief Case Co 127-28 
Standard Diary 70) 
Stanley Greetings Inc. 1101-02 
Starline Card Co., Reed 552 
Stationers Specialty Corporation 533 
Stein Bros. Mfg. Co. 850 
Steiner Assoc. Inc., Ernest 735 
Stone Company, The 1040 
Strack G Co. 1010 
Stratford Pen Co 725 
Strathmore Sales Inc 1144 
Strauss’, The 504-08 
Stuart Inc 1150 
Stupid Inc 745 
Stylebuilt Frame Co 1121 
Sutton G Sons, |. S 1049 
Symphony Associates 929 
Talk of the Town 1012 
Tanner Hall 948 
Tarrant Postcards 724 
Taterbug Cards Inc 1145 
Taylor Press Inc., The 616 
Taylor-Almark Dolls 1150 
Texlon Corporation 1007 
Texstar Company 935 
Thomas Greetings Ltd 948 
Thomases G Co. 726 
Thriftware 547 
Tiber Press 910 
Tie-Tie Gift Wrappings 832-33 
Toggitt, Joan 944 
Tole Craft Products Inc 704 
Trasel Co. 504 
Tywell Corporation 1004 


United Cutlery G Hardware Products Co. ..52 
United Printers and Publishers Inc. 840-43 
Valid Process Company 543 


Vernon Products Inc. 614 
Victory Mfg. Corp. 506 
Victrylite Candle Co 1003 
W-E-R_ Ribbon Corporation 509 
Ward Mfg. Co., Samuel 1031-32 
Warmel inc. 547 
Wearever Pens & Pencils 712 
Werthy 509 
Westphal Import Corp., G. A 1150 
White G Wyckoff 821-27 
Whiting Paper Company 722 
Wico Corp. 504 
Wilde, Dorothy & Franklin 1017 
Wilkinson Publishing Co. 724 
Will & Baumer Candle Co 607 
Wilson Jones Co. 701 
Winding Lane Line 939 
Windsor Pen Corp. 835 


A new Rolodex V-File Jr. 
which lists at $7.95 is be- 
ing offered by Zephyr 
American Corp. 





Winfield Manufacturing Co . 727 
Woodcroftery Shops inc., The 1033 
World Publishing Company, The 921 
Zephyr American Corp. 823 
Zoo-Line 1146 
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T° the native New Yorker as 
well as the out-of-towner, Fifth 
Avenue has a special magic. The 
excitement of its parades, its fine 
shops and above all, the never- 
ending show 
windows add up to a glamor that 
is known all over the world. 

To the passer-by on Fifth Ave- 
nue, the show window is more than 
a means of displaying merchan- 
dise for sale. It is enjoyed for its 
beauty and interest as well. 

A window worthy of such a 
showcase was used to promote 
personalized pencil sets by Party 
Bazaar, a specialty store at 411 
Fifth Avenue, selling paper goods, 
cards, gifts and gift wrappings. 

“It was the most interesting and 
successful window we ever pre- 
sented,” says Jerry Schwartzberg, 
president of Party Bazaar. “It 
was put together with the co- 
operation of the Lionel Train Co. 
and Arthur Amer, vice president 
of Amer Print Co. 

“People stood fascinated as the 
electric freight train left the yards, 
its gondolas loaded with wooden 
slats and leads. The train then en- 
tered a miniature pencil factory. 
Leaving the factory, the train re- 
vealed its other side, which showed 
the cars loaded with finished pen- 
cils. 

“The next stop was a reproduc- 
tion of our store, with figures leav- 
ing the shop, happily laden with 
pencils. The complete circle of the 
track was no larger than five feet 
in diameter. Running time was 
one minute. 

“Our window background was 


fascination of its 
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Selling Pencils 
on Filth Avenue 


It takes an exceptional window display to stop traffic 
on New York's Fifth Avenue. This window did it, 
and increased pencil business four-fold 
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The eye-catching motion of an electric train was one factor 


























in the success of this window on New York's Fifth Avenue. 


a simple lining of our own gift 
wrapping paper, with large float- 
ing signs suggesting bubble packs 
of pencils.” ’ 
To promote personalized pencil 
sales, the right side of the window 
was filled with leather pencil cases 
and a large sign which read: 
BACK TO SCHOOL 
WITH 
PERSONALIZED PENCILS 
Imprinted While You Wait 
“This window,” Mr. 


Savs 


Schwartzberg, “actually increased 
our pencil business four-fold. Or- 
ders were mailed to all parts of 
the United States and to 20 for- 
eign countries. 

“Reviewing this promotion, I 
attribute its outstanding success 
to several factors. First, the eye- 
catching motion of the train. Sec- 
ond, the timing — this was a back- 
to-school window. And third, the 
fine quality of the merchandise at 
attractive volume prices.” 
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There’s a joke about losing money on every sale, 


but making it up on volume. Can't be done, 


of course. A dealer in Spokane tells of some things 


that can be done to boost profits 


 iecaggee sales, rather than big- 
ger sales volume, are being 
stressed these days by an aggres- 
sive company manager in Spokane, 
Washington. He is William W. 
(Bill) Goss, vice president and 
general manager of Shaw & Bor- 
den Co. 

It is his answer to the unhappy 
situation faced by stationers and 
office equipment dealers whose 
profits are fading, while their busi- 
ness volume may be 
from year to year. 

Another big problem facing the 


increasing 
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industry, he says, is discount sell- 
in. This can be best countered, 
he feels, by package selling of of- 
fice equipment and by leasing. 

“Last year,” he did 
not try to keep up on sales vol- 
ume when to do so involved dis- 
count selling. As a result, our vol- 
ume for the year was down some- 
what, but the percentage of profit 
was up. Dollar-wise, we made al- 
most as much profit as we had in 
the previous year with larger vol- 
ume. 


says, “we 


“We represent old, 


established 







William W. (Bill) Goss, vice president and 
general manager of Shaw & Borden Co,, 
Spokane, works at a desk on the main floor 
of the firm's Riverside Avenue store. Mr. 


Goss is currently serving as governor of 
NSOEA’s Region 11. 


e Second 


manufacturers and operate on 
their recommended selling prices. 
Under our system, it is almost im- 
possible for us to deviate from 
the recommended prices. We don't 
handle ‘promotion - type’ items 
which might be 
sold as bargains. 


advertised and 
The trend na- 
tionally in the last five years has 
been for retailers handling our 
lines to get insufficient profit be- 
cause they are not selling at the 
price they should get.” 

The discounts given by some 
nationally - known manufacturers 
of office furniture are an especially 
thorny problem, according to Mr. 
Goss. 
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maker of metal fur- 
“started giving 


“Onc arge 
aiture, he 


Says, 


15 per ent discounts to nation- 
wide o. ganizations such as large 
life ins: cance companies. The dis- 
count \ is given provided the buy- 
er would standardize nationally 


on the manufacturer’s products. 
That meant an insurance company 
would quip its offices in Spokane 
with desks and other items identi- 
cal with those in its home office. 
Soon most other big manufacturers 
offered similar discounts to assure 
themselves a share of the business. 

“Local dealers, handling the 
manufacturer’s products, were cut 
in on the sales, but for far less 
than they would have received had 
they made their own sales direct 
to the local branch office.” 

Mr. Goss argues that retailers 
cannot afford the loss of 15  per- 
cent on a sale at a time when their 
costs are going up. 

“As a result of this profit pres- 
sure,” he says, “we are trying to 
do two things. First, we are work- 
ing to renew our confidence in our- 
selves and in our merchandise, and 
on that basis get the prices we 
should for the goods we sell.” 

The Bell store, a retail outlet 
for quality home furnishings is 
next door to Shaw & Borden. It 
has served as an example in some 
of the talks Mr. Goss has had with 
his salesmen. 

“T tell our sales people that, if 
they went into The Bell and or- 
dered furniture for a home and 
then asked, ‘What's my discount?,’ 
the sales people would have no 
answer other than a blank look. 
They can tell you how the furni- 
ture will you, make your 
home more attractive and add to 
your enjoyment of life. But they 
don’t talk discounts. 

“Buyers in our industry,” he 
continues, “have been taught to 
ask for a discount. If we offer 
them 15 percent, they just go to 
another store and try to better it. 
All too often, they do.” 

Mr. Goss believes the home fur- 
niture dealer has the answer when 
he talks about service and bene- 
fits, instead of price, on quality 
goods. 


serve 


“Our second goal,” the Spokane 
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dealer says, “is to sell more office 
furniture and equipment on a 
package basis. We try to sell a 
package that is functional and is 
designed for a particular purpose, 
just as home furniture is selected 
by a designer for a_ particular 
The package may in- 
clude carpets and drapes.” 

A large mezzanine 
floor circling the main floor sta- 


household. 
area on a 


tionery sections displays a wide 
business office 
These range from 
general office pieces to highly dec- 
orative ensembles. 

“We have an artist,” says Mr 
Goss, “who was hired to do crea- 


assortment of 


“packages. 


tive work for our printing depart- 
ment and who can sketch office 
layouts. He makes sketches of a 
customer's office as it would look 
with new furnishings. 

“We do not talk about prices 
and discounts, nor do we try to 
sell a prospect individual pieces. 
We try to sell the package.” 

Such an approach appeals par- 
ticularly to doctors, lawyers and 
other professional people, in the 
experiences of Shaw & Borden. 
One recent sale of close to $1,500 
was to a doctor who wanted a den 
home converted 


in his new into 





an office for use at 


home. 
makes no claim of 
making package 


Mr. Goss 
originality in 
sales or in going after office-in 
the-home business. His firm has 
used a leaflet, put out nationally, 
on the benefits derived by business 
and professional men from offices 
in their homes. This is being re- 
placed by a brochure produced in 
Shaw & Borden’s own print shop 
to stress office-in-the-home advan- 
tages as they apply in the Spokane 
area. 

“Farm homes are a big market 
for office equipment,” he says. 
“We are going after that business 
with direct mail advertising.” 

Leasing of office equipment lit- 
erally forced itself onto Shaw & 


Borden in the past year. It now 
promises to account for a good 


share of the company’s business. 
It started when a representative 
of a large California engineering 
firm, with about 18 months work 
in sight in the Spokane area, came 
directly to the point with the 
question: “Do you lease office 
furniture and equipment?” 
“Yes,” replied Mr. Goss. But 
he admits now that he 
quite sure what he 


to. 


wasn't 


was agreeing 


Mr. Goss, left, and Gordon Wood, veteran salesmen, work together on a “‘package deal”’ for 
furnishing a large bank. 
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“What is your program?” was 
the engineer’s next question. 

Mr. Goss parried this question 
by asking for details about the 
types of equipment that would be 
required. He was thinking fast, 
and soon had a program that was 
satisfactory to the engineers and 
has proved profitable for Shaw & 
Borden. The original order in- 
volved equipment worth about 
$12,000. More has been installed 
since then. 

“There are many plans for leas- 
ing office equipment,” says the 
Spokane dealer, “and chances are 
that no two of them are exactly 
alike.” 

Shaw & Borden is working on 
several plans for leasing, each de- 
signed to suit the needs of a special 
type of customer. 

“A lot of young professional 
people,” says Mr. Goss, “are find- 
ing it desirable to lease equipment 
from us. The arrangement we 
have for these people can be con- 
verted into a purchase contract. 

“We are finding, for instance, 
that young dentists like to lease 
their office and reception room 
furniture. What little capital they 
have is invested in_ professional! 
equipment, but they don’t want to 
settle for makeshift chairs and 
tables. 

Mr. Goss says that Shaw & Bor- 
den, in association with a sister 
firm, Lowman and Hanford in Se- 
attle, and the parent firm, the J. 
K. Gill Co. of Portland, Ore., is 
considering the importance of 
available financing in order to ex- 
pand the leasing operations. This 
will free capital of the operating 
companies which has been used in 
part to finance leasing programs. 

Spokane is described by Mr. 
Goss as a good town for the sale 
of commercial stationery because 
prices have held up. He says there 
is less competition from outside 
firms and less discounting on pa- 
per and office supplies than on 
equipment. Shaw & Borden oper- 
ates on a one-price policy for all. 
The only price variations are those 
that always exist for quantity pur- 
chases. 

Although it has no bearing in a 
discussion of consumer discounts, 
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Furniture and fixtures can be arranged and rearranged to suit prospects in this corner of the 









display space on the mezzanine floor at Shaw & Borden. 


Mr. Goss adds, “we give special 
prices to other dealers when they 
run short of items that we can 
provide.” 

Shaw & Borden is in its seven- 
tieth year as a retail outlet on 
Riverside Avenue, Spokane’s main 
street. It has occupied its present 
building for almost half a century. 
The brick structure has four stories 
and a basement, and entrances on 
both Riverside and _ paralleling 
Sprague Avenue. 

The business was started in 1890 
as Riverside Printing Co. A few 
months later, John H. Shaw and 
Joseph A. Borden, former em- 
ployees of the Government Print- 
ing Office, came west and _ pur- 
chased the print shop as the nuc- 
leus of a fast-growing enterprise. 
Commercial printing continues to 
be a major division. In 1947 and 
1953, officers sold their interest in 
the firm to Lowman and Hanford, 
a pioneer book and stationery firm 
in Seattle. 


Lowman and Hanford was head- 
ed at the time by Thomas M. Pel- 
ly, a popular civic leader who has 
represented the state’s First Con- 
gressional District in Washington, 
D. C., for the past seven years. 
Mr. Pelly found it desirable to 
withdraw from active business 
management and he sold both 
Lowman and Hanford and Shaw 
& Borden to the J. K. Gill Co. of 
Portland, Ore. Today, Shaw & 
Borden operates as a corporation 
that is wholly owned by the J. K 
Gill Co., which uses the Spokane 
building as headquarters for a 
branch of its school book and 
equipment business in the area. 

Mr. Goss, current governor of 
Region 11 in the National Sta- 
tionery and Office Equipment 
Assn., became manager of the 
Spokane store in 1952. Now 46, 
he formerly managed the Univer- 
sity of Idaho Student Book Store 
and operated his own store in Port 


Angeles, Wash. 
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Colorful exhibits brought 
a steady flow of traffic to 
Atlantic City’s Convention 
Hal! during the three days 
of the show. 








F the 
The new president of NOFA, 
Raymond P. Lewis, right, is 
pictured with his son, Ray- 
mond P. Lewis, Jr., while 
leaving the convention's 
Sunday morning _ services. 
The R. P. Lewis Co. has 
ud- five stores in Michigan. 
J 
el- 
las 
n- 
yn, 
rs. 
to Gerald L. Hall, owner of Desks, 
Ss Inc., Chicago, receives trophy 
| at 14th annual banquet as 
a “Mr. Office Furniture Dealer 
Ww of 1960.” 
of 
& 
. t 
n Mr. Office Furniture 
Dealer 
1 The NOFA “Oscar” for Mr. Office Furniture Dealer of 1960 was 
I presented at Atlantic City to Gerald L. Hall, owner of Desks, Inc. 
109 S. Wacker Drive, Chicago. The award was presented by John S. 
i Marshall, John A. Marshall Co., Kansas City, Mo., the 1959 winner’ 





NOFA Examines Dealer's Role 





With customers increasingly interested in color and design, 
members of the National Office Furniture Assn. at 
their annual meeting took a new look at dealer-decorator relations 








and a newly elected vice president of the association. 

In looking ahead, Mr. Hall said he expects in the 60s increasing 
use of various new materials in the construction of office furniture, 
with many products combining the advantages of plastic, metal and 
wood. He also expects the industry to become even more design con- 
scious as architects assume a larger role in determining the types of 
equipment selected by clients. 
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t ‘hanging conditions in the office 
4furniture industry and a color- 
ful display of new products were 


reviewed by hundreds of dealers 
during the 14th annual Conven- 
tion-Exhibit of the National Office 
Furniture Assn. in Atlantic City, 
N. J., March 11-13. 

Attendance was described as the 
second best in NOFA history, with 
an especially good turnout by deal- 
ers along the Eastern seaboard. 

New designs and new lines were 
unveiled during the show by many 
of the 130 exhibiting companies. 
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A well-attended panel session 
sought to pinpoint, as moderator 
William J. Cole of Walsh Bros., 
Phoenix, put it, “the rightful place 
of the designer, decorator and 
architect in this business.” The dis- 
cussion also helped clarify the 
rightful role of the dealer. 

Guest panelist Michael Saphier, 
Michael Saphier Associates, de- 
scribed his organization’s work in 
space planning and said “the client 
who is planning a new building or 
extensive remodeling needs special- 
ized help that an office furniture 
dealer can’t give. It starts with a 
study of the client organization and 
an evaluation of its use of space.” 
Such far afield facets as zoning 
regulations and parking areas are 
properly a concern of the space 
planner, he said, while a dealer's 
service at most ends with interior 
decorating. 

Panelists agreed the dealer’s 
main function is to maintain show- 
rooms and warehouses, and to de- 
liver, install and service office fur- 
niture. With the trend among deal- 
ers to sell color and design as well 
as desks, chairs and files, the prob- 
lem arises of how to recover the 
big costs of maintaining a design 
department. 

“T don’t think,” Mr. Saphier 
commented, “that you can mark 
up your furniture enough to cover 
the cost of a decorating service. 
You should charge for this service.” 





E. M .Gibby, left, Desks, Inc., New York, shows plaque 
which he and other industry veterans of 25 years or 
more received at special breakfast. With him is his 
son, Robert B. Gibby, who took part in earlier panel 
program. The elder Mr. Gibby, who started in the 
office furniture industry in 1903, gave a brief ac- 
ceptance speech on behalf of the honored oldtimers. 
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Officers Elected 


President: R. P. Lewis, R. P. Lewis Co., Flint, Mich. 
Vice Presidents: James C. Hearn, manufacturers’ representative, Atlanta, 
Ga. 
C. L. Pettibone, B. L. Marble Furniture Co., Bedford, Ohio. 
John S. Marshall, John A. Marshall Co., Kansas City, Mo. 
Arthur Widman, Desks, Inc., New York City. 
Treasurer: Edward A. Tyre, All-Makes Office Furniture Service, Chi- 
cago. 
Directors: Chilton Drown, Directional Furniture Corp., New York City, 
William Cole, Walsh Bros., Phoenix, Ariz. 
John B. Dwyer, manufacturers’ representative, Boston. 
A. J. Kuhn, Peerless Steel Equipment Co., Philadelphia. 
Dale J. McKnight, The Lackawanna Leather Co., Hackettstown, 
N. J. 
Frank H. White, Hamilton Cosco, Inc., Columbus, Ind. 
Jack Gorman, Thomas W. Ruff Co., Columbus, Ohio. 
George L. Stuart, George Stuart, Inc., Orlando, Fla. 
R. Sturm, Jasper Office Furniture Co., Jasper, Ind. 
Hal K. Reynolds, Bryn Mawr, Pa. 
Activities Director: Herman Klein, Miller Desk & Safe Co., Los Angeles. 
Past Presidents (serving on board): 
V. L. Caldwell, John Wanamaker, Philadelphia. 
H. Hofherr, Kendrick Furniture Co., Chicago. 
M. L. Levin, Business Equipment Co., Boston. 
J. E. Mossman, B. L. Marble Furniture Co., New York. 
B. H. Nemlich, Regan Furniture Corp., New York. 
Vernon Vallet, Southern California Stationers, Los Angeles 











V. L. Caldwell, left, John 
Wanamaker Co., Phila- 
delphia, looks over new 
desk line of the B. L. 
Marble Furniture Co. 
with the help of Paul R. 
Lambert. Mr. Caldwell 
served as general chair- 
man of the convention. 
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The NOFA panel, which fielded 
questi ns from the audience for Salesman of the Year 
severe hours, also included Robert 
B. Gi by, Desks, Inc., New York: 
J. K. Boling, Boling Chair Co.; H. 

























Anthony F. DeSimone of Horder’s Stationery Stores, Inc., 558 


Wray Crane, Peerless Equipment W. Jackson Blvd., Chicago, was honored at NOFA’s 14th annual 
Co.; nd James C. Hearn and banquet as the Office Furniture Salesman of the Year. 
Roger W. Young, manufacturers’ , . 

amesentatives He was nominated and selected for the industry award because 
represcntatives, ) 

In response to one question, Mr. (1) He is consistent in his successes, not one who trades on a few 


Crane said “you don’t put a price 
on an article alone, but also on 
your ability to suggest the right study habits, (3) He is proud of his successes, and inspired thereby 
product and to service it. That’s 
why each dealer has to set his own 
price.” tion, and (5) He is a professional in every sense of the word, per- 

During another convention ses- 


big installations, (2) He is endowed with above average work and 


to do ever better work, (4) He is continually striving for perfec- 


sonally helping to raise and improve the standards of the industry. 











Examining base of Luxco chair are 
Robert Farkas, left, Herbert L. Far- 
kas Co., Newark, and Harry Klein, 
Luxco. In the background is cre- 
denza from Luxco’s new modular 
desk line. 






























Lester Pomerantz, left, A. Pomerantz & Co., Philadelphia, talks busi- 
ness with Jack F. Emhardt in the prize-winning display of Columbia- 
Hallowell Division of Standard Pressed Steel. 


sion, dealers learned how to fill di- 
verse demands for custom draperies 
in office interiors. The speaker was 
Mrs. Lucille Anderson of F. Schu- 
macher & Co., who said that today 
“men are judged as much by their 
office furnishings as by their home Knox Lefler, left, Mur- 
furnishings.” phy-Miller, Inc., discuss- 
New features of the 1960 NOFA — & fis company's chairs 
‘ F Fe and desks with Harry M. 
meeting were an opening night re- Shaaber, Busines Equip- 


ception and a Sunday morning ™e"™ & Supply, Read- 
: ‘ ing, Pa. 





| 


breakfast honoring 170 some in- 
dustry veterans of 25 years or 
more. 

At the exhibit hall there were 
chairs and seating equipment on 
display in 43 booths; desks in 42: 

(Continued on page 80) 
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It's estimated that the book department at Cobean’s has increased store traffic from 10 to 
20 percent. 


a 


Leslie McPherson, manager of Cobean’s, shows slide rule, 
says engineering and drafting supplies have opened the door 
to some of his larger accounts. 








Greeting cards are just inside the front window along one wall. 
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Books and Cards 


Profits have increased each year for a New Mexico 
dealer since he found ways to induce more 


people off the sidewalk and into the store 


66 PR ovks do not bring in a large 
profit, but they do pay 
their own way and help increase 
store traffic,” says H. K. Cobean, 
vice president and manager of the 
large book department at Cobean’s 
in Roswell, N.M. 

The company’s profits have in- 
creased each year for the last seven 
or eight, since the store was moved 
from a main street location to one 
that is directly across the street 
from the post office. 

“We found more foot traffic 
over here,” says Mr. Cobean, “so 
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the pro lem was to induce these 
people nto the store. We did it 
in two Ways— by increasing the 


jze of the greeting card depart- 


ment aid locating it near the front 
of the store, and by enlarging the 
hook department to make it one 
of the largest in our area. 


“We keep from 6,000 to 8,000 
volumes,” he explains, “enough to 
attract people from all over a town 
this size. Maybe they don’t al- 
ways buy a book, but often they 
will purchase something else. 

“Office girls within a block or 
two will drop by during their lunch 
hour to look at books. By keep- 
ing a large stock of religious titles, 
we've sold books to churches and 


this, in turn, helped sell them other 
products. In like manner, refer- 
books and technical books 
have opened doors for us with the 
school 


ence 


trade, engineers and_pro- 
There are also 
wide selections in fiction and bi- 


fessional groups.” 


ographies. 

The company has been in busi- 
ness four decades. It belongs to 
five members of the family. W. 
R. Cobean is 
wife serves as secretary-treasurer. 
Their daughter and son-in-law, Mr. 
and Mrs. Leslie McPherson, and 
H. K. Cobean, brother to W. R.., 
complete the team. Mr. McPher- 


son acts as store manager and out- 


president and _ his 


side salesman. 


Good for Traffic 


Cobean’s store, directly 
across the street from the 
Roswell post office, employs 
12 people, is one of the 
most complete stationery 
stores in sparsely populat- 
ed eastern New Mexico. 
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H. K. Cobean, vice president, 
manages the book department. 


Industrial accounts buying com- 
mercial office 
ment and technical supplies ac- 
count for more than 60 percent of 
gross. sales. lines and 
top quality brands, as well as ef- 
ficient local service, are other tools 
which the company uses to meet 
both local and out-of-town compe- 
tition. “These policies,” says Mr. 
McPherson, “seem to keep people 
from running all over trying to 
save a few pennies.” 

The books and 
keep the entire town conscious of 


stationery, equip- 


Complete 


greeting cards 


Cobean’s and lend credence to the 


store’s slogan, “Tf Cobean’s Doesn't 


Have It, Nobody Will.” 








Broad changes in retailing methods have 
focused new attention on the dealer's 


return on his invested capital 





t is surprising to find how few retailers 

give any thought to the productivity 
of the dollars which are invested in their 
businesses. In our kind of retailing, we 
tend to judge our results by the percent- 
age of net profit on sales rather than by 
the more reliable yardstick of return on 
investment. 

In any other segment of American busi- 
ness we would use profit on net worth to 
measure our results. If we were to give 
consideration to investing our money in 
any business other than our own, we would 
certainly be most interested in knowing 
the probable return on our investment. 

Recent studies have shown that there 
are wide variations in investment profit- 
ability among different groups of retailers 
and among different companies in the 
same group. 

The percentages of profit to net worth 
(after taxes) run from 6 percent in the 
apparel field to a high of 14 percent in 
food chains. The corresponding percent- 
ages of profit to net sales in these two in- 
dustries are 1.8 and 1.3 percent. Look- 
ing at retailing as a whole, we can find 
no correlation between profit ratios to 
sales and profit ratios to net worth. 

The situation shows even more dra- 
matic variations when the before-taxes 
figures are studied. Several large com- 
panies have returns on net worth of over 
30 percent and one food chain had nearly 
50 percent. Department stores varied all 
the way from less than nothing to nearly 
30 percent. Variety stores varied from 
3.5 percent to 28.1 percent. 

Why is there suddenly so much interest 
in return on investment? There are sev- 
eral reasons. First of all is the increase in 
investment which is necessary in order to 
operate a first class store in today’s com- 
petitive world. A supermarket may in- 
volve an investment of half a million dol- 
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Investment 
Profitable? 





By Gorden @. Cross, Pk. D. 


Consulting Editor 
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lars, \ hereas the typical grocery 
store « thirty years ago was worth 
less { an five thousand dollars. 


The s:me is true in all kinds of 
stores. Have you checked lately 
to see how much greater the net 
worth of your own business is to- 
day tian it was five years ago? 
Your business is certainly worth 
more than it was when you start- 
ed it. The real question is whether 
or not it is earning according to 
what it is worth today. 


Another reason for the renewed 
interest in return on investment 
is the generally higher returns 
on invested capital which are be- 
ing experienced just now. A re- 
turn on net worth of four per- 
cent might have been acceptable 
some years ago, but few of us 
would want to invest a corres- 
would want to invest at that rate 
today. 


A third reason for taking a new 
look at the net worth profit ratio 
stems from the advent of new 
kinds of retailers into our econo- 
my. The discount houses have 
made startling advances in their 
abilities to increase net worth from 
year to year and at the same time 
maintain a higher than average 
return on the increased worth. 
These results are causing many 
retailers to take a second look at 
their own policies and to consid- 
er measurements other than the 
traditional ones. 


Because of this renewed interest 
in return on investment, it will 
pay us to look at some of the fac- 
tors which influence this return. 

First there is the relationship 


between fixed investment and 
working investment. One reason 
why the discounters have been 


making such a good showing is 
that they have been doing business 
in sub-standard stores and rely- 
ing on price to attract the cus- 
tomer. Let’s look at some figures. 
Merchant A has $10,000 invested 
in his store and $50,000 in mer- 
chandise for a total investment of 
$60,000. Merchant B has $50,000 
invested in fixed assets and $50,- 
000 in merchandise for a total of 
$100,000. If each of these mer- 
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chants has sales of $200,000, there 
is a great difference in the percent 
of profit on sales required to get 
the same percent of return on in- 
vestment. In order to get a 10 
percent return on investment, 
merchant A needs $6,000 profit. 
This is only three percent of his 
$200,000 sales. Merchant B, how- 
ever, needs $10,000 profit for a 
10 percent return on his $100,000 
investment. He must, therefore, 
realize 5 percent net on his $200,- 
000 sales. 


Here is the best of all reasons 
for being careful not to increase 
fixed expenditures unless a cor- 
responding increase can be ex- 
pected in sales volume. Capital 
invested in non-working assets is 
not productive unless it has a 
really strong effect upon the pro- 
ductivity of the working capital. 


Another feature which influences 
return on investment is 
If merchant 


turnover. 
B, in the foregoing 
example, were able to increase his 
stock-turn 
could 


rate substantially, he 
much to the 
need for extra profit in order to 
get the 10 percent return. If we 
look at it another way, $200,000 
in sales with a $50,000 merchan- 
dise investment requires a 2.5 per- 
profit ($5,000) on to 
get 10 percent return on merchan- 
dise investment, because the stock- 
turn-rate is only 4. If the stock- 
turn rate could be increased to 5, 
the 10 percent return could 
realized with a net profit on sales 
of only 2 percent. 


do overcome 


cent sales 


be 


These are some of the points be- 
ing raised by those who are study- 
ing the profitability of retailers 
from the return on investment 
angle. How does your picture look? 
Would you invest money in your 
own business if you were looking 
at it from an objective point of 
view? If not, find the 
weak spots? Are you doing too 
much unprofitable business in or- 
der to maintain a sales 
that may be unrealistic? 


can you 


volume 


We are in a good solid business. 
Let’s keep it healthy in all its 
dimensions. 


~~ 
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What Is An Order? 


An order is a simple thing — 
A communication 
individuals. 


between two 
A piece of paper stating what 
the customer wants and when he 
wants it. 
But far 
compliment. 


more —an order is a 

Each day orders come into your 
company. They are the lifeblood 
of your company. Without them, 
be business — no 


jobs — no wages! 


there would no 

An order from an old customer 
is an expression of satisfaction and 
confidence. It the customer 
likes your products, and has con- 
fidence in your company and your 
ability to deliver the goods. 

An order from a customer 
is an indication of faith in what 
you say about your company, and 
your products. It is a tribute to 
the reputation you have 
lished. 

An order is a compliment. No 
effort on your part is too great to 
maintain the quality of your serv- 
ice; to fill the order correctly, and 
deliver it as specified so as to merit 
the confidence it expresses. 

An order is a compliment to 
you — to your company! Continue 
to deserve it! 

—From the HeccoGram of Hun- 
ter Photo-Copyist Inc. 


Says 


new 


estab- 





D. Waldner Co. Wins 
Top Brand Name Honors 

D. Waldner Co., Inc., Mineola, N. Y., 
has been named the “Brand Name Re- 
tailer-of-the-Year” in the office equipment 
and stationery stores category. 

Four other stores in the same category 
were cited for their outstanding brand pro- 
motional activities in 1959 and were se- 
lected to receive runner-up certificates of 
distinction They are Bartlesville Station- 
ery Co., Bartlesville, Okla.; Howard W 
Boise, Inc., Plainfield, N. J.; Horder’s Sta- 
tionery Stores, Chicago; and Byron John- 
son’s, Kankakee, IIl. 

Winners will receive their awards dur- 
ing a dinner May 6 at the Waldorf-Astoria 
in New York. A panel of previous winners 
in each category judged the entries in the 
12th annual competition. 

Maison Blanche, New Orleans, won the 
top award in the large-volume department 
store category. 


Departments Remodeled 
At Farnham’s Main Store 

Expansion and remodeling of several 
store departments has been completed by 
Farnham’s Stationery and School Supply 
Co. at its downtown Minneapolis location, 
301 South Fifth. Completion of the project 
marks the first major renovation under- 
taken by the firm since 1954. 

Primary purpose was to expand Farn- 
ham’s office furniture department and at 
the same time provide a closer coordination 
of the department with the company’s of- 
fice design and planning departments. The 
expanded furniture department also enables 
greater display of executive office furniture 
groupings. 

Farnham’s school supply department, 
previously located on the second floor, has 
been moved to the main floor for the 
convenience of customers and for the dis- 
play of complete lines of school supplies 
in one area. The office machines depart- 
ment now occupies enlarged quarters in 
the space formerly devoted to the school 
supply department on the second floor. 

Also expanded were the purchasing and 
merchandising departments. A new PBX 
system, providing additional trunk lines 
and inter-office direct dialing, was installed 
to permit greater efficiency in receiving 
customer calls. 

Established in 1894, Farnham’s sells and 
distributes office and school supplies, office 
and school furniture, public seating and 
office machines through its four stores in 
Minneapolis and St. Paul and through 
representatives in a four-state Upper Mid- 
west area. 
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| < People and Events 








Sales clinics with “table top” or briefcase exhibits will be part of at least two 
of the 14 NSOEA regional meetings this spring. (See calendar, page 18, for meet- 
ing schedule.) Northwest Travelers will show merchandise to Region 7 dealers at 
St. Paul Hotel June 5, preceding the’r annual sales rally. Great Lakes Travelers 
have scheduled a “Sell-O-Rama” May 22 at Lake Lawn Lodge, Delavan, Wis., in 
advance of the Region 6 meeting 


+ * * 


J. Howarp Parrick, San Francisco, has been appointed chairman of NSOEA’; 
distributor division by the executive committee, following the resignation of Roser 
M. Sanrorp, president of Sonford-Hali, Jacksonville, Fla. Mr. Patrick, 54, is presi- 
dent of Patrick and Co., and a well known business and civic leader in the San 
Francisco Bay area. He has served as director of the National Marking Device 
Assn., governor of NSOEA’s District 12, and president of the Stationers Assn. of 
Northern California. Last fall in Chicago he was elected vice chairman of NSOEA’s 
distributor division. 

Rivey Sreircer has been appointed store manager of the Ofifee Equipment Co., 
Owensboro, Ky. Seventy-two persons attended a recent meeting of the Con- 
necticut Valley Stationers Assn. at which Rosext F. Farco was elected president 
. . « Minnesota Mining and Manufacturing Co. has filed a patent infringement suit 
against Ditto, Inc. involving 3M’s Thermo-Fax copying process. 

* * * 


Lake Worth Office Supply, Lake Worth, Fla., has been sold to M. L. Russell 
and the name is now Russell's Lake Worth Office Supply . . . Epps Printing Co., 
Newton, N. C., scheduled a 35th anniversary celebration April 8 and 9 in con- 
nection with the grand opening of a remodeled store . . . Total attendance was 142 
at the third annual Bainbridge-Southern sales clinic and show at Charleston March 


25 and 26... Hers LaGor, Capitol Office Supply Co., Lansing, Mich., has re- 
modeled and modernized his location at 719 E. Grand River Ave., doubling his 
space... M. E. Carlton Co., 125 E. Kearsley St., Flint, Mich., has rebuilt for 


self-selection, increasing space two and one-half times . . . 
* * * 


Mr. and Mrs. Hugh D. Wharton of Millington-Lockwood Co., Buffalo, won 
the world-map table given away by Anderson Hickey Co. at the NOFA show 
Breslow Stationery Store, Jersey City. was the main victim of an 11-year-old girl’s 
six-store burglary spree. The sixth grader took $1,475 from an unlocked safe and 
spent it with a sister, 18, in visits to New York .. . Ragland Office Equipment 
Co., Texarkana, and H. C. Korner Co., Reading, Pa., have received Albert Blake 
Dick, Jr., awards for excellence in sales of duplicating equipment and supplies . . . 
Tuomas A. Gritey has been promoted to vice president in charge of sales by 
Gunderson Office Supply & Equipment Co., Louisville . . . Klingaman’s in Tama- 
qua, Pa., held a grand opening in March for its new Bulman-equipped store at 
124 E. Broad St. 


* * * 


Stationery and office equipment retail sales rose 8 percent for the first month of 
1960, as compared with January, 1959. NSOEA says the largest individual cate- 
gory increase was a 36 percent rise in sales and rentals of office furniture and 
equipment. Printing sales were up 10 percent, machine sales and rentals 9 percent, 
and supplies 5 percent. Largest regional sales increases were in the Midwest (14 
percent) and North Central (12 percent). 


* * * 


The 33rd annual credit conference of manufacturers of office and school supplies 
and equipment is set for April 27-29 at the Pocono Manor Inn, Pocono, Pa. Attend- 
ing will be treasurers, controllers and credit managers of major manufacturers in 
the industry. 
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SELLS FOR 
ONLY DOLLARS? 


7}  ...looks like twenty 
in its new case! 















“Justrite” Notary and 
; Corporation No. 1 
; Pocket Seal $8.00 OS 
Dealer Discount 40% 





All “Justrite” products are sold exclusively 
through dealers, never direct to consumer. 





Ever notice how tenderly a jeweler places a handsome new case of London Tan vinyl 
watch on a beautiful black velvet pad to display (moisture and scuff resistant) to preserve the 
it? Or how attractive is the container of even gleaming chrome finish of the seal indefinitely. 


9 “4 99 ~ . 
a modest perfume’ All your “Justrite” Pocket Seals now come in 


Showmanship? Psychology? Whatever it is, this handsome presentation case . . . another 
people like it . . . like to see good merchandise reason to concentrate your Seal orders with 
treated with respect .. . and they’ll like to see “Justrite.” And don’t forget our “same day 
their official corporate or notary seal in its service” on all orders. 











5 reasons to concentrate your orders with “‘Justrite’ 
1. Same Day Service. 2. A Fair Profit for 
You. 3. No Direct Selling by “Justrite.” 
4. Engraved Letters (instead of punched) | 
for Maximum Sharpness, Uniform Spacing. | 
5. Handsome Presentation Case with every 

Pocket Seal. 


ai 
a 
Use convenient coupon to obtain FREE “Justrite” catalog 


LOUIS MELIND CO. 
3524 NORTH CLARK STREET, CHICAGO 13 ON iainceciinsenenestitia 





| YES, please send us your FREE “Justrite” catalog. 





Ask for our FREE 86 page catalog of ‘‘Justrite’ Seals, Rubber 
Stamps, Daters, Numberers, Time Stamps, Pads and Supplies. 
All merchandise sold exclusively through dealers. 


NAME OF FIRM —___ 


gt > een 
LOUIS MELIND CO. | access 7 
Founded 1893 Telephone GR 7-4200 
3524 NORTH CLARK STREET @® CHICAGO 13 CITY = __-_ZONE__STATE 





- - - for more details circle 156 on last page 
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‘CRAYONEX 


DRAWING CRAYONS 





v e@ a | 
HICH 

in schools the 

world over! 


Top buyers, everywhere, whose stock in 


trade is their fast moving stationery items 
rely on the Prang Line for year ‘round 
school sales. 


Prang and Old Faithful products have been 
an important part of the great American 
school tradition for more than a hundred 
years and their quality and package appeal 
is still unchallenged. 


MAKE PRANG PART OF YOUR PROFIT 
PICTURE, TODAY! 


Write for complete catalog and 
sales helps. Dept. MS-66. 


THE AMERICAN CRAYON COMPANY 
SANDUSKY, OHIO NEW YORK 


- « « for more details circle 103 on last page 
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White & Wyckoff Sponsors 
Panel for Consumers 

\ unique social stationery consumer survey was conducted 
March 21st by the White & Wyckoff Manufacturing Co., o! Holy. 
oke, Mass . 


among a group of the “writingest women 
world,” 


the 

It included a professionally-moderated “Etiquette Forum” for 
100 members of the Officers’ Wives Club from nearby Westove 
Air Force Base. These guests made up a cross-section of Amer. 
ica’s women. As servive wives, they not only are prolific letter. 
writers, but also do as much entertaining as any other group. 

Arranged by White & Wyckoff’s president, Edward P. White. 
and general sales manager, Ralph T. Soulby, the all-day consumer 
panel saw the guests filling fourpage printed questionnaires on the 
campany’s products, after they have been given full opportunity 
lo examine them. Their inspection included a preview of the 
White & Wyckoff line that will appear in May and a plant tour 

The detailed questionnaires covered lines of social stationery, 
napkins and guest-towels. 

“We feel it imperative to take stock periodically of our con 
sumers’ wants, whether our designs, types, colors, prices and sizej 
meet their tastes,” said Mr. Soulby. “The most effective way 
known to do it 1s to get out and ask them — face-to-face.” 

“We want to know whether our price structure is broad enough 

whether we really have a “right” price for everyone, and @ 
We expect to learn whether they want any new 
of our present products, or want some that we don’t 


“right” product 
application 
now make. 

“It might also be that the rules of etiquette have eased, or 


changed, to a point that might outmode certain existing lines or 
give greater acceptance to others.” 


Gilbert Bosse Elected 
President of WOFI 
Gilbert B. Bosse, president of Imperial Desk Co., was elected 
to head the Wood Office Furniture Institute at the group’s 18th 
annual meeting, held recently at French Lick, Ind. 
New vice president of WOFI is Robert 
Fleming, The Leopold Co. R. E. Sturm of 
Jasper Office Furniture Co. was re-elected 
secretary-treasurer. Re-elected to the board 
retary-treasurer. Re-elected to the board 
of directors were Charles E. Hayworth, 
Alma Desk Co., and Edward A. Cotton, 
Cottonsmith Furniture Manufacturing Co. 
J. K. Boling, retiring president, also serves 
on the 1960 board. 
WOFT’s new president has announced 
a 10-point program that includes the nam- 
Seen ing of a marketing committee to make a 
nationwide survey of dealers, architects and 
Dealer sales aids will be continued and a second an- 
nual production seminar on “good finishing techniques” will be 


held in May at North Carolina State College in Raleigh, N. C. 


designers 


Long Beach Salesman Cited 
At California Sales Rally 

Frank Nolan of Gill’s Office Supply & Equipment, Long Beach, 
Calif., was named the outstanding Dealer Salesman of the Year 
at the ninth annual Sales Rally of the Golden State Travelers 
club in Los Angeles. He will represent District 14 in the 1960 
competition by the National Stationery and Office Equipment 
Assn. for the top dealer salesman in the country. 

Close to 400 persons attended the Los Angeles rally. Kenneth 
Fullerton was general chairman and Loyal Carlon was in charge 
of the dealer salesman competition. Burt Henderson, regional 
governor, invited all present to attend the District 14 meeting in 
May at Santa Barbara. George Frey of the Charles R. Barry Co. 
presided as the new president of the Golden State Travelers. 

Runners-up in the salesman of the year contest were Rod 
Alderdice, Industrial Stationers & Printers, Los Angeles; William 
Brueck, Tiernan’s, Pomona; H. U. Coulson, County Stationers, 
Ventura; Albert Filipeli, Atlas Stationers, Los Angeles; Martin 
Gerston, Fish Stationery & Printing, Los Angeles; James Hacker. 
Pacific Coast Stationers, Los Angeles; Walter Russo, Southern 
California Stationers, Los Angeles; Edwin Sell, Bank Stationers, 
Mayweod; and Robert Schueller, Alhambra Office Supply, Al- 
hambra. 
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VOL | | | Ay a timely creation by hazel arnett 


for National Blank Book Company and Stylecraft 


SOCIAL DIVISION, HOLYOKE 


OF BALTIMORE 


To retail from $1.00 to $4.00 


gourmet recipe file 

a loose leaf book for writing, 
pasting, or holding loose 
recipes — classified printed 
index — ruled sheets for writing 
— manila sheets for pasting — 
envelopes for loose clippings. 


gourmet slim jim pad 
a valuable assistant to 
prepare your parties 


OOUrmel 


JOU 


memos # to exchange favorite recipes with your guests 


gourmet recipe favorites 


All styles in attractive leather-like finish 
of white and black with contrasting decoration. 


On display at the STATIONERY SHOW, 
Room 626, HOTEL NEW YORKER. 


gourmet guest-menus 

a loose leaf book for recording of your 
guests, seating arrangements, menus, 
table decorations, etc. Includes an 
indexed Address-Register. 


i 
gourmet recipe box aa 
complete with index guides and file) 


Distributed by 


The Beckhard Line 


230 FIFTH AVENUE, NEW YORK 1,N. Y 


- - - for more details circle 112 on last page 
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Harold Seigle Heads 
Wholesale Stationers Assn. 
Harold Seigle, Associated Stationers Supply Co., Chicagey 


elected president of the Wholesale Stationers Assn. at the g 
WSA meeting in New York March 1. : 
The retiring president, William | Boothby, Central Ohio f 

, Columbus, Ohio, became chairman of the board. Vice 
lent of the office suppiles 

sion is Ralph Moser, Carp 


Paper Co., Omaha; and 
a president of the school sup 
; division is Roy Kerr, 
BIG, BOLD MARKING Y Paper Co., Amarillo, T 


The chairman of the ex 
committee is Mortimer 
Chute, Bainbridge, Kimpte 
Haupt, New York. 

During the annual meg 
and rade show. plaques 
citatiuas were presented 
thres manufacturers for 
work in strengthening wh 
saler-manufacturer _ relat 

= J. W. Brooks, left, senior vice Award winners were Seri 
; resident of Scripto, and William Inc., Binney & Smith, and B 
FABRICS la ETCHING F. Latz, vice i he in charge mouth Rubber Co. 
PAPER HCING of field sales, admire one of three Three certificates for 


} li plaques awarded to manvufactur- ctanding service a mani 
WooD : i DSTERS ers at the 1960 WSA meeting. meee : 


turer salesmen were also f 
METAL senied to Herbert Hooks of Moore Push Pin Co., Robert Ge 
GLASS 


mell of Binney & Smith, and William Fairbanks of Ellingswa 
PLASTIC 


Mfg. Co 
RUBBER 


New wholesaler members of the WSA board are Ralph Schej 
John Leslie Paper Co., Minneapolis; Philip Rhodes, S$. P. Rich 

* WATERPR 

* INSTANT-DR 


Paper Co. Atlanta; Howard Wolf, United Stationers Supply 
Chicago; Arthur Edwards, Golden Montana Co., Lewistown, Ma 
tana; and Dan Shea, Adams, Cushing & Foster, Boston. 
; New manufacturer members of the board, also elected for t 
3 MARKING years, are Tracy Higgins, Higgins Ink Co.; Raymond Hager, Dé 
; nison Mfg. Co.; David MeMillin, Joseph Dixon Crucible; Mart 
LAUNDRY Adler, Plymouth Rubber Co.; Jack Behr, Wilson Jones Co.; W 
liam Thompson, Oxford Filing Supply Co.; F. D. Clark, LePage’ 
and Curtis Bloom, Western Tablet & Stationery Co. 
The salesmen’s division elected John Fisk, All Rite Pen Ce 
president; James Gilmartin, Higgins Ink Co., vice president; am 
Herbert Hooks, Moore Push Pin Co., chairman of the executi¥ 
committee. 





aid AVI 


* PERMANENT 


4ay4eul-Ope') 
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Luncheon speaker Carl Preising, vice president of Pen am 
Pencil Co., described changes in the market place and change 
in the profile of the salesman 
o- - Demand Up Sharply 
REFILLABLE For Plastic Top Desks 
Rising costs and other problems connected with the mainte 
ance of office desks are considered responsible for a sharply-it 
. creased demand for wood desks with pastic tops. 

New Display Card Tom Pitts, executive vice president of the Myrtle Desk Cog 

High Point, N. C., reports a 40 percent increase in the numbe 

of plastic-topped wood desks manufactured by his company if 

the last two years. Myrtle is one of the nations largest manus 

Makes Cado-markers facturers of quality wood office furniture. 

. ” Today, approximately one out of every four desks produced 
easier to See easier to sell! by Myrtle has a top of Micarta high-pressure plastic laminate 

| e If the trend continues as expected, within just a few years 7% 

percent of all wood deks will be made with plastic tops, according 

Sell customers the best! U. S. Testing Laboratory has| ' Mr. Pitts, who is also vice chairman of the Manufacturers’ 
= Division of the National Stationery and Office Equipment Assn 

proved that an 89¢ Cado-marker writes 62% longer To gain detailed information on the trend toward more plasti¢ 
than a $1.35 competitive marker! Up to 139 feet more.| tops. the Mytle Desk Co. recently surveved office furniture re- 
c 4 a tailers. It was learned that the ccst of re-finishing a wood top — 
Satisfaction assures repeat sales. Stock up now with sanding, lacquering, polishing, ete. — has gone up an estimated 
Cado-markers on new feature-packed display cards| 20 percent in the last two years. This includes labor, raw mate-J 

: rials, and transportation. 

that sell themselves. Racks available upon request. Mr. Pitts ma that “on the average, plastic tops add $20 6 
the per-desk price of Myrtle products. However, customer re- 


CUSHMAN & DENISON MFG. CO. action indicates the price differential is quickly amortized by 


elimination of the maintenance problem.” 
CARLSTADT, NEW JERSEY The manufacturer noted that only for executive suites does he 
A SUBSIDIARY OF THE ESTERBROOK PEN COMPANY see the preference for walnut-surfaced desks undiminished. 
~ - = for more details circle 124 on last page 
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quality engineered in 
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Stunning two-tone color 

combinations keyed 

to today s office and 
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NEW! STERLING 
MECHANICAL PENCIL SHARPENER 


A sensational breakthrough in pencil sharpener performance, styling and packaging 
... the STERLING 500 will catch every eye, spark countless sales-at-first-sight. Its 
new space-age materials and engineering will give years of smooth, trouble-free service. 
Tested, proven, fully guaranteed. 





SHARPEN YOUR SALES STORY WITH THESE TELLING POINTS 


> e DU PONT DELRIN CUTTER 


BODY and twin milling cutters of 
hardened steel for smoothest, 
quietest, longest lasting operation 


@ PRECISION SELECTOR 
accurately centers all pencil 
sizes 


Bm * EXTRA-LARGE, SEALED TIGHT 
HOUSING needs less frequent 
emptying 


@ HEAVY DUTY METAL BASE a 
shaped for strength and beauty, 

with 2 screw holes and mounting 
screws 


e CUTTER HEAD ASSEMBLY <a 
EASILY REMOVED for cleaning or 
replacement without tools—an 
exclusive feature 


e FULLY GUARANTEED 
in writing 


Ask your jobber for sample and information or write: 





” 


STERLING PLASTICS CO. «+ 1140 Commerce Avenue, Union, N.J. * Sterling ...the Standard for Over 30 Years 








su ARAN 


Dig’ ai 


i; 7 \ 
“LITTLE SHAVER” 4 
PENCIL SHARPENER PERPETUAL CALENDAR SPEEDY MOISTENER 














No. 519 y No. 530 


fe 


‘ 


DESK-TYPE PENCIL 
STUDENT AND DESK PEN & CRAYON SHARPENER DE LUXE PENCIL BOX ARCHITECT’S SCALE 


No. 539 No. 568 No. 569 No. 578 


>_> 


6 DIGIT 4 


**DIAL-A-MATIC”’ PROFESSIONAL 
ADDING MACHINE DESK TOP MOISTENER METAL COMPASS 


























Shown are just a few top sellers 
: See 
from Sterling’s 1960 Catalog—send for it today 
ball p 
STERLING PLASTICS COMPANY ¢« 1140 Commerce Avenue, Union, N. J 
Sterling TiTcM i lelile lel ae Mt tela @LZ-Taeci Ome Arle la; 








Tm. Reg vu 








GUARANTEED BY EBERHARD 









U.S.A. > ESERMARD NOBLOT "i 










ALE 


NEW NOBLOT REFILL DESK BALL PENS 


MEAN REPEAT PROFITS FOR YOU! 


NOW —sell the new NOBLOT REFILL DESK BALL PEN plus replaceable ink car- 
tridges. Result: big profits from repeat sales! 
LOTS MORE ON THE BALL! Only new NOBLOT REFILL offers all this: * Replaceable 


long-writing ink cartridge * Choice of four ink colors: Blue, Red, Green and Black Regular 39 
* Handsome molded plastic barrel » Durable metal tip that unscrews easily to f 


ff 


















: , ae i Cartridge 15¢ 

replace ink cartridge + Thinrite or Regular ball point * Replaceable flat eraser. — 
There's a NOBLOT REFILL for every writing need! Thinrite 49¢ 
Cartridge 25¢ 


See your sales representative for nationally advertised new NOBLOT REFILL DESK 
ball pens, or write to EBERHARD FABER-—your one source of supply for all writing needs. 


... less in quantities. 


EF) EBERHARD FABER 
pila 4 Qaalag in Me; 


Tm. Reg US Pat Off. ang Other Countries Wilkes-Barre, Pennsylvania-New York-Toronto, Canada 
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Expand your sales with the machine that is priced to sell fast. 


This automatic multiplier costs no more than conventional adding 


machines. Does a wide range of office calculations automatically. 


write: —"addo-x”’, 300 Park Avenue, New York 22, NY 





- - - for more details circle 102 on last page 
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New England Equipment 
Reps Form Organization 

A new group called the New England Office Equipment Re 
presentatives Assn. was formed and elected its first officer at g 
meeting in Boston March 18. 

Made up of independent representative in the office equipment 
and stationery trade, the new group will cooperate with manufac. 
turers and dealers alike. Its aims include establishing and pub 
licizing the New England area as a major trading area, promoting 
the general welfare of the industry, creating better understanding 
between manufacturers and dealers, supporting dealer organiz. 





tions by means of organized educational and training assistanee 
for new salesmen, and acting as a clearing house of manufacturers 
seeking representation in the area. 

Officers elected by the group are Stanley Werksman, president; 
John B. Dwyer, vice president; Robert C. Haines, treasurer; and 
Russell C. Spets, secretary. 

The group plans to cooperate with all trade organizations and 
with similar representatives’ organizations in other parts of the 
country. 


Eberhard Faber Alters 
Its 111-year-old Name 

The Eberhard Faber Pencil Co. has dropped the ‘“Peneil” 
from its 11l-year-old name and become Eberhard Paper, Ine, 
“to permit broader use of the Eberhard Faber name for purposes 
of diversification.” 

This action makes the new company the parent of seven cor 
porations. In anticipation of the change, the Eberhard Faber 
Pen and Pencil Co., Iic., was formed earlier this year to take 
over the domestic marketing of the company’s products. World 
headquarters will remain at the new main factory in Wilkes-Barre, 
Pa. 

Other wholly-owned subsidiaries are Graphite Pencil Co., Eber- 
hard Faber Toy and Game Co., Eberhard Faber Pencil Co. of 
Canada, Eberhard Faber, K. G. (Bermany), Eberhard Faber 
Pan-American, Ltd., and Eberhard Faber International, Ltd. 
Three other companies, in Argentina, Brazil and the Philippines, 
are not owned by Eberhard Faber, but produce and market its 
products under license. : 


Carl Judkoff Becomes 
Manufacturers Representative 
Carl C. Judkoff, 35 East 35th St.. New York City, has am 
nounced formation of The Carl C. Judkoff Associates as mani) 
facturers representatives for commercial stationery and_ offi 
equipment and supplies. 













For interested manufacturers, he offers representation in thé 
New York metropolitan area, Nassau and Suffolk counties, West 
chester county and the entire states of New Jersey and Conn 
ticut. 

Mr. Judkoff has had more than 33 years of sales and exee 
tive experience with Cantigny Printing and Stationery Corp., New 
York City dealer. He has held office four terms as governor of 
NSOEA’s District 13 and five times as president of the Stationers 
Assn. of New York. He has been and continues as executivé 
director of the Eastern Commercial Stationery Show, held eae 


October in New York. 


Little Brothers Announce 
Fall Show Schedule 

A summer and fail show schedule has been announced cover- 
ing the gift, lamp, decorative accessories, china and_ glassware 
markets, and the social stationery field. 


the 


Further information on the shows is available from George 
Little Management, Inc., 220 Fifth Ave., New York 1, N. Y. 

New York Lamp & Home Furnishing Accessories Show, June 
26 — July 1, Hotel New Yorker & Trade Show Building. 

Washington Gift Show, July 24— 27, Hotel Willard. 

Chicago Gift Show, July 31— August 11, LaSalle Hotel & 
Palmer House 

New York Gift Show, August 21 — 26, Hotel New Yorker & 
Trade Show Building. 

Boston Gift Show, Sept. 11— 15, Hotel Statler & Armory. 

Philadelphia Gift Show, Sept. 25 —28, Benjamin Franklin. 
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the new concept in office interiors by 
GLOBE-WERINICKHE 


Unlimited custom arrangements possible . . . Laminated plastic or wood 
tops ... natural finished anodized aluminum legs . . . choice of decorator 
colors—or facades of laminated plastic or exotic woods for pedestals 
and cabinets. There’s a bright future ahead for dealers selling Echelon, the 
sensational new business furniture. Leading office architects, designers, 
and decorators are now specifying Echelon. Get full information today 





on how you can become a Globe-Wernicke dealer. Write Dept. DM-5 
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Globe-Wernicke Expands 
Sales to 2 Divisions 

The Globe-Wernicke Co., Cincinnati, 
through its president and general manager, 
R. Herman Hammer, has announced ex- 
pansion of its sales division. 

“During the past decade,” states Mr. 
Hammer, “the office equipment and sup- 
plies industry has, percentage-wise, out- 
paced the increased national economy. All 
current marketing studies and forecasts 
indicate a continuing upward trend in the 
60’s with further growth for our industry.” 

With more then 4,000 products and with 
this increased business potential it became 





Sprott Aylward 





Rahe Anderson 


virtually impossible for Globe-Wernicke’s 
general line district sales managers to give 
adequate selling attention to the company’s 
complete line of equipment, filing supplies, 
and office accessories. 

As a result, Globe-Wernicke, more than 
a year ago, started marketing studies cov- 
ering the distribution of its products. Harry 
C. Anderson, who had been associated with 
the company from 1931 to 1944, rejoined 
the staff as director of market and product 
development. Results of the research indi- 
cated the immediate need for establishing 
a dual sales organization with one division 
specializing in metal equipment products 
and the other in systems. 


['wo separate divisions are now being 


“SANTA’S PARADE”, just one of our many 


new and exciting gift wraps being featured for 


the first time with our Christmas collection 
at the New York Stationery Show. 


inaugurated to meet these current market- 
ing conditions. In general, the Equipment 
Sales Division will handle steel products 
while the Systems Sales Division will spe- 
cialize in filing supplies and office acces. 
sories, 

Each division will operate separately, but 
activities will be co-ordinated to provide 
the greatest possible service and help to 
Globe-Wernicke’s nation-wide dealer organ- 
ization. The change to the dual divisional 
set-up will be made gradually so that no 
area of the country will be without repre- 
sentation for both steel equipment and 
systems product lines. 

Elmer G. Rahe, vice president and board 
member, will direct the expanding Equip- 
ment Sales Division with Robert W. Sprott 
as the division’s general sales manager, 
Branch sales offices and warehouses, sales 
training, advertising, and sales promotion 
will co-operate closely with Systems Sales 
Division. 

Harry C. Anderson has been elected vice 
president sales system. In addition to his 
sales activities, he will co-ordinate product 
development and manufacturing of ‘filing 
supplies and office accessories. William C. 
Aylward, formerly manager of the systems 
department, was promoted to general sales 
manager for this division. 





SEE YOU THERE! 
NEW YORK STATIONERY SHOW 
May 15-20 

Rooms 1104-1105 

Hotel New Yorker 


REYNOLDS ALUMINUM 


Reynolds Metals Company, the world’s largest producers of aluminum foil. Manufacturers of Reynolds Wrap, Decorative Foil Division, 101 So. Robertson Blvd., Los Angeles. 
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Champion President Dies 

Reuben E. Robertson, Jr., president of 
Champion Paper & Fibre Co., with which 
Montag Brothers, Inc., recently merged, 
was killed in a car 
accident in Cincin- 
nati March 13. Mr. 
Robertson had also 
been prominent in 
national affairs, 
serving two years 
recently as U. S. 
Deputy — Secretary 
of Defense. 

At the time of the 
Montag - Champion 


Robertson 
announcement, he said, “affiliation of 


the two companies will make possible 
better coordination of the entire process 
from raw material to finished material, 
in the interest of providing the best pos- 
sible product for the end users — the 
customers.” 
Karl R. 


to succeed him as president of Cham- 


Bendetsen has been elected 


pion 


WITH 








yx Christmas Series 
xX All Year Series 
x Fun Wrap Series 


Machine Dealers 8 to 3 
Against Import Tariffs 

A poll of members by the National Of- 
fice Machine Dealers Assn. continued to 
show heavy opposition to a proposed tariff 
on imported typewriters A nearly com- 
plete count showed 830 opposed to the 
tariff and 303 in favor. 

A number of local chapters of NOMDA 
have also taken a stand in opposition to 
the tariff. One such resolution, adopted 
by the Michigan Office Machine Dealers 
Assn., says in part that “whereas a minor- 
ity of the United States typewriter indus- 
try has filed a complaint with the U. §S 
Tariff Commisson seeking to restrict im- 
ports of office machines and appliances; 
whereas the requested 30 percent duty on 
imported office machines and appliances, 
which have been duty-free since 1913, 
would unduly raise prices and restrict con- 
sumption; whereas the established policy 
of our nation is to encourage a maximum 
level of world trade in our national in- 
terest; now therefore be it resolved that 
NOMDA opposes the imposition of any 
tariffs or other restrictions on imports of 
office machines and appliances. . .” 


{business columnist in the Syracuse 


xy Christmas Package 
Decorations 

xd Special Occasion | 
Series 


FOIL GIFT WRAPS 


for those who want to give ...in the world’s most beautiful way! 





Post Standard at Syracuse, N. Y., where 
the typewriter business of one of the tariff 
wrote, “We 
think the typewriter folks have been forced 


applicants is concentrated 


into seeking a wrong answer to a very, 
very real problem * While recognizing the 
handicaps of American producers and men- 
tioning the possible effects on Syracuse 
employment, he said a high tariff would 


not make sense 


LePage’s Purchased 
By Papercraft Corporation 

Johnson & Johnson has announced the 
sale of its LePage’s Division to the Paper- 
craft Corporation of Pittsburgh, Pa., man- 
LePage’s 


makes a wide line of cellophane tapes and 


ufacturers of gift wrappings. 
adhesives. Manufacturing headquarters for 
LePage’s are in Gloucester, Mass. 


Otto Geuther Dies 

Otto R. Geuther, 72, formerly president 
and one of the owners of Marshall Jack- 
sen Co., Chicago stationers, died March 1 
at his home in Evanston, Ill. He had 
started work for the company as a_ stock 


boy at the age of 18 


“BUY-APPEAL”! 






““SANTA’S PARADE” 
... green, crimson, 
snowy white, on luxurious 

Reynolds Aluminum Foil. 


See these Reynolds shows on ABC-TV Network: ‘“‘BOURBON STREET BEAT” and James Michener’s ‘ADVENTURES IN PARADISE’? — Monday nights. 
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TS ee ee Heads Everett Waddey Co. 
Frank G. Louthan, Jr., has been elected 
president of Everett Waddey Co., 77-year- 


Arthur Wishengrad Dies old printing and stationery firm in Rich- 
Arthur Wishengrad, one of the founders mond, Va. He has been an official for al- 

and a co-owner of New Jersey Office Sup- most 10 years of Concrete Pipe & Products 

ply Co., Newark, died Feb. 29 at the age Co. of the same city. 

of 54 after undergoing surgery. At Everett Waddey, he succeeds Alex 
The business was founded over 30 years W. Parker, board chairman and temporary 

ago by him and Ed Mack, who died in president since the resignation of William 

1954. The business continues with no W. Boxley last fall. 

changes in management, under the control A quarter million dollar remodeling of 

of the remaining partner, Gerald Weiner the company’s building is expected to reach 

A. W. Gurner is general manager completion later this spring 





WOODMASTER 


4-POST 
DRAFTING ; 
TABLES Paratel Straight Edge. 


Auxiliary Supply & File 
Drawer Unit. 





Selected hardwood frames — fastened with steel bolts. 


Solid softwood tops, sealed and lacquered. Interlock- 





ing steel hinges. A STACOR EXCLUSIVE: Heavy gauge Stacor-Matic Tables 


steel drawers . . . on steel rails, nylon glides. Won't 


Qa 
swell, stick or warp. <j Boards 


“ C3} Tables 


STACOR 


the drafting line 
that pays its way 
with Lifetime quality 
Service and 


BIGGER PROFIT 


Sell Stacor . . . the Lifetime Quality line that pre-sells 
your customers and prospects with full-time, result-pro- 
ducing national advertising. Use Stacor's pre-acceptance 
and exclusive design extras to build better profits all 
down the line — files thru tables. Sell Stacor Lifetime 
Quality Equipment . . . for every drafting need. 

Write TODAY for New Complete Catalog. 


STACOR EQUIPMENT CoO. 


315 Emmet Street, Newark 5, N.J. © Bigelow 2-6600 












Manufacturers of Lifetime Quality, Equipment for Schools, Libraries & Industry 
Warehouse Stock In: Boston, Chicago, Detroit, Hartford, Los Angeles, Montreal, 
Philadelphia, Rochester, Saint John, N. B., San Francisco, Toronto, Washington, D. ( 
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Building Purchased 

A four-story commercial building at 
731-33 Arch Street, Philadelphia, has been 
sold to Irwin and Marvin Berman for oe- 
cupancy by their firm, National Station- 
ers, Inc. The building has 30,000 square 
feet. 


District 13 Honors 
Top Dealer Salesmen 

Henry L. Westermann of Elizabeth 
Printing & Stationery Co., Elizabeth, N, 
J., was honored as 1960 Dealer Salesman 
of the Year in District 13 of the National 
Stationery and Office Equipment Assn. 
He received his plaque at a sixth annual 
combined dinner meeting and sales rally 
March 10 at the Henry Hudson Hotel 
in New York City. 

Runner-up plaques were presented to 
two other dealer salesmen: Murray A, 
Bandel, Commercial Stationery Co., New 
York City, and Robert Woodruff, How- 
ard W. Boise Co., Plainfield, N. J. 

The meeting, attended by close to 400 
persons, was jointly sponsored by the 
Metropolitan Travelers, NSOEA’s District 
13, The Stationers Association of New 
York, and the Stationers 12:30 Club. 

Speakers included Homer Lay, general 
manager of NSOEA, on overcoming sales 
resistance; and Joseph Burger, president 
of Art Steel Co.. who described the in- 
dustry’s vast contributions to world com- 
munications, commerce, civilization and 
culture. Paul Fisher of Fisher Pen Co. 
was called to the rostrum from the audi- 
ence to describe briefly his primary presi- 
dential campaign in New Hampshire. 

George Reichman, governor of Region 
13, invited all present to attend the re- 
gional meeting in June. Wally Fisher of 
Office Appliances was chairman of the 


Travelers’ salesman of the year committee. 
Harold J. Hein and Carl Judkoff called 
attention to the April 2 annual dinner- 
dance of the Stationers Association of New 


York. 





Jim Hurley of Oxford Filing, left, president 
of the Metropolitan Travelers, is shown with 
Henry L. Westermann, winner of District 13's 
1960 Dealer Salesman of the Year award. 
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DISPLAY THE HANDSOME BOSTITCH B12...THE NEW 
DESK STAPLER YOUR CUSTOMERS HAVE BEEN READING ABOUT 


One look tells your customers that the Bostitch 
B12 is the most striking looking stapler on the 
market. So make it easy for your customers to 
buy. Keep the B12 on display along with the 
other fine Bostitch B-line staplers. 


In this way you tie in with Bostitch national 
advertising to more than ten million prospects 
where each Bostitch ad says, “Buy at your 
stationer’s.”” Call your Bostitch Representative 
and see how easy it is to increase your store’s 
trafic and earnings with Bostitch. 
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Profits are 
better and faster with 





The Bostitch B8R—four uses for the price 


of one: stapler, plier, tacker and remover. : 
In black and chrome or 3-tone gray. y 0 ST I l C a 
oO 


STAPLES 


STAPLERS AN 





925 Briggs Drive, East Greenwich, Rhode Island 


Bostitch B5 Desk Stapler—converts easily 
for tacking—ruggedly built for a lifetime of 
wear. In black or gray crackle finish 


- - - for more details circle 115 on last page 
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manager. The company reports that re- 


—“—-:: ducing the size of districts is part of an 


Personnel Changes, effort towards more intensive dealer serv- 
Promotions Announced icing. 

Oxford Filing Supply Co. has appointed 
Norman McLeod as field representative in 
the Los Angeles area. He will assist Paul 
West who now manages the southern 
California territory. 

A new sales area, District 9, has been 
announced by The Carter’s Ink Co. It in- of W. A. Sheaffer Pen Co. 
cludes Maryland, District of Columbia, and Louis F. Weyand, former director of 
parts of Virginia, New Jersey and Penn- sales, has been elected vice chairman of 
sylvania. Headquarters are in Philadelphia 
and Charles F. Lusteck is district sales 


Robert Stahl has been appointed national 
sales manager of Supreme Steel Equipment 
Corp. He has been with the company since 
1952 as sales service manager. 

Edward P. Reavey, Jr., has been ap- 
pointed manager of the retail sales division 


the executive committee of Minnesota Min- 
ing & Manufacturing Co. 





turn 
make-believe 
into 

profits 


Story Land Map 


Ph  KOCHIOT snctneecens 


Fairy Tales! 
Nursery Rhymes! 


PERFECT FOR CHILDREN’S 
ROOMS. . . SCHOOLS 


full *2°° value 
only 





RETAIL 
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folded 9. x 12% 
FREE with each carton of 25, 50 or 100: Full size heed 
Display. Map and space-saving EASEL-BACKED DIS- —t 
PENSER. ALSO 
Put this colorful new map UP-FRONT, and watch it si Full Color 
sell! It's the newest idea for new profits! Be sure j =~ Biblelands 
you order plenty — right now! Write, wire, phone COLORPRinT M 
NOW — for samples, catalog and price list. Story Lang Map ap 
: 29: 
retail 


3 West 61st St., New York 23 
Circle 5-7840 


> 


A 
aah, 

AMERICAN MAP CO., INC. 3 
“i 
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Ernest W. Gross, until recently in chang 
of marketing for DeJur-Amsco Corp., play 
to establish a marketing and sales map. 
agement consulting firm, serving the Com. 
mon Market area in Europe as well as thy 
United States. 

Harold S. Klein has joined Luxco, Ing 
as assistant sales manager, coordinating 
the efforts of sales representatives with th 
dealer organization. 

Eugene L. Bakewell has been named 
manager, agents and dealers, for the adding 
calculating machines division of Reming. 
ton Rand. 

Jack E. Biard has been named the Tole 
area representative for The Hamilton Auto 
graphic Register Co. 

Calvin Priddy has been named a men. 
ber of the sales force of Ennis Busines 
Forms, Inc., operating out of the Dallas 
branch office. 

Tee-Jay Sales Associates, representatives 
in eight states for the Anderson-Hickey lin 
of steel office furniture, have appointed 
J. T. Kidder, 4920 Vallacher Ave., St. Louis 
Park 16, Minn., to cover Minnesota, Iowa 
and the Dakotas. 

Robert Speicher has been appointed 
the newly-created position of field sales 
manager, office furniture, by Harter Corp, 
to establish closer liaison between the sales 
force and the dealer organization. 

Blaisdell Pencil Co. has appointed three 
new executives. Robert W. Seeman has 
been named general sales manager; Lester 
Nelson replaces Seeman as Midwestern re- 
gional sales manager in Chicago; and Vin- 
cent A. Carroll has been named Eastern 
regional sales manager, with headquarters 
in Bethayres, Pa. 

Binney & Smith, Inc., has. appointed 
Edward R. Gustafson to the position of 
manager of commercial sales, and Russell J 
McChesney to be manager of educational 
sales. 

Vie Johnson. Wilson Jones salesman for 
39 years, was honored at a party in Pitts- 
burgh before his retirement Jan. 31. 

New additions to the Columbia-Hallowell 
Division sales force are Frank Carbonell 
and Gerald Mackle in New York City; 
Joseph Butch in southeastern Pennsylvania; 
and Harry Lambert on the West Coast 
In other Columbia-Hallowell changes, 
George Barnett has been promoted to West 
Coast district manager and Robert Me- 
Manus to New York City district manager 
George Little has been transferred to Cle- 
veland: John McGowan has been assigned 
to the Cleveland territory; and Arthur Hen- 
rie has been named sales representative in 
the Detroit area. 

Howard P. Mold, former manager of 
sales personnel for Minneapolis Honey- 
well, has been named executive vice presi- 
dent and director of marketing for Streater 
Store Fixtures, Inc. 

Palmer-Pann Corp., makers of Craft 
Master paint-by-number sets and_ other 
hobby items, has opened a new showroom 
at 824 S. Los Angeles St., Los Angeles. In 
charge is their California and Arizona sales 
representative, Chet Handler. 
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Here are some of Burroughs many ten-key * variations on the theme of quality—variations 
that are making dealers’ sales hum along faster than ever! 


These colorful, compact Burroughs ten-keys range from the low-priced model at $199 to the 
de luxe “10/11” with credit balance. As a Burroughs dealer with eleven different models of 
electric ten-keys, you can fill the needs of any size business. 


Merchandising support? Burroughs offers the best in national, in-store and direct mail adver- 
tising. Plus an experienced Burroughs representative to give you personal assistance with your 
sales training and merchandising programs. 


Full details on the many advantages of a Burroughs dealership are easily available. Get them 
now. Write to Dealer Sales Dept., Burroughs Corporation, Detroit 32, Michigan. 
Burroughs-TM 


More Burroughs quality products to round out your line, increase your profits: 


(1) Full keyboard electric adding 
machines. (2) Low-cost hand- 
operated full keyboard adding 
machines. (3) Hand-operated or 
electric cash registers. (4) Famous 
M&V carbons, ribbons and sup- 
plies, including plastic-base 
NU-KOTE® “carbon” paper and 
new NU-KOTE ribbons. 








The Sign of Y °\ 
. < Bere o | 
an Outstanding 


utetan ’. Burroughs Corporation 
eale 
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BATES HAND-GRIP STAPLER Precision engi- 


neered to fit the hand comfortably. You can 
feel the difference. Holds 105 standard staples. 


5 
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BATES STOWAWAY Why didn’t somebody think of 
it before? A standard stapler with staple remover 
that stows away out of sight when not in use. (Avail- 
able without staple remover. Ask for the Bates 88). 


‘Bes i ecaeallll 


7 a 


BATES 56 STAPLER Here's a sleek looking, full strip 
stapler especially designed for modern office decor. 
Choice of 5 colors and chrome. Holds 210 staples. 





e 





BATES MODEL C STAPLER The perennial favorite. Makes 
own staples from continuous spool of rust-proof brass 
wire...5,000 staples from one loading 

These are but four of the complete line of Bates 

stapling products. Write for catalogue No. 19 






“—Z 






the 
BATES 


manufacturing company 
Orange, New Jersey - New York Office, 63 Vesey St., New York 7 
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Jack Reynolds has been appointed distric supervisor, Verifax 
sales, in the Midwest division of Kee Lox Manufacturing Co. 

Jack L. Moore, secretary of Acco Products Div. of Natser 
Corp. since 1950, has been named to the additional position of 
general sales manager. 

New officers of L. Hyman & Sons Corp., paper merchants, are 
Arthur M. Hyman, president; Charles E. Hyman, vice president; 
and Joseph Kirsch, secretary and treasurer. The former president 
and founder, Harry Z. Hyman, and the former vice president and 
general manager, Moe Hyman, retired in February after 60 and 
50 years of service respectively. 

William C. Wade has been named Philadelphia representative 
for the Hamilton Autographic Register Co. 

Coronet Industries, Inc., 1199 Broadway, New York 1, has 
been named representatives for the Normal Pencii Corp. in the 
Eastern territory. 


Amplex Corp., maker of lamps and lighting equipment, has 
announced the appointments of David Mulcrone as Midwest sales 
manager; and of Bert Abrams, Inc., as representative for Michi- 
gan, Ohio and Western Pennsylvania. 

H. H. (Hal) Suender, manager of office methods and _proce- 
dures and former sales official, retired recently after almost four 
decades with The General Fireproofing Co. 

Gilbert M. Reischmann, formerly with Le Page’s Eversharp 
and Eberhard Faber, has been appointed vice president in charge 
of marketing for Arrow Rubber Corp. 

Will Boudreau has been named sales representative in the 
newly opened Chicago branch office of Ennis Business Forms, Ine, 

Paul E. Gundacker has been appointed New York area sales 
manager of the Koh-I-Noor Pencil Co. With Koh-I-Noor since 
1943, he entered the stationery business in 1910 as an office boy 
at Clark & Courts, Galveston, Texas. 

Bernard F. Hurley has been named New York sales manager 
of Old Town Corp. and Irving M. Pincus has been promoted to 
the position of assistant New York sales manager. 


Father’s Day Promotions 
Scheduled to Start June 1 

June 1 is the coordinated, unified date for beginning 1960 
Father’s Day promotions, according to the Father’s Day Council, 
Inc. The fiftieth annual observance of the day this year will be 
Sunday, June 19. 

Stores are expected to start planning their promotions during 
April and start advertising June 1. Father’s Day display windows 
will be used from June 6 through June 19. Mats and other pro- 
motion materials are available from the Father’s Day Council, 
50 East 42nd St., New York 17, N. Y. The Council estimates 
there are approximately 50 million fathers in the United States 
and it says 75 percent of all Father’s Day gifts are purchased by 
women. 


June 18, of course, is Expectant Father’s Day. 


General Fireproofing 
Opens New L. A. Branch 

A new branch and warehouse facility was opened in Los 
Angeles in March by The General Fireproofing Co. It is a two- 
story brick and reinforced concrete building at 1631 Palo Alto St. 
with 16.500 square feet of office, display and storage space. 

The company’s headquarters are in Youngstown, Ohio, and 
plants are located in Ohio, New York and California. GF metal 
business furniture is distributed through 17 company operated 
branches and more than 500 dealers. 

Manager of the new Los Angeles branch facilities is Dwight 
B. Steele, who has been with the company since 1946. 


Adriano Olivetti Dies 

Adriano Olivetti, 58, head of C. Olivetti & Co.. major world 
manufacturer of typewriters and machine tools, died Feb. 29 
aboard of train bound from Milan, Italy, to Switzerland. A 
strong booster of industrial democracy in Italy, he had built a 
small company founded by his father into a $60 million a year 
business. Last December, he bought a 35 percent interest in the 
Underwood Corp., American typewriter maker, and announced 
plans to expand and modernize it. 


MODERN STATIONER, MAY, 1960 








No. l in 
successfi 
from The 





How On 
Mosler 
»eein 
New Jer 
their oO 
Mosler 
Mosler 
replace 
used tc 
briefs, 
Insula’ 
to con' 
compel: 
he sol 
label, 
Files. 


Write 

brochu 
contac 
Repres 


This s 
Driver 
toa ] 
even t 
saving 
stres: 
syste! 














ifax 


itser 
n of 


are 
dent: 
dent 
and 
and 


ative 


has 
the 


has 
sales 
ichi- 


roce- 
four 


harp 
jarge 


the 
Tne. 
sales 
since 
boy 


ager 
1 to 


1960 
neil, 
| be 


ring 
ows 
pro- 
neil, 
ates 
ates 


by 


Los 
wo- 
St.. 


and 
tal 
ted 


ght 


the 
red 


60 








3 Ideas from Mosler 





| 





No. 1 in a series of Newsletters describing 
successful sales techniques, proven sales aids and new products 
from The Mosler Safe Company to Mosler Dealers. 





How One Dealer Moved 
Mosler Insulated Files 
»»eIn Batches. When a 

New Jersey law firm renovated 
their offices, an enterprising 
Mosler Dealer suggested 

Mosler Insulated Files to 
replace the old steel files 
used to house law records, 
briefs, wills, etc. He used the 
Insulated File Visual approach 
to convey the message in 
compelling fashion. Result: 
he sold ten legal-size "C" 
label, four-drawer Insulated 
Files. 








Write for your supply of the 
brochure shown above or 
contact your Mosler Field 
Representative. 


This same dealer sold seven 
Driver's Depository Money Safes 
to a large discount house, 

even though no insurance 
Savings were involved. He 
Stressed a better cash handling 
System internally in con- 
junction with an armored car 
pickup service. Interested in 
complete story? Just drop 

us a note. 


Mosler Dealer Makes Radio 
Advertising Pay Off. our 


Mosler dealer in Columbia, 
Missouri, has been using one 
minute announcements of Mosler 
Products on his local radio 





MODERN STATIONER, MAY, 1960 


station. 
in the script he's using: 


You'll be interested 





"A smart businessman knows 
his valuable papers and 
money are secure as the 
proverbial 'bug in a rug’ 
.-.when kept in a MOSLER 
SAFE from WAYLAND OFFICE 


EQUIPMENT COMPANY. He need 
never worry because the 
MOSLER SAFE is built to 
stand and protect for years 
and years. Ruggedly built, 
the MOSLER SAFE can take 
almost any wear and still 
give you peace of mind that 
comes when you know your 
valuables are protected. 
See the MOSLER SAFE today at 
WAYLAND OFFICE EQUIPMENT 
COMPANY, Nineteen South 
Ninth Street." 


Why not give local radio 
advertising a try yourself? 
You may wish you had started 
a lot sooner! 





Use These Booklets AS 


Salesmen. Everyone is con- 
stantly on the lookout for new 
ideas. These booklets are 

full of new ideas on how to 
increase filing efficiency, cut 
the cost of office operations 





and improve protection for 
valuable records. They have 
been extremely effective in 
turning up prospects because 
almost every business can and 
should put one or more 

Mosler ideas to work. Some of 
the ideas are based on new 
concepts, others explain 
cost-saving innovations in 
equipment, design and use. 


Put these booklets to work for 
you. Write for a supply or 


contact your Mosler Field 
Representative. 





& 3 mn 
Powerful Advertising 
Backs Revo-File®. Of course, 
we knew it all along. There's 
a TREMENDOUS market for the 
Mosler Revo-File in your back 
yard. The response that has 
come from all over to the 
series of advertisements shown 
(notice, there's a coupon in 
each one) has been astonishing. 
Don't miss a chance to show 
your customers how to bring 
their volume card filing 

system up-to-date with the 
Mosler Revo-File. 








The Mosler Safe Company 
320 Fifth Avenue, New York 1, N.Y. 
- - - for more details circle 159 on last page 
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VALUES you can’t BEAT 


Quality 


| 
excellent packaging 
and low price will bring 
business 


repeat to you. 


a — an 5 & 































: — 
SILK EFFECT SELLS BETTER 

A De Luxe Napkin individually folded 
in beautiful floral and pastel colors and 
designs is the utimate in quality and tex- 
ture. Charmingly boxed, it is a master- 
piece of artfulness. 32 Luncheon are $7.20 
or 40 cocktail $7.00 doz. boxes. Also some 


matching table mats. Cello packets 40 
Lunch or 50 Cocktails at $6.60 dz. each 
Colorful straw napkin rings $3.00 dz. 


boxes. F.O.B. Atlanta, Ga, 


SWEDISH HEMSTITCH 
COCKTAIL NAPKINS 

A quality cocktail napkin, the Queen of 
napkins, low-priced, made impressively 
with original Swedish designs. Exquisitely 
soft on brilliant white designs. 72 Round 
or Square Scalloped Cocktails $7.20 dz. 
in neat gold box. 40 Cocktails, boxed 
$4.80dz. Celloppackets 20.cocktails $1.80 dz. 


ORIGINAL 


FAST SELLING 
SHARPENERS 
The BLADE 
Makes The 
Difference! 





#3307N is the newest improved Dux 
in a large line of fine quality precision 
sharpeners. Available in transparent or 
opaque case and comes in assorted col- 
ors. Will sharpen pencils to a fine 
point and can also sharpen cray- 
ons. Write for complete catalog 
of 25 special models. 

See us at Stotionery Show 

Hotel New Yorker 
Room 640 


DALLAS: ¥ srolyn Rainwate 2Nie T 


FRED BAUMGARTEN 
EXCLUSIVE IMPORTS 
1000 Virginie Ave., N.£. Atlante 6, Georgia 








- - - for more details circle 109 on last page 


| stores throughout the country. 


a 


New England Art 


| Moves Plant to Dedham 


The facilities of the 50-year-old New 
England Art Company of Danbury, Conn., 
were moved io the modern, 10-acre plant 
of Rust Craft Publishers in Dedham, Mass., 


in March. Both companies are subsidiaries 


of United Printers and Publishers, Inc. 
Key executive personnel and pressmen es- 
sential to the company’s operation also 
made the move. 


New England Art became a subsidiary 
of United Printers 1958. 
Rust Craft is the of the 


in December, 


major division 


corporation, which also operates Greetings, | 


Inc., Joliet, Ill., Brownies Blockprints, New 
York City, National Artcrafts, Detroit, 
Barker Greeting Card Company, Cincin- 
nati, and foreign companies and affiliates 


in Canada, England, Mexico, Australia, 
New Zealand, South Africa and Sweden. 


Business Forms Institute 
Reports Industry Gains 
A gain of 14 percent in dollar volume 
sales 1959 


Johnsen, 


of of business forms in 
1958 was reported by Lester J. 
newly named president the 
Forms Institute. 

As head of the national 
for the manifold forms in- 
dustry, Mr. Johnsen that a %400,- 
000,000 sales total for the past year was 
assured by the industry, which hit a $350,- 


over 


of Business 


trade associa- 
tion business 


said 


000,000 total in both 1957 and 1958. 
Steady growth has been shown by the 
industry which had sales totals of 308 
million in 1956; 276 million in 1955, and 
232 million in 1954. 


The board of directors, meeting recent- 
ly, also named Robert A. Addison, of the 
National Carbon Coated Paper Co., Strugis, 
Mich., as first vice president of the Insti- 
tute; and re-elected Thomas A. 
Schwabacher-Frey Co., San 


Taylor, of 
Francisco, 
Mr. Johnsen is ex- 
ecutive vice president of Atlantic Register 
Co., Waltham, Mass. 


as 


second vice president 





A market has been found, even among those 
who do not play chess, for the Renaissance 


| Chessman of E. S. Lowe Co. The pieces make 


unusual decorative items. These 


clippings 


| are samples from the more than 200 success- 
| ful promotions that have been run by sta- 


tionery and game departments of leading 
An increase 
in the popularity of chess has also been 
helpful. 
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THE 
FAMOUS 
ROBERTS 


(Since 1889) 


50 





The Roberts 50 triple-action numbering ma- 
trouble. 
free service. Flick the 3-way switch and in 


chine is designed to give years of 
stantly you shift to consecutive, duplicate or 
repeat automatic numbering as desired. Beau- 
tifully engineered, all-steel construction, pre- 
cision-machined parts, with choice of 5 to 9 
wheels in several figure styles and _ sizes. 
You'll like the smooth solid action, the crisp 
clean impressions, the provision for retract- 
One 
numbering machines world 
1889. Write Roberts Number- 
Division, Heller Roberts Mfg 


Brooklyn 8, N. Y. 


ing wheels not in use. of a complete 
line of Roberts 
famous since 
ing Machine 


Corp., 700 Jamaica Ave., 


HELLER ROBERTS 


Manufacturing Corporation 


- - for more details circle 143 on last page 


DESK CALENDARS 


FOR EVERY NEED 





For 1961 
AND EVERY YEAR 


DEFIANCE 





The Calendors 
That Work For You 


Keith Clark, Inc. 


The Standard of 
the Stationery World 


Defiance Calendar 






1451 Broadway Co., Inc. 
New York 36, N.Y. 1451 Broadway 
New York 36, N. Y. 


Phone: LA 4-4895 Pt : LO 3-2336 


circle 121 on last page 
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<¢ money FAST 


“QOMPLETE REGNA LINE 
ash registers - adding machines - safes 


Don’t miss this opportunity of your lifetime! This complete Dealer 
Line (more than 50 models) of low-priced REGNA cash registers 
and adding machines spells PROFITS, PROFITS and more 
P-R-O-F-I-T-S! 


Stream-lined, jet-age models surpass all expectations of business 
builders with an eye on tomorrow. Your choice of electric, hand, 10 
keys or full keyboard machines. 






Write today for informative literature. 


Move fast 
‘it’s profitable! 


ites POT: 





It’s low-priced! It’s profitable! 
| Mail the coupon—Mail it today— 


Mail it NOW! 





safes of unusually 4, REGNA CASH REGISTERS, INC. i 
unique “ry _ 1 175 Fifth Avenue, New York 10, N. Y. ‘ 
covering the globe , . 
with tremendous 4 Ccntemen: : 
sales success. Several 1% Please rush more information on the a 
sizes and models 4 complete Line of REGNA Cash Registers, i 
available. 1 REGNA Adding Machines, JOELI Fire-proof : 
1 Safes, and outline advantages of becoming an i 
H independent REGNA-JOELI Dealer. : 
1 1 
: Dosis cecceind cnn teseicgctacdsnsarinciorvsctsgnadebinanbavasseiaeiaaanan i 
“ 1 
In Canada: Regna Cash Registers of Canada, Ltd. I I aco uisis vicvuxsinmdansasskesgeaxcseasowitiantzdaxcd unui teimane i 
704 Notre Dame St. W., Montreal, Que. : Os sinicstnoninaseioeionnsisriignnitits cavcitassdeaaaaae aan 1 
OUTSIDE CONTINENTAL U. S.: Oi EC eee eRe RE Re ae oe ee concen t 


~ 
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Chain of Data-processing 
Centers Planned by NCR 
The National Cash Register Co. has an- 
nounced plans for a nationwide network of 
data-processing centers that will make rec- 
ord-keeping automation available to vir- 
tually every type and size of business 
The plan will enable retail stores, in 


dustrial and commercial firms, savings 
banks and other companies to obtain a de- 
tailed analysis of their previous day’s busi- 
ness in less than 24 hours. 

NCR will open three centers this year 
and others will be established in other parts 
of the country later. One will be located 
in New York, another in Los Angeles and 
a third in Dayton, company headquarters 
Processing centers will utilize the new tran- 
sistorized “NCR 304” data processing sys- 
tem, which is capable of turning out busi- 
ness reports at a speed equivalent to that 
of 290 typists. The centers will operate 
seven days a week on a round-the-clock 
basis. 

The centers will be the first to be 
equipped with high-speed electronic check 
sorters and other types of bank automation 
equipment to provide sorting and ac- 
counting services for banks. The centers 
will process both punched paper tape and 
punched cards. 

Under the plan, business firms will bring 
or mail their punched tape or cards to the 
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*in popular 10 and 
12-inch sizes. 


REPLOGLIE GLSsBES 


1901 N. Narragansett Avenue, Chicago 39, Illinois 


centers, which will process them auto- 
matically and return the desired reports. 

“In principle,” said Stanley C. Allyn, 
NCR board chairman “the plan is not un- 
like that followed in photography. Millions 
of people own cameras but relatively few 
develop and print their own films. Instead, 
they send the film to a processing center 
and get back the prints. Substitute punched 
tapes or punched cards for ‘film’ and com- 
pleted reports for ‘prints’ and you have an 
almost exact parallel.” 

The “NCR 304” system can make 2,000 
“decisions” a second and add 1,500 numbers 
in less time than it takes an average person 
to write a single word. 


Foreign Machines at Fair 

Varied lines of foreign business machines 
will be displayed at the 1960 U. S. World 
Trade Fair, which runs May 4-14 at the 
New York Coliseum 


exhibits will include typewriters, adding 


Fair officials say the 


machines, calculators and duplicating ma- 
chines. Buyers may register in advance 
by writing for special visitor’s credentials 
to U. S. World Trade Fair, 331 Madison 
Ave., New York 19, N. Y. 


Elected by Rotarians 

William H. Kistler, president of Kistler’s 
stationery stores in Colorado, is one of 
five newly elected directors of the Denver 
Rotary Club. 


REPLOGLE’S 


manently retained. . 


— Promotionally Priced— 


Here’s an amazing break-through in firm plastic globe technology 
that enables us to offer two exciting new, illuminated Globes, 
unbelievably low priced. Our new DURA-GLOBE* is light in 
weight yet fantastically strong. Its brilliant map coloring is per- 
. easily cleaned. Yes, we have priced our 


Manager Appointed 

Clyde McCoy has been appointed  gep. 
eral manager and an officer of the May 
Office Service Inc. Beckley, W. Va. George 
S. Long of Cincinnati was re-elected a dj. 
rector of the same company at the annual 
stockholders meeting in February. Mrs 
John R. Fader, (formerly Mrs. Harry 
May) is president. The company reported 
an increase in sales and a slight increase 
in profit for the year 1959. 


Typewriter Firm Formed 

A company controlled by Canadian ip. 
terests is scheduled to begin operations jp 
May near Kingston as_ the island of 
Jamaica’s first typewriter manufacturing 
firm. The firm, Commodore Industries. 
Ltd., will operate under a law which per- 
mits duty free imports of raw materials 
and machinery and a tax holiday up to 
seven years. It was announced that ini- 
tially, the plant will export solely to North 
America, but will expand into British Com- 
monwealth and South American markets 
in 1961. 


Running for Congress 

A. Walter Stevenson, civic and business 
leader in Ogden, Utah, and a past governor 
of NSOEA’s District 10, has announced 
that he will seek the Republican nomina- 
tion for Congress in Utah's first congres- 
sional district. 








ILLUMINATED 


DURA-GLOBE to give you the most salable illuminated globes on the 
market today . . . they absolutely defy comparison. 


~ Also New—< complete line of our famous STEREO RELIEF 
globes with mountains and valleys in actual raised relief. Gyro- 
matic, Floor, Desk, and Pull-Down models open up rich new 
sales opportunities for you. 


Write For Catalog, Prices, and Free Selling Aids. 








On Display At 
NEW YORK 


STATIONERY SHOW 
May, 15-20 
ROOM 643 
HOTEL NEW YORKER 








INCORPORATED 


- - - for more details circle 194 on last page 
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Superb Selection of 
Incomparable Religious Cards 


the holiday 
greetings 
dealers are 


proud to show 





and recomm end 


Natural Color Photos Budget-Priced 


of Christmas Subjects Family Cards 
SUPPLY OF SAMPLE BOOKS LIMITED... 
RESERVE YOURS NOW 
W r'! ot e Also available— 
Q C 4 U, 1G8 special alliain sl 
R Christmas Cards 
for businessmen, 





: pours . MISSOup, executives, pro- 


st 
fessional people, 


7123 wasHinGtON ane 
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NEWS .... : Planning Retail Business 1959 Summary Shows 
Harold P. Gould, formerly Wilson Jones Typewriter Shipments Up 

Back-to-School Show western division sales manager in Chicago, During 1959, factory shipments of typed 
Planned in Chicago said recently at his home in River Forest, writers in the United States amounted tg 

A first ATME General Merchandise ex- Ill., that he is entering the retail branch 1,285 thousand units valued at $191 million 
hibit has been announced for June 26-29 of the stationery business in the “early f.o.b. plant compared to 1,224 units valued 
at Chicago’s La Salle Hotel. The Affiliated future.” A veteran of 24 years in the manu- at $165 million in 1958. 
Independent Merchandise Exhibitors (AI- facture and sale of loose leaf forms and The summary of typewriter figures for 
ME) have planned the show to service hinders, he resigned from Wilson Jones at 1959 was released in March by the U. §, 
merchants who traditionally enjoy the busi- the end of 1959. Department of Commerce. 
ness stimulus of back-to-school promotions Domestic sales of typewriters increased 
The early June dates were selected because : : from 1,202 thousand units valued at $25@ 
the time lag between order placing and Advice on Incorporating 
retail selling is sufficient for deliveries to Steps to incorporate a small concern are 
be made and the merchandise displayed and 
sold. 

The original concept of the show will cut 


million at retail value to 1,255 thousand 
‘ ‘ units valued at 278 million at retail value, 

outlined in a new leaflet announced today a ae 
Tl rhe statistics represent complete cover- 

1¢ > . ° . 

age of all companies making typewriters 
in the United States. The dollar values of 
factory shipments are based on net selling 


by the Small Business Administration. 
leaflet, available upon request from all of 


. . . the Agency’s offices, does not discuss the 
across merchandise lines and invade in- : 


dustries to present a specialized exhibit of 
general merchandise that sells best at school 
opening. Not only will outerwear for boys bs 
and girls be displayed, but offerings of been made. Since state laws differ on in- 
crayons, stationery items and sundries will 
be made a part of the show. Merchants 
from every field will be invited on a regis 
tration-free basis. 


advantages or disadvantages of the corp- 


- ey tage ices: . »stic sales values are bs 
orate firm. It is limited to the actual steps prices; the domestic sales values ar sed 


a on retail list prices. 
involved once a decision to incorporate has 


corporation, the Aid gives general pointers es 
for incorporating businesses and discusses Rockwell-Barnes Building 
basic requirements. Rockwell-Barnes Co., 57 year old paper 
and paper products manufacturer, is con- 
solidating its factory, warehouse and offices 
3M to Expand Plant into a new 90,000 square foot building to 
Reverse Mats Available Minnesota Mining and Manufacturing be erected in Centex Industrial Park in 
Another advertising service is now being Company plans to enlarge its duplicating Elk Grove Village northwest of Chicago. 
made available at a nominal price to the products manufacturing plant in Hartford The one-story structure will be on a five 
dealer members of the National Office City, Ind., by more than 60 percent. Con- acre tract at the southwest corner of 
Machine Dealers Assn. NOMDA has pre- struction will start late this spring on an Greenleaf avenue and Nicholas boulevard, 
pared 30 reverse mats, covering every type 87,600 square-foot addition and is expected Thomas J. Salsman, president, said, “the 
of office machine in one, two and _ three to be completed early in 1961. The plant new plant will give us more floor area than 
column sizes, to be used in dealer ads as manager says expansion is needed to meet we now have, and we anticipate a 50 per- 
attention getters. Further information is the rapidly-increasing demand for “Thermo- cenl increase in manufacturing capacity.” 
available from NOMDA, 1542 Hillhurst fax” brand copying machines and papers The company’s operations have been spread 
Avenue, Los Angeles 27, Calif. and 3M Microfilm Reader-Printer products. among three locations. 


THE SHAPE perfect for draftsmen, artists 
students! HIGGINS’ new missile 

shaped cartridge always feeds just th 

. right amount of HIGGINS Americar 

2 Drawing Ink into pens and drawing 


instruments. No mess, no waste 


Compact, rigid, sturdy plasti€é 
cartridge slips easily into pocket, purse 
“| drafting set. Stands on table, she 
iormeacoe 


desk — won’t roll off inclined surfaces 


Your customers will appreciat 


New Missile-Shaped HIGGINS uss this convenient way to fill pens 
drawing ink cartridge - \h Gee —especially when it’s so economical 


zooms off your shelves RIDE THIS HIGGINS MISSILE 


—guides you to : , RS SOARING SALES! 
big profits! \ 





Right now — constant, hard-sellin 
merchandising promotions are send 
ing artists to your store 
to buy the new HIGGINS 
missile-shaped drawing car- 4 
tridge! So, stock up now! & L 


« a 
7, 
The basic art J 


medium 
since 1880 HIGGUh: 


~ HIGGINS INk CO,INC. 271 Ninth Street, Brooklyn 15, N.Y. S 


- - - for more details circle 144 on last page 
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Step up to 


New Profits 


Higher Profits 
More Profits 


with the new look 
in stationery 
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YEAR 


12 months of special push, pro- 
motion, packaging and pricing... ' 
a party of extra profits for you! rN 

Join our profit party ... Auto- AUTOCRAT VELLUM ~~ / 
crat’s Jubilee Year of bonus , 
deals, special double counts, new 
packaging, new ad mats, and a 


grab-bag full of merchandising 





surprises. 


1960 is the 65th year that 
Autocrat has reigned supreme... = 
the classic vellum, impeccably ey f 
correct and universally desired. } 
In classic white or delicate tints AUTOCRAT VELLUM NOTES 
... in 65c boxes of notes to $5.00 
gift cabinets ... Autocrat quality 
and style are never compromised. 


Get them all—full 45% markup 
plus free goods on special Auto- a = 
crat Year promotion deals. Mail } 
the coupon today and learn how \ 





AUTOCRAT VELLUM 


you can profit with this truly CORRESPONDENCE CARDS 


spectacular Autocrat offer. 





AUTOCRAT VELLUM RELIGIOUS SERIES 











YEAR 


i2 months of special push, pro- 
motion, packaging and pricing... 


be 





















a party of extra profits for you! - 
Join our profit party ... Auto- AUTOCRAT VELLUM _ f 
crat’s Jubilee Year of bonus 4 
deals, special double counts, new 
packaging, new ad mats, and a 
grab-bag full of merchandising 


surprises. 





1960 is the 65th year that 

Autocrat has reigned supreme... ' 
the classic vellum, impeccably —_— ‘d 
correct and universally desired. F 
In classic white or delicate tints AUTOCRAT VELLUM NOTES 

.. in 65c boxes of notes to $5.00 
| gift cabinets... Autocrat quality 
and style are never compromised. 


Get them all—full 45% markup 
plus free goods on special Auto- E , = 
crat Year promotion deals. Mail } 
the coupon today and learn how \ 





AUTOCRAT VELLUM 


you can profit with this truly CORRESPONDENCE CARDS 


spectacular Autocrat offer. 





Wh “| , fh, i ee E 


PACKS EXTRA PROFITS TOO! Fie 


The party’s for Autocrat, but Madeira is celebrating too. Profitunities 
galore in the fastest selling, fastest growing engraved initial stationery. 
Generous ad allowances, special discounts on quantity, stuffers, displays, 
a unique slide-on special occasion gift band, plus many, many more. 





=" 





AUTOCRAT VELLUM GIFT CABINETS 


AUTOCRAT VELLUM RELIGIOUS SERIES 














‘THE NEW LOOK AT 
WHITE & WYCKOFF 


New Profits, 
More Profits, 
Higher Profits 
for you! 


The soaring 60’s are here! This 
fabulous decade promises a 20% 
population jump ... a rise in 
income of over $1,300 per family! 


Translated into sales, it means 
more letters, more announce- 
ments, more invitations, and 
more thank-you’s will be sold. 
Armies of new customers will 
make the 60’s your most profit- 
able decade . . . if you’re ready 
for them. 


That’s why White & Wyckoff 
is wearing a new look... a new 
extra sales, extra profit look to 
help you gec your share of this 
new business. 


To spark impulse sales and 
build repeat business there are 
new designs! New packages! 
New merchandising! New. pro- 
motions! New displays! 


To increase your profits there 
are new “bonus” counts! New 
“bonus” pricing! New “bonus” 
ad allowances! And... new free 
merchandise deals! 


We can’t possibly give you all 
the details here. But, mail in the 
coupon today to get full informa- 
tion on the biggest profit news 
in stationery. 


Sincerely, 


General Sales Manager 


White & Wyckoff Mfg. Co. 
Holyoke, Massachusetts 
Gentlemer 
Show me y 
tions and sf Ww ne tr extra dealer 


you're putting into Autocrat Year. 
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FREE REVOLVING 
INVITATION TREE 
ea noes Displays and stocks 
Oh-so-smart designs packed in complete line in 15 square 
-acetate-lid buy-me boxes. So inches. Free display plus 
tasteful, so reasonable, 1 gross assorted 59c 
so profitable. Customers start to invitation “poly” packs— 
buy just one... end up with yours for only $43.20. 
several. And why not? They retail 
for only 59c and $1.00 per box. 


Biggest impulse seller in the stationery field. Wide variety of designs encour- 
ages faster turnover. Some are whimsical, some are classic — all are eye- 


catching and packed in colorful buy-on-sight boxes. Retail for $1.00 to $5.00. WHITE & WYCKOFF MFG. CO. 
Holyoke, Massachusetts 


NOVELTY STATIONERY ) White E Wyckoff ! 


Printed in U.S.A. 











Empty or Filled.. 


W3 at right for 
3% x 3% prints 


W5 below for 
3% x 5 prints 
and postcards 
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WEBWAY 


ALBUMS and SCRAPBOOKS 


Newest, most advertised, most talked about album, has a patented 


binding which takes addition of over 100 leaves of specially 
‘ ' designed acetate pockets or full acetate protected or plain 


white or plain gray or combinations. 
Advertising and promotion discounts, counter display units, 
pia) 
glossies, mats, suggested copy, other sales aids available 


yy (20008 CO Vv 
‘gent pm Gee Key Photo Albums ae 


By Webway 
guae-* o 
o (HAL: 


aT}. v 
Ps 


WRITE FOR PRICE LIST TO DEPT. A2 


SAMUEL WARD manuracturine co. 


29 MELCHER STREET, BOSTON 10, MASS. 


- - for more details circle 185 on last page 














This unsung group in a judge's tower at the Eighth Olympic Winter 
Games in Squaw Valley, Calif., used a unique hours/minutes/sec- 
onds/and tenths-of-seconds machine made by Victor Adding Ma- 
chine Co. to mechanically compute elapsed time for various events. 
Other paperwork there was processed by IBM and Addressograph- 
Multigraph machines. 





VIEWS of the 
NEWS 














Modern new Swedish type building in Oak Park, Ill., was opened 
recently by Addo-X Sales Corp., less than five years after the firm 
started modestly in the Chicago area with a small sales office. About 
250 dealers in a six-state area will be served from the Oak Park 
Facilities. 





Richard McFadyen, left, president of Pat Products Div., Ketcham & 
McDougall, and William Sherman, center, of Park Sherman, shake 
hands after announcing acquisition of the Park Sherman line by Ket- 
cham & McDougall. At right is Alan Freedman, Pat Products vice 
president and sales manager. 








EVERY 
PURPOSE 







NOTCHING 
PUNCH 















THE HOGGSON & PETTIS MFG. CO., 141F Brewery St., New Haven, Conn. 








Nos. 17, 33—Notches cards, sheets, etc. No. 
17 dies not over 1/4” wide, 5/16” deep; No. 
33, not over 1/2” deep. 


No. 2 — For 1/8-1/4” round holes; 1-1/4 


No. 3, 1-1/2” reach & No. 12, 2” reach, same 
style as No. 2. All will take special dies. 
Tally Punch Registers number of punchings to 
99,999. Punches 1/8”, 3/16” or 1/4” round holes — 
also special designs. Same counter available in our 
No. 2, 3, 10, 11, 21. Write for circulars. 
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What's this good | 
report ive heard 
dbout bex cards 




























‘They've done 
it again | 

Wait ‘till you see 
"Burn This“ 








M@ Yes, Box Cards has done it again and it’s 
really good. Published by Bernard Geis Associates and distributed by Random House, this new release is predicted to 
be the ‘‘novelty book of the season.’ This outstanding collection of Box Cards kindly-caustic humor, with an introduction 
by the bright, new humorist, Mort Sahl, will be premiered at the New York Stationery Show, May 15-20. JJ You'll see 
why Box Cards are the most talked about studio line in the country when you see their 1960 Christmas designs, 30 new 
Everyday numbers and the newest thing in notes and invitations, bex card capers. [Do a good turn when you get 
off the elevator on the 10th Floor and see Box Cards heavenly collection in Room 1051. In case you miss the Show — 
Why not send for our new brochures (they‘re free). 


[blox cards 526 no. la cienega blvd., los angeles 48. 


- - - for more details circle 191 on last page 
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You Can't Afford 
To Miss Seeing 


_ MARY LOUISE 


with year’s bes? 
selling pencils and 
pencil boxes 


161 W. Huron 


CHICAGO, ILL. 
Yay 
Star School QUALITY 
36 ‘PENCILS 
Promotion! 


value $1.47 





Yay 


Other BIG News... 


New, wonderful selection of more than 
100 10¢ and 29¢ party favors. 


Get your share of the party goods business 
with “merchandise that sells’’. 
By MARY LOUISE. 


Room 950 
NEW YORK STATIONERY SHOW 
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VIEWS 





Gov. David L. Lawrence, center, officially recognized Pencil Week in 
Pennsylvania by a special proclamation. After signing it with a 
pencil, he presented a copy to Mrs. Eberhard L. Faber, left, and 
Harry E. Fischer, right, of Eberhard Faber, Inc., Wilkes-Barre, Pa. 





Mrs. Parle Cooley attaches gold 25-year service pin in the form 
of a miniature Bates Numbering Machine to the lapel of her husband. 
Bates’ Chicago representative. Looking on are C. E. Williams, presi- 
dent, and C. S. A. Williams, right, chairman of the board of The 
Bates Manufacturing Co. 





From executive desk to African safari is the story of Samuel Ortner, 
president of Seal-O-Matic Dispenser Corp. and Flash Manufacturing 


Co. He is shown with one of his trophies from five weeks in Tanga- 
nyika and Kenya. 
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The Line is Busy “ie 


And it’s not just casual customer preference that makes the full Oxford 
line of filing supplies both busy and profitable. There are solid reasons 
why customers specify the Oxford name when they buy . . . reasons like 
Quality, Completeness, Packaging. 


QUALITY that is known through performance and shown in every 
package; quality that a buyer associates with “the First Name in Filing.” 
COMPLETENESS that answers every filing need 

folders, vertical guides, index cards, card guides, rol-labels, storage 

files, red fiber goods, and the famous PENDAFLEX® system of hanging, 
sliding folders. 1315 office supply items in all! 

PACKAGING that is designed to sell; fresh, attractive, and 

eye-catching. Many items display-packaged to stimulate im- 

pulse buying from shelves and counters. 


Add Oxford’s advertising and publicity—in leading 
national business publications—and you see why 


the full line Oxford dealer is way ahead! 


Oxford Filing Supply Co., Inc. 
6-5 Clinton Road, Garden City, L.I., N.Y. 
St. Louis + Chicago + Dallas 
Los Angeles » New York 


In Canada, Luckett Distributors, Ltd. 


Oe iaxe! 


FIRST NAME 
IN FILING 
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Here’s the New, 
Modern Way to 
Make Carbon Copies! 


“A Hey alle 3 
1, Pick up the Sea Foam Bond CARBONSETS you need. 


“al 
“ 


3. Snap out carbons and copies are ready for routing. 


SIMPLE ¢ FAST ¢ CLEAN 


Mr. Dealer: Give a sample of CARBONSETS to a 


few of your customers. You'll be amazed at how 


quickly they'll be back with orders. Write for 
sample kit. 





Write Dept. MS560 


The TYPERITE Corp. 


21 State Highway 10 


Hanover, New Jersey 
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| Record Book 


\ tionery Show 


MEW PRODUCTS . . 2. 2 © we ew we wo 


(Continued from page 10) 


Writing Kit 1. 
A small, complete writing kit cal- 


led “Pen Pals” has been added to 
the White & Wyckoff line to sell at 
a $1.49. It features an alphabetized 
address book in matching shade. 
The box contains 42 sheets and 39 
envelopes in vellums of white, blue 
or pink. Also included are one 
dozen matching small envelopes and 
notepapers. The company also of- 
‘oA fers a dozen new 


other designs in 
d to sell from $1 to $2.95. (N. Y. Station- 
> 
<=) 





writing paper, package 
9 


ery Show, rooms 821- 


New Note Line 

Montag Bros., Inc., is introducing a 
new 60-cent note line in polyethylene 
packages and a unique pegboard note 
bar counter display rack. The line in- 
cludes thank you, special purpose and 
decorated notes as well as invitations 
Each pack is as- 


sembled to show front design and to 


and announcements. 


display inside message, envelope lining 
and other special effects. (N.Y . Sta- 





las : : 
tionery Show, rooms 629-30) 


13 

A new Securities and Income Re- 
cord book in Eaton’s Nascon “At- 
A-Glance” line has space to list de- 


tails of purchase, sale and quarterly 
income from securities, with addi- 
tional pages to summarize capital 
gains or losses. The Wire-O bound 
book, 8%” by 67”, retails at $2.50. 


Nascon is also introducing a new 


set of sturdy, alphabetical index 
sheets for telephone books. The 
gummed Tel-Index sheets have gold- 
stamped, simulated leather index 


tabs and retail for $1.50 a set. (N 
Y. Stationery Show, Washington room) 


Paint Tube Kit 14 
A new Monogram Kit by Craftint 
Deco-Write tubes of 


paint, a tube holder and two sheets of 


contains three 


transfer patterns with a wide assort- 
ment of monograms and decorative ar- 
rangements. The set retails for $2. The 
ballpoint tubes of color can be used to 
permanently initial any fabric or sur- 
face. The company is also offering a 
new Red Line of Paint-by-Number sets 


(N. Y. Sta- 





in different price ranges 
room 904) 


Leather Goods 15 

Two new leathers, called Arctic Goat and Shadow Calf, are 
being introduced by Leathersmith of London, Ltd., for its wide 
range of leather-covered engagement books, address books, desk 
items and other leather merchandise. Also new is a display case 
of leather-covered My Trip Books. (N. Y. Stationery Show, 


‘room 1039) 
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the REAL 
point of sale! 


BLACK-0-GRAPH 








~ O24 emp oo 





Codo~ praaster units 


CATALOG FREE TO DEALERS 


CODO’S BLACK-0-GRAPH MASTER UNITS assure finest BLACK copies from your customers’ Duplicators. In addition: 


e BLACK-0-GRAPH is clean to handle e Does not require special fluid or copy 
e Leaves NO stains on hands or machine a 

e Gives sufficient copies for average 
e Easy to erase and make corrections requirements 


Codo Manufacturing Corp. 
Dept. M Leetsdale, Pennsylvania 


Now’s the time to get started. 
Send for free samples. 


} Send samples of Black-O-Graph 
Master Units 






[) Send Copy of Codo’s complete 


/? a Catalog 
~O— MANUFACTURING CORP. — 
General Office and Factory: LEETSDALE, PA. Address 
New York e Philadelphia e Pittsburgh ¢« Dallas City State 


Chicago e Cleveland e Detroit e Los Angeles 


poo o nr eae ee ee 1 


eee cers cs cee cee ees cee ee ee ee ce Oe ee ee 
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NEW PRODUCTS ..... 


(Continued from page 64) 


Multi-phrase Stamp 16 


The Douglas 
Homs Co. offers the 
new HOMS Collec- 
tion Stamp selling 
for $8.95 list. This 
new  multi-phrase 
rubber stamp incor- 
porates 12 careful- 
ly selected and de- 
signed phrases for 
stamping invoices 
and statements to expedite slow collections. 
Commencing with a phrase expressing ap- 
preciation for order received, the remain- 
ing eleven phrases concentrate in an as- 
cending order of polite severity on hasten- 
ing payment of slow and delinquent ac- 
counts. The M-4 is constructed on the ex- 
clusive Dial-A-Phrase principle wherein 
all phrases are listed and numbered on an 
anodized red dial. The user simply chooses 





the number of the desired phrase, turns 
the selector key until the number appears 
in the selector window and the required 
phrase is automatically in stamping posi- 
tion. All phrases on the Collection Stamp 
measure 5” in height and 2” in length and 
are sharply molded of natural rubber. 
READ OUTSTANDING 
FEATURES SHOWN ON 
THIS SELLING CARD 


FREE 


DOUBLE-DUTY 
SALES RACK 





PEGBOARD 





No. 1000-C FELT-TIP MARKER. 


Blister-mounted on a Selling Card, 12 Cards on a Wire Stand, for 


Counter or Pegboard. Solid Colors or Assorted. 
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Copy Holder-Display Rack 17 

The Kopy - Rack, 
a combination copy 
holder and display 
rack by Tops Busi- 
ness Forms, is made 
of one-piece heavy 
gauge steel and fin 
ished in a metallic 
brown. An easel 
support folds flat 
for easy storage in 
a desk drawer when 
not in use. A 1” ledge on the lawer front 





edge is shaped to provide a pencil rest. 
The easel support can be adjusted to the 
best reading angle or can be folded up for 
use as a hangar. The Kopy-Rack is 714” 


wide and 944” high 


Brief Cases, Bags 18 

A 16” Jiffy en- 
velope with deep 
flap and key lock 
by Klick, Ine., is 
made of Nylonite 
with a leather tone 
finish. Three colors 





are ginger, saddle- 
tan and charcoal. The cases are packed 
one dozen to a carton weighing 14 pounds. 
The company also offers a variety of brief 
bags, school bags and a new plaid tote bag. 
(N. Y. Stationery Show, room 829). 


eat 


eye-catching 


Blister-Pack 


creates impulse 


4-COLOR SETS 
in Plastic Box /%, 


No. 1000-4 \ 
Black, Blue, 


purchases Green, Red 


Now a FELT-Tip MARKER 


with a Merchandising and Selling 
Plan that helps you tap big sales 





Order from your wholesaler. 
- - - for more details circle 175 on last page 


Wood Chair Caster 19 

Master Manufac- 
turing Co. offers a 
new Combination 
Stem and P late 
Caster designed as 
a replacement cast- 
er for wood chairs 
where stem holes in 
base have become 
worn and enlarged 
so that they do not 
retain the socket. Chairs can now be 
salvaged with minimum expense. Caster 
is held in place by the use of two wood 
screws, supplied with the caster, through 
the plate. The plate is specifically de- 
signed to fit any wood base, and the di- 
ameter of the stem is large enough to 
take up the slop of the hole. 


Desk Accessory 20 


A new promo- 
tional desk item 
by Adrian Novy- 
elty Co. is called 
the “3 in 1 Desk 

of Pal.” Retailing 

MJ : for 88 cents, it 

includes a spiral 

holder for let- 

ters, a memo 

pad and a ball 

pen in a holder. (N. Y. Stationery Show, 
room 816). 














Yes, here is the first precision-built throw-away 
marker—brought to you in the first COMPLETE 
merchandising and selling kit. 


Sanford’s Felt-Tip Marker gives uniform writing 
without flooding—writes a fine, medium and broad 
line. Fits the hand comfortably. Stands up under 
abuse and neglect...leakproof. The cap is made of 
DuPont Nylon—always at hand, always in shape 
for a perfect fit. 

Guaranteed 2-year shelf life. Only one place where 
evaporation can occur, not as many as three, as 
with other markers. Eight vivid colors: Black, 
Brown, Red, Orange, Yellow, Green, Blue, Purple. 


Packed 3 ways: Blister-mounted on a card, 12 
cards on a wire stand; 12 Markers (not carded) in 
a shelf box; Four-Color Set. 


SANFORD’S « Bellwood, Illinois 





No. 1000 
12 Markers (not 
carded) in a Shelf Box 
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Create your next big everyday greeting card promotion around Rust Craft’s sensational 
new Rose assortment, available now from your Rust Craft sales representative. 
Printed on lustrous acetate, these photographic studies are a magnificent tribute to 
America’s most loved bloom — the flower being proposed as a national emblem. 

Only a Rose can “‘say it so well” and only Rust Craft can bring you this exclusive, high 
value card style. For the first time, our “ethocel” card at 25¢. Others at 35¢ and 50¢. 
\ special Rose symbol is featured in the free promotion package. There are signs and 
streamers; there is a stunning dimensional display piece — all free with your order. 


Build a store-wide sales promotion around this popular, news-making flower. Use our 
Rust Craft Rose symbol to feature other Rose styles and Rose products in your store. 


Order at once from your Rust Craft representative, or write for full details. 


RUST CRAFT WtPUBLISHERS 


Greeting Cards + Artwrap + Brownies + New England Art 
Oo BPT. M . DEDHAM MASS ° bet bt. '- enw es @ 


Departmentalized stores: 
Get your free supply of colorful 
7” x 11” sign blanks for store- 
wide use. Write Rust Craft, or 


see our sales representative. 











ETD © 5 5 5s 8 oe es ew © 8 Note Rack 


A new 24-prong wire rack in 


Magnetic Binder 21 gold and black is offered by Stan- 
coTy-KLEIN— A new No. 77 Flipomatic extra ley Greetings, Inc., for its line of 
= large magnetic binder by Coty announcements, invitations and 


=e ae ee 


plastic on heavy board. It includes 


Riciieees audnslel etm thank you cards. The company also 


has a new series of $1 humorous 





room for an eraser, sharpener and cards called “The Punch Line.” In 
pen or pencil and a supply of 84” a new promotion with a collection of 
by 11” sheets. The company re 66 studio cards and 191 everyday 
cently moved its New York show- cards in sample packings, dealers are 
room to No. 355, 200 Fifth Avenue. (N. ¥ Stationery Show enabled to test various card cap- 


tions they are not carryng. (N. Y. 
Stationery Show, rooms 1101-02) 


formore soles ¢ FRTHttin 


and more profit: f for everyday & seasonal cards 
’ GOs 


> for smart contemporary cards 


© iiaiisis 


yY for P.G. Albums 


. SINCE 1907 
e 
Novel Birth Announcements 23 uted 
Editions Ltd. offer a new OF WILLIAMSBURG 


set of four birth announcements 


room 1129) 





Magnifier Display 


Bausch & Lomb is offering a 
vew merchandising display for 
self-selection sales of its At- 
tached Case Pocket Magnifier. 
The multi-color unit holds 12 
magnifiers with a total dealer 
price of $10.80. Resale value for 
the 12 magnifiers is $18. (N. Y 
Stationery Show, room 538) 





with perforated corners that fold in, diaper-style, to form a fresh 


design. A gold seal with a pin design seals the announcement. EXECUTIVE OFFICE: 3280 Broadway, New York 27,N.Y. © PLANT: Webster, Mass. 
The announcements are packed 25 to a box to retail at $3.75. DISTRICT OFFICES: New York, Boston, St. Louis, Kansas City, Los Angeles, San Francisco 


The company is also introducing 32 new Christmas designs. (N. Y. 
Stationery Show, room 917) 
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‘GO’ FERBER for BIG SCHOOL PROFITS! 











SCHOOL i 


VALUES 


BEST BIG 
QUICK 


SHOU} sig) SOL fs 





SALES 
\ STYLES 
| } 1a 
i { 
4 ! 
| NEETLINE | 
LAUNDRY MEDIUM POINT ) \ 
t MARKER 39¢ 
TRIMATIC 29¢ SUPERFINE UNIMATIC 
VU-RITER i RETRACTABLE with Tape Set POINT PUSH-BUTTON 
25¢ 29¢ 39¢ 49¢ 98¢ 


i 


ae a endian oe = . — Us 


Follow PAPA FERBER’S signs for big profits in “back-to- 
saving counter displays—designed to moti- school” business. Stock and sell the famous FERBER FAM- 
vate fast impulse buying—as well as in ILY of ball pens including \ u-Riter, favorite of America’s 
attractive commercial shelf boxes. students—and enjoy a steady traffic in profitable ball pen sales. 
FERBER pens are your best value...25¢ to 98¢. 


Ferber pens are packaged on colorful space- 


PRODUCTS OF FERBER PEN CORP., ENGLEWOOD, NEW JERSEY 
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Be sure to see our entire line during 
the N. Y. Stationery Show, rooms 
1135-6-7, Hotel New Yorker, 

May 15-20. 





J STATIONERY 
y SHOW SPECIAL 


IMPORTED SEMI-NOTES 


It's the little things in life that really count we think 
... those small remembrances for birthdays, 
anniversaries, bridge parties and special 
occasions. But have you noticed how difficult it 
is these days to find an attractive yet 
inexpensive gift? We believe we finally have the 
answer in these lovely pastel semi-notes 
imported from Europe. All are handsomely 
packaged with engraved box tops and 
wholesale for just $7.20 per dozen boxes. We 
think your customers will agree that 


this is loveliness at a reasonable price. 


A. No. 300P — Hasty notes in peach or green 
with beautifully colored bird on front flap of 
each note. Unit package 2 dozen boxes per color. 


B. No. 302P — Engraved individual thank-you notes 
in grey, green and blue. Unit package 
Y, dozen boxes per color or 1 dozen assorted. 


C. No. 305P — Tailored semi-notes in grey, blue and new 
Paris peach color. Notes and envelope flaps are 
hand-bordered in white. Unit package 2 dozen boxes per 
color or 1 dozen assorted. 





4 
[hie pleasent 

of your MYT i 
Us 

sid 


D. No. 308P —Easy to fill out engraved cocktail invitations in 
blue or grey. Unit package 1% dozen boxes per color. 


Each box contains 12 notes and 12 envelopes. 
Mail us your order today! If you can’t 

make our minimum of $35 FOB New York, 
please send for our complete catalog. 


Sid “ 
f 








freund=-mayer & co., 


230 FIFTH AVENUE / NEW VGRK.) 8. Wey. 
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Everyone's 
heading 


for 


BATONS 


AND. NO WONDER! 


<e 





There’s big news in the Fall and Christmas letter paper stylings 
... the saleable new items, the smart, restyled line of Nascon 
“At-A-Glance”® record books...the profitable Berkshire Type- 
writer Paper line...and luxurious Laura Lee Linder leather 
accessories, for prestige and promotional profits. 


SEE EATON’S FALL & HOLIDAY COLLECTIONS 
AT THE NEW YORK STATIONERY SHOW 
WASHINGTON ROOM, 4th FLOOR 
HOTEL NEW YORKER 


EATON's | 








2, z) Paper Corporation | 
‘LerpeR PP 
PITTSFIELD, MASSACHUSETTS 
Showrooms: NEW YORK, 475 5TH AVE., CHICAGO, 6 N. MICHIGAN AVE- 
- - - for more details circle 125 on last page 
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NEW PRODUCTS .. . 


7 7 . . 7 . . . 


Gift Wrap Carrying Bag 25 

An attractively customer carrying bag in three sizes to hold 
Tie-Tie gift wrappings and ribbons is now available from Chicago 
Printed String for use by all Tie-Tie resale dealers. The carrying 
bag is unique in that the largest size is a “long john” shape to 
accommodate hard-to-wrap roll papers, and cutter boxes. The 
bag design was chosen with an eye to appropriateness to both 
Christmas and Everyday use. Red and green sweetheart 
are printed on a snow-while ground. 


roses 
Sizes are seven inches by 
nine inches, for cards and ribbons; twelve inches by fifteen inches 
for jackets and ribbons; and the “long john” size, three inches 
by four inches in width, and 36 inches long, for roll papers, rib- 
bons and cutter boxes. Tie-Tie has provided space for a dealer 
imprint, and has also added value to the bag by printing instruc- 
tions for making the Tie-Tie pom pom bow on one side. The car- 
rying bags are available through the sales force in lots of 500, 
1,000 and up. 


Blueprint File 26 


A new Draw-In Dex cabinet keeps blue- 
prints, drawings charts, and similar mate- 
rials in order. Specifically designed to pro- 
vide readily accessible filing space for as 
many as 1250 prints, the Draw-In Dex 
cabinet comes in two sizes. Model 27B ac- 
commodates prints up to 27” by 42”. 
Model 36C handles prints to 36” by 42”. 
Prints hang free, safe from dust, and can 
be indexed for quick identification. Hanger 
strips are made of aluminum 





and are 


punched to match any standard two-hole office punch. Cabinets 
are all steel and the standard color is office grey. For additional 


Martin 


information write Sales Manager, Draw-In 
Stamping and Stove Co. Huntsville, Ala. 


Dex Div. 


Sectional Settee 27 


A new sectional settee featuring a three- 
section frame for modular versatility has 
been introduced by the Robert John Co. 
The new groupings lend themselves to all 
types of institutional 
waiting rooms. 


reception areas or 
A wide range of upholstery 
well as top-grain leather. 
Frames come in satin chrome, satin brass 
and polished chrome. 


is offered, as 


Tables are available 
with Formica or oiled walnut tops. 














ROOM 922 STATIONERY SHOW 
Personalized Christmas Cards 
Three Outstanding New Albums For 1960 
Deluxe: Fine Engraved cards Displaying Good Taste, Crafts- 


manship and Beauty 


Touch O' Gold: Studio Type Cards, Contemporary, with a 
light gay touch of sparkle throughout. 
Economy: Semi-Tall, Parchment, Religious and Chrome Kote 
Stylized and popular priced. 
SAMPLE ALBUMS FURNISHED UPON REQUEST. 
Largest Assortment of Solid Packs 25 for $1.00 


Boxed Assortments Extraordinary for Xmas and Everyday. 


Personal Aut Co. 


45 East 20th Street, New York 3, N.Y. GRamercy 5-8474-5 
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“Looks like Masterpiece Studios stop at 
nothing to give their Christmas Cards 
t extra-lavish treatments!’’ 


.' 


Come in and see the new 1960 Masterpiece Albums of 
Name-Iimprinted Christmas Cards at the New York Stationery Show, 
. Hotel New Yorker, Room 1040, starting May 15, 1960. 


The Best Stores In Town NV 
Feature Name-Imprinted 


J CHRISTAAAS CARDS 
BY HYVASTER PIECE 


GREETINGS 


Masterpiece Studios 
Established in 1921 
Designers and Manufacturers 
of distinctive Christmas Cards 


Prompt Masterpiece service from coast to coast 
Serviced by the following imprinting plants: 


Masterpiece Studios * Troy at 21st Street * Chicago 23, Illinois Birchcraft Studios * Rockland, Massachusetts 
Stone Company «¢ 35-25 35th Street * Long Island City, New York 
Sonnell «+ 263 South Los Angeles Street + Los Angeles, California 





1ge 
60 
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FAULTLESS 
PENCIL CLIPS 


A modern, three 
dimensional fold- 
ing display card 
presents '/4 gross 
of our reliable 





Faultless pencil 
clips accessibly 
and efficiently yet 
takes only 3)” 
of counter space 
The card is in col- 
orful blues and 
whites against 
which the bril 

liantly nickel plat- 
ed clips glisten 
and shine drawing 
attention and 
making sales. The 
clips are made 
from steel and 
have a tempered 
steel encircling 
band. 


Also available 
2 pieces on a flat 
card, or 1 gross 
to a box. 


Prompt delivery is assured. 
Write now for information. 


L. D. Van Valkenburg Co. 


Dept. M. HOLYOKE, MASS. 
SERVICE QUALITY 
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Upper-level display floor shows large selection of GF furniture at new Los Angeles branch 
building. Inset shows exterior, with ground level loading ramp. 







NEW YORK STATIONERY SHOW 
MAY 15-20 
ROOM 538, HOTEL NEW YORKER 


Balomatic Projectors « CinemaScope Lenses * Ray-Ban Sun Glasses 


Binoculars ¢ Quality Eyewear © Rifle Sights « Scientific Instruments 


72 


HARD-WORKING DISPLAYS 
mean 


EASY-COMING PROFITS ! 


See what B&Ll Magnifiers 
mean to you at: 







Displays that do a real self- 
selling job are the kind that 
build dealer profits fastest. B&L 
Reader and Magnifier Displays 
have boosted sales as much as 
100%. Seeing is believing at 
Hotel New Yorker’s Bausch & 
Lomb Room 538. Bausch & Lomb 
Optical Co., Rochester 2, N.Y. 


BAUSCH 6 LOMB 
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*Check your Gibson stock and mail your 
order now. 


Gibson Memory Books: baby, wedding, an- 
niversary, guest, gift, shower, testimonial, 
school memory, teenage, graduation, diaries, 
photograph albums, family records, scrap- 
books. 


Write for product bulletin or catalog, 


Dept. MS-55 


DERN STATIONER, MAY, 1960 














4 million 


babies 
are born 
every year 


in the U.S.A. 


SELL THEM] 


GIBSON BABY RECORD BOOKS 5 


Don’t forget ... profit up to 100% is yours when you sell 
a Gibson Baby Record Book. They’re the best known... 
best looking . . . best selling books in the world! And 
Gibson has a complete line, too.* Display them, suggest 
them to your customers... you'll sell them! 


OFE ano COMPANY 
Publishers of memory books since 1872 


NORWALK, CONNECTICUT 
N.Y. Showroom: 225 Fifth Avenue 
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NEW PRODUCTS -* 

Boxed Writing Paper 28 

A line of more than 200 numbers in pro- 

motional boxed writing papers by Case Sta- 

tioner Co. includes one 59-cent box called 

“Trio” which contains a combination of 

folded letters in assorted colors and _ in 

three sizes — club, note and slim — all in 

me gift box. Case assortments retail from 

59 cents to $1. The company is also ex- 

‘lusive sales representative for the greeting 

ard line of Ambrose Casner Co. (N. Y 
Stationery Show, rooms 836-37) 


Pencil Sharpener Mount 29 

How can a pencil sharpener be affixed with ease to glass, stone 
and metal surfaces which now cover the tolal area of many 
modern buildings? This problem has been solved by The Joseph 
Dixon Crucible Co. with development of a mounting attachment 
and bonding agent that will hold a pencil sharpener to any stable 
surface. The attachment is called Any-Mount, a precision ma- 
chined metal plate that serves as a base for the Dixon Enduro 
No. 20 sharpener. The plate is held to the surface by the bonding 
agent. Since the only wood left in many new buildings is in the 
wooden pencil itself, the problem of drilling holes in partitions, 
metal furnishings, tile walls, etc., need no longer frustrate the 
installation of a pencil sharpener. Placement of several Any- 
Mount bases at strategic spots in a school or office provides ad- 
ditional pencil sharpener mobility, comparable to the added use- 
fulness of a telephone when wall jacks are installed. A national 
promotion known as “Operation 20” involves special trade-in 
offers on old pencil sharpeners and newly designed display and 
point-of-purchase material. 


FINE 
COLORFUL 
SPECTACULARLY 
NEW AND DIFFERENT 
LINE OF BEAUTIFUL BOXED 
CHRISTMAS CARDS CHARMINGLY 
STYLED WITH A FRESH NEW APPROACH 
WHILE CONVEYING ALL THE JOY, CHEER, 
WARMTH AND ZEST OF REAL OLD-FASHIONED 
“~ 3E TRADITIONAL CHRISTMAS GREETINGS SK -& 
FOR UNUSUAL VALUES BE SURE TO SEE THESE LOVELY CARDS 


Ea ae 


225 Fifth Ave 
New York 


Pasadena 


AND AT ALL MAJOR GIFT AND STATIONERY SHOWS 


New Desk Tops 

New “Plasticore” self-edge desk tops 
»f solid core construction and consistent 
density throughout are available in sizes 
to fit any Columbia-Hallowell desk or 
table. Made by compressing phenol 
resins and minute wood particles, the 
new tops are finished with a_ plastic 
laminate in a choice of five colors — 
‘harcoal, mocha, green leather, scandia 


| , . 
and rosewood — to complement Columbia decorator colors on th 


steel bases. Advantages of the new tops cited by Columbia of 
ficials include a high degree of noise suppression, and an extrem 
rigidity which insures their remaining warp-free. Price-range ¢ 
the new tops falls between linoleum-topped steel and the mom 
expensive plastic-topped steel, according to the company. 


Party Game Books 3 


Six new Party Game Books f 
youngsters of different ages fre 
3 to 12 have been introduced by th 
Gelles-Widmer Co., makers of Fis 
Cards. The books contain decoral 
ing ideas, menu suggestions, pi 
party preparations and even a sho 
ping list for the mother planniz 
a children’s party. They were d 
veloped by a husband-wife team wh 
conduct a children’s television pra 
gram. Suggested retail price is 
cent. (N. Y. Stationery Show, roo 
650. 

















N.Y 


1SI9 A Mdse. Mart 
Chicago, Illinois 


32 East Union St 


lor iii 


- 105-107 Mdse. Mart 


Dallas, Texas 
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SEEING 


BELIEVING 


Come face to face with the facts. Get a true and up-to-the 
minute picture of this fast developing field. 


At the New York Stationery Show you will see more than 

350 displays of... 
SOCIAL STATIONERY GREETING CARDS SCHOOL SUPPLIES GIFT WRAPPINGS PENS 
AND PENCILS CHRISTMAS DECORATIONS TYPEWRITERS PLAYING CARDS DESK 
ACCESSORIES GAMES AND ACCESSORIES PARTY FAVORS CANDLES LEATHER GOODS 
HOUSEHOLD PAPER GOODS SUNDRIES OFFICE SUPPLIES | DRAWING MATERIALS 


COME SEE AND BUY AT THE 


NEW YORK STATIONERY SHOW 


HOTEL NEW YORKER 
Directed by: GEORGE LITTLE MANAGEMENT, INC., 220 Fifth Avenue, New York 1, N. Y. 
SHOW HOURS: Noon-9 P.M. Sunday 
10 A.M.-9 P.M. Monday 


10 A.M.-6 P.M. Tuesday, Wednesday and Thursday 
10 A.M.-Noon Friday 
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NEW PRODUCTS ... . 


Party Goods 32 

New party hos- 
tess ensembles by 
Pakay Div., Na- 
shua Corp., include 
one set with four 
- imported straw 
placemats, 25 luncheon napkins and 12 
matching coasters. Distinctively hand- 
woven with a gold lurex thread, the mats 
are washable and easily stored for re-use 
Also new are a bridal shower table en- 
semble and a spring floral set. (N. Y 
Stationery Show, room 1024) 





Wall-mounted Urn 33 

Lawson’s new 
Wall - Mounted 
Smoker’s Urn No 
202 is said to leave 
the floor area clear, 
reduce janitorial up- 
keep, and be easy 
to keep clean. It is 
described as ideal for elevator entrances, 
lobbies, corridors. The receptacle is mounted 
on a polished cast aluminum bracket. Top 
removes for quick emptying of metal inner 
pail. Either Satin Chrome or Rich Bronze 
finish is available. 





ALL PURPOSE SCISSORS 


No. 2401 Scissors Assortment. One dozen 
on a new, smartly redesigned merchan- 
diser consisting of 9 pairs of 5” and 3 

irs of 6”. | gauge forged steel, 
beautifully finished nickel plated. Ideal 
for school, home, office or workship. 
Every pair hand ground, inspected and 


49¢..59¢... 


















Improved Sharpener 34 

An improved 
Dux Precision 
Sharpener is 
part of the Fred 
Baumgarten line 
of imports The 
Dux 38307N, 
which can sharp- 
en pencils, cray- 


ons or chalk, is 





available in 
transparent or 
opaque case and in assorted colors. A cata- 
log showing 25 special models is offered. 


Posture Chair 35 


A new chair, Em- 
eco Model 757, has 
base and back fab- 
ricated from _ 18- 
gauge tubular steel, 
1% and 1% inch 
diameter, respective- 
ly. Height of seat 
is adjustable from 
17% to 20 inches, 
and back rest may 
be adjusted to suit sitter’s comfort. Hooded, 





ball-bearing rubber casters allow easy, quiet 
movement. Bonderized finish comes in five 
olors from Emeco Corp., 


SCHOOL SCISSORS 


No. 2451 Year ‘round Kiddie item! Cash 


in on this big business with our specially 
designed ‘‘blackboard’’ merchandiser print- 
ed in red, white, yellow and black, 24 pair 


blunt point 4” scissors — forged steel — 
fully nickel plated. 


Memo Book Display 36 

The newest  4s- 
sortment of Loose 
Leaf Memo Books 
to come from Wil- 
son Jones Company 
is the #0815. 
Packed in a display 





box, it consists of 
12 books, in three sizes, all of %-inch 
capacity. There is a choice of green, blue, 
red and brown covers in each size. Calf 
finish Vinyl cover is flexible and durable. 
Covers are electronically sealed. Added fea- 
tures are a handy pocket in inside back 
cover and single opening trigger on the 
nickel-plated ring metal. Filler of 50 faint- 
ruled sheets is included with each. List 
price for 12 books and display carton is 
$14.40. 


Filing Cabinets 37 

Modern Steelcraft’s filing cabinets have 
been redesigned to include a new type of 
ball bearing called Flexiroll which allows 
drawers to pull silently with minimum of 
effort. The new models come in_ three 
colors, office grey, satin mist green and 
satin tan. A catalog showing new decor 
colors and the improved engineering feat- 
ures is available on request. (N. Y. Sta- 
tionery Show, room 646). 


MONEY MAKING DISPLAYS 


40% wees 


: RETAIL 
Also available on same merchandiser — : ‘ _ - : 
No. 2413 24 pairs of 4¥2” sharp point Scissors are “must eA 
Schoo! and Utlity Scissors, ment for every school child. 
0. 241 pairs 0 ” sharp point . 
School and Utility Scissors. RETAIL Be sure you cash in on these 





THE ACME SHEAR COMPANY 





76 





THE WORLD'S LARGEST MANUFACTURER OF SCISSORS AND SHEARS 


two profitable merchan- 
disers during the back-to- 
school season. 








<n i dao o 
‘S Guaranteed by» 
Good Housekeeping 

wo. * 






” 45 aoveanistd WS 


Colorful, self-selling 
KLEENCUT merchandis- 
ers move more scissors at 
bigger profits because they 
feature only the most popu- 
lar sizes at prices everyone 
can afford. It’s good busi- 
ness to use these and other 
eye-catching KLEENCUT 
displays in your store year 
around. 

ORDER FROM YOUR JOBBER OR WRITE 


BRIDGEPORT 1, CONN 
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TURDEX 


is going places! 


sees @eeeeeoeoeveaeeeo ee eee @eeeeeeeaeaeoeeevoeeeeeeeeeee 
$$$ 









HERE’S WHY, MR. DEALER! 


No other business cases offer you as many profit-making exclusives 
as fabulous STURDEX cases! 


SruRDEx leads the way in economy, styling, workmanship and 100% 
backing by the manufacturer. And STuRDEx leads the field in giving 
you and your customers the design features you ask for... like the 
new, exclusive (patent pending) STAY-OPEN design in the versatile 
Catalog Case shown on this page! New PERMA-EDGES and 
PERMA-HANDLE, too—special lifetime features you’ll find in 
every STURDEX case! 


Only genuine STURDEX satisfies every important requirement that 
you and your customers ask for and look for in a business case. Why 
not start “‘going places’”’ with STrURDEXx today? 


Unconditionally Guaranteed For 5 Full Years 


WORLD'S LARGEST MANUFACTURER OF BUSINESS CASES EXCLUSIVELY 


eathercraft 


ico 2320 South Western Avenue Chicago 8, Illinois 
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NOW-CASH IN ON THE 


| Sve hell» sting 


a OFFICE PENCIL...EVER! 
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OFFICE PENCIL with 
Lanolized Lead 






































* All The Qualities Your Customers Want... 
@ Superb Writing Ease — because SEMI- 

HEX and only SEMI-HEX contains Lanolin 

Lead! Yes — Lanolin — the super lubri- 

cant lets the new SEMI-HEX glide across 

the paper quickly, silently. It won’t 

scratch, won’t stick — even on roughest 
cardboard! Writing is easy, comfort- 
able. And — Laboratory tests prove that 
SEMI-HEX—with exclusive Lanolin Lead 


is the smoothest writing pencil you can 
use! 


wee 


@ Virtually “Break-Proof” Points! Gener- 
al’s exclusive Carbo-Weld Process makes 
a bond that holds true to the final 
sharpening! 


@ Each box is Unconditionally Guaranteed 
to be the best office pencil your customer 
has ever used—or money back. 


AND HERE’S HOW YOU CASH IN: 


e@ You Profit By Big Discounts IMMEDI- 
ATELY upon receipt of order! 


@ Generous Profit Margin! 


e Giant Advertising and Merchandising 
Programs keep your customers asking 
for General’s SEMI-HEX. 


pee” 








SEMI-HEX 
is available in LIMITED TIME FREE MERCHANDISING OFFEP: 


2.3/4.5, and ag 2, Send us your customer list, and we will 
il send them FREE samples of SEMI-HEX 
in your name! Then watch the re-order 


business roll in! This offer is good for just 


sto for newest 4 30 days! Act now! 
| writs snowing | STOCK UP ON SEMI-HEX NOW 
3 





and take advantage of All Our “Sell-On- 
Sight” Merchandising Aids and Counter 
: : Displays! 


GF NERAL 
PENCIL COMPANY 





69 FLEET STREET 
JERSEY CITY 6, N. J. 
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New Modular Unit 38 
Eisen Bros., Inc. has added 


a new modular secretaria! and 
receptionist unit to its “Fun 


ee damentals” line of inter. 
= changeable office furniture, 
The unit has an exterior of 


rubbed walnut, and an off. 
white laminated plastic top, 
The interior consists of en- 
gineered angled steel frames, 
Interchangeable drawers are varied for appearance and _ storage 
versatility. 


Indexing Tape 39 

A new indexing tape that 
serves many office needs was re- 
cently introduced by Tape In- 
dexes. Inc. Sold under the brand 
name Cel-O-Tab, it is Scotch 
Brand transparent tape colorfully 
printed in two colors for various 
types of index tabs and laminate 
for extra strength. It is available 
in both vertical and horizontal 
tabs for the alphabet, numerals, 





states and other standard and special indexes. It makes a strong, 
flexible index tab that won’t break or tear in normal use and is 
convenient for indexing directories, catalogs, rate books, files and 
many other purposes. The tape is packaged in a handy roll dis- 
penser with tear-off bar and is perforated for proper separation of 
index tabs. 


Gift Wraps, Ribbons 40 
Forty-one designs are included in a 
new everyday gift wrap and ribbon re- 
lease from Rust Craft Publishers. A 
variety of patterns and solid colors are 
moffered on coated, gravure and _ foil 
stock in standard classifications. They 
are available in jackets or rolls, many 
"with matching gift cards. The ribbon 
line includes a satin ribbon. Rust Craft entered the gift wrap 
field last year with a blend of both traditional and contemporary 
art forms based on the work of famous authors. (N. Y. Stationery 
Show, Rooms 840-43) 


Loose Leaf Recipe File 4) 
An improved model of the Cooking 3 
Clips loose leaf recipe file has been in- 
troduced by the Holson Co. Sectional 
dividing leaves have built-in “clip and 
save” pockets for storing recipes until 
paste-in time. Each section is_ illus- 

trated in color and the inside covers = 

carry permanent reference charts. In gift box, with 15 sections 
and with a choice of three washable covers, it sells for $8. (N. Y. 
Stationery Show, room 847) 





Card Table Cover 42 


A new Italian system has been ad- 
ded to the standard point count bid 
and lead information on the BridgEasy 
card table cover offered by E. Errett 
Smith, Inc. Printed on white plastic 
with corner ties to fit 30 or $4-ineh 
tables, the covers are $3.95 with an 
authoritative book on bridge. (N. Y. 
Stationery Show, rooms 818-20). 
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CLC 
RECHARGEABLE FLASHLIGHT 


INTRODUCES 2 NEW DISPLAYS 


PLUS » exciting television and radio commercials reaching 
« millions of auto and home owners in key markets. 
Life Lite, the first and only rechargeable flashlight that can be recharged in 


the auto as well as at home, has created these provocative, pilfer-proof displays 
to help you do the biggest possible selling job in your store. 





‘ recharge in AUTO or HOME 


° [ite 
RECHARGEABLE FLASHLIGHT 


NEVER NEEDS BATTERIES 





LIFE LITE SUPER “200” 
DISPLAY NO. DS-32 


Includes: 4 Life Lites Super ‘‘200" 
@ $9.95 each retail 

4 Model CH Auto Charge Adapters 
for Super ‘‘200” @ $3.00 each retail 
Retail Price $51.80 
Dealer Cost $32.40 


YOU MAKE %194° 

















Weight 20 Ibs. packed, 6 assortments to the carton 


FR NEEDS BATTERIES 


n 








LIFE LITE “GALAXY” 
DISPLAY NO. DM-22 


Includes: 4 Galaxy Life Lites 


(3 two-tone grey; 1 pink) @ $5.95 each 
4 Model CH-2 Auto Charge Adapters 
for Galaxy @ $3.00 each 


Retail Price $35.80 
Dealer Cost $22.40 


YOU MAKE *134° 











Weight 12 ibs. packed, 3 assortments to the carton 


Contact your Life Lite distributor at once for full information or write: 


GULTON INDUSTRIES, Inc., Metuchen, N. J. (Alkaline Battery Division) Dept. MS-5 
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NOFA... 
(Continued from page 27) 


other pieces such as cabinets, racks, 


tables and bookcases in 26; hard- 
ware and finishing materials in 20; 
files and safes in 16; desk and wall 
accessories, lamps and carpets in 


15; and partitions in 9. Trophies 


for their outstanding exhibits were 
awarded to the B. L. Marble Fur- 
niture Co., Columbia-Hallowell Di- 
vision of Standard Pressed Steel, 


and Westin-Nielsen Corporation. 

Ray P. Lewis, Flint, Mich., was 
elected to succeed Vernon Vallet 
as president of NOFA at the an- 
nual business meeting. The new 
president called his first board 
meeting before the Atlantic City 
show had ended. A change in by- 
laws permitted him to streamline 
NOFA operations by naming a 
seven-man executive committee 
which will act when the full board 


Brings you the most 


Ww 
"] NN GSWay complete line of 


QUALITY CHESS SETS 


packaging. 


CHECK 




















CHECKER SET 


checkers 


FLORENTINE STUDENTS SET 
* Model No. 99, retail $3.98 
* King Height 32 inches 

* All Pieces Weighted, Felted 


FLORENTINE DELUXE SET 

* Model No. 102, retail $9.25 
* King Height 41%, inches 

* All Pieces Weighted, Felted 


MAGNETIC CHESS & 
ER SET 


* Mode! No. 73-M, retail $7.00 
* King Height 134 inches 

* Florentine Design 

* All Pieces Weighted, Felted 


STAUNTON JUNIOR SET 
e Model No. W-1, retail $2.00 
® King Height 2%, inches 


STAUNTON CHESS & 


e Model No. 6, retail $4.00 
e 4-Compartment Leatherette 
Box with both chess & 





each set is an outstanding value in its price class 
...fewards you with fast turnover, 
good mark-up and real profits! 


KINGSWAY FLORENTINE CHESS SETS 


Every piece is a thing of beauty...a joy forever! Each 
chessman is an authentic reproduction of the original 
hand carved Florentine chessmen created by 11th and 
12th century craftsmen. All are redesigned and so per- 
fectly matched that they are even more beautiful than 
the original figures. Each set in attractive eye-buy-appeal 


FLORENTINE CROWN SET 

* Model No. 101, retail $7.25 
* King Height 41%, inches 

* All Pieces Weighted, Felted 


FLORENTINE IMPERIAL 
SPECIAL SET 

* Model No. 103-S, retail $13.00 
* King Height 414 inches 

* All Pieces Weighted, Felted 


FLORENTINE MAGNETIC 
CHESS SET 

* Model No. 71-M, retail $5.00 
* King Height 13/, inches 

* All Pieces Weighted, Felted 


STAUNTON CHESS SETS 


each chessman is weighted and felted 


VARSITY TOURNAMENT 
CHESS SET 

* model No. 400, retail $15.00 
e King Height 5'/, inches 

* Staunton design 

* Embossed package 


KINGSWAY CHECKER SET 

* Model No. 50, retail $2.00 

e Actual Crown *‘‘King- 
Makers”’ Insert on Each Piece 


can’t meet. Named by Mr. Lewis 
to join him on the executive com- 
mittee were the four vice _presi- 
dents, James Hearn, C. L. Petti- 
bone, John S. Marshall and Arthur 
Widman; Edward A. Tyre, treas- 
urer; and Vernon Vallet, immediate 
past president. 

Another change in by-laws, ap- 
proved in Atlantic City, increases 
annual NOFA dues to $35 for deal- 
ers and manufacturers representa- 
tives, $125 for manufacturers and 
$2.50 for associate members (sales- 
men of member firms) . 

The retiring president, Vernon 
Vallet, announced that an account- 
ing manual was ready for distribu- 
tion to members, a second Sales 
Manual was in print, work has be- 
gun on NOFA’s first printed mem- 


bership directory, the insurance 


program is expanding and _ the 
newsletter “Inside NOFA” has 


been revived. Association finances 
were reported improved in recent 
months and a budget of $132,563 
was set for the year. 

John R. Gray, executive director, 
announced a total NOFA member- 
ship of 1,600 including 856 dealers. 
He urged continued work to in- 
crease the membership. 

The 1961 NOFA show will be 
held in St. Louis, Mo., in either 
February or March. 


MORE SALES... 


(Continued from page 17) 
merly required. An art department 
on the mezzanine has shown an 
increase with only one-fifth of its 
former floor space. 

John F. Buckley, merchandising 
manager of Stationers Corporation, 
sums up the recent record in this 
way: 

“Our new fixtures, along with 
expert store planning and engi- 
neering service, have helped us 











STAUNTON CHESS SPECIAL PACK 
* Model No. 5, retail $3.50 
e King Height 23/4 inches 


realize an overall sales increase of 
20 percent in the past year. At 
the same time, stock area has been 
reduced by more than 30 percent. 

“Modernization and self-service 
methods have made possible a 50 
percent cut in store personnel, en- 
abling us to make a necessary in- 
crease in our outside sales force 
to keep pace with San Diego's 
rapid growth.” 





KINGSWAY REVOLVING 
POKER RACKS 
(without chips) 
® Model No. 201, retail $2.98 





KINGSWAY Features A Complete Line of CHESS 
& CHECKER PLAYING BOARDS and TABLES retail 
$3.00 to $30.00. 











849 W. Washington St., Chicago 7, Ill. 


Phone: SEeley 8-0117 
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SALES SENSATION OF THE YEAR! 


Nationally Advertised! Sells on Sight! Dealers Order and Re-Order! 






















Magnificent Gift Set 


.» Retails at $10 


a 





revolutionary new 
all-plastic playing card 


VIRTUALLY INDESTRUCTIBLE 


The most astounding playing card you’ve ever seen— 
or sold! Defies wear and tear. Won't crack, chip, 

Ss fade or burn, and you can actually toss the entire 
deck into your automatic washer 
Comes out sparkling like new! 






Lifetime printing guarantee! 
The print must last a 
lifetime or a brand new 
deck replaces it... 
and absolutely free. 
Revolutionary NOR 
: iy outlasts 537 decks of 
‘ ordinary playing cards, 
3 PFaaal ; t by actual mechanical tests. 
ORDINARY DECKS! Sensational promotion item! 
Nationally advertised! The 
hottest new gift attraction since the 
introduction of the all-plastic playing card. 








WASHABLE! 

amazing NOR all- plastic cards 
tomatic washer to keep 

g clean 






new 










see it at the show... 


NORTHBROOK 


SUITE 801 
Hotel New Yorker 





ALSO ON DISPLAY—COMPLETE NEW LINE OF 


Windsor | Gallant Knight 


ALL-PLASTIC PLAYING CARDS CHESSMEN OF CHAMPIONS 
NORTHBROOK PLASTIC CARD CO., NORTHBROOK, ILL. (Division of Arrco Playing Card Co.) 
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#1 Businessmen 
: Love 
{ 


em | 





ai. deh 
* Guaranteed by > 
Good Housekeeping 


4s aoveanisto wee 






ADVERTISED IN 


LIFE 





PEDIGREE 


America’s Quality G¢ Pencil 


chrapsr 4 ~% 
49: «.. 


Nationally Advertised LIFE - GOOD HOUSEKEEPING - NEWSWEEK 
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Note Display Rack 43 


A new “Datelines” counter display by 
American Greetings features plasti-pak 
announcements, invitations and thank 
you notes. Holding 180 packages in 30 
designs, it retails for $49. The com- 
pany also offers a “Jumbo Wrap” pack 
of gift wraps for 49 cents, a_ blister 
pack of glitter and adhesive for 59 
cents, and a Tri-Foil Pack of three rolls 
of Christmas wrapping foil for 98 cents, 
(N. Y Stationery Show, rooms 1118- 
20) 





English-Spanish Dictionary 44 
A new Comprehensive Spanish-Eng- 
lish and English-Spanish Dictionary 
has been published by Ottenheimer 
Publishers, Inc., 4805 Nelson Ave., Bal- 
timore 15, Md., to fill the void be- ni MA 
tween the high-priced foreign language Hit aa 4 
dictionaries and the incomplete, less 
expensive ones. The new volume, with 
1,216 pages, has 90,000 entries and in- 
cludes pronunciation for both Spanish 
and English words. It sells for $3.95 
plain, and $4.95 with thumb index. The 
‘company says its 444” by 644” volume 
compares favorably with those selling at $7 and more. It will 
be followed later this year hy Russian-English and French-English 
dictionaries. 


TAKE. 
STOCK 


(0 





Are you offering your cus- 
tomers all the services you 
should? Are you ringing up 
profits in your stationery 
department? 

If the answer is no, then you 
should stock Rogersnap 
Carbon Second Sheets and 
Business Forms in the fast 
*Flip-Out Dispenser Box. Both 
you and your customers will 
be glad you did. 














*Registered 





Write Dept. MSS , 


Pee neNA 


TRADEMARK 
P.0. BOX 10425 - DALLAS, TEXAS 


- - = for more details circle 173 on last page 


Printed Napkins 


We have complete and modern fa- 








cilities for printing, packaging, ship- 
ping and warehousing printed lunch- 
eon and cocktail napkins. 


We are equipped to handle runs of 10M to 
10 million, 1 color to 4 colors. 


THE NAPKIN CORPORATION 
SAUGERTIES, N. Y. 
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THE ORIGINAL PLASTIC COATED PLAYING CARDS 


ARRCO PLAYING CARD CO. 


CHICAGO e NEW YORK e LOS ANGELES ¢ TORONTO 
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Tucrease your Sales 


WITH 


Jus TRI TE ENVELOPES! 





Zenith Bank Pass Book Envelopes 


Newest member to Justrite's large family 
of standard and specialty envelope prod- 
ucts is the Zenith Bank Pass Book Envelope 
Line. These envelopes are ideally con- 
structed for holding deposit and withdrawal 
pass books used by all your customers in 
the banking, savings and loan, and credit 


fields. 


Ruggedly built with only one side seam in 
the back these envelopes provide valuable 
space on both sides for bank name and 
advertising messages. 


Justrite offers the Zenith Line in 12 stand- 
ard sizes, six grades of paper stocks, and 
five attractive colors . . . a complete line 
to increase your sales and please your 
customers. 


Your Justrite Sales Plan 


Well illustrated catalogs with complete 
pricing information . . . easy-to-present 
sample kits . . . one source of supply for 
a full line of envelopes — these services 
are features of your Justrite Sales Plan 
which provides you with an effective sales 
and profit building program. 


Write for Zenith Line samples and Price 
List 7-85. 


Two Modern JUSTRITE Factories 


NORTHERN STATES ENVELOPE CO. 
300 East Fourth Street * Saint Paul 1, Minnesota 
20 East Jackson Boulevard * Chicago, Illinois 


JUSTRITE ENVELOPE MFG.CO., INC. 
523 Stewart Avenue, S.W. ¢ Atlanta, Georgia 
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Fluorescent Pictures 45 

A series of three dimensional pictures 
in fluorescent colors has been intro- 
duced by Panda Prints, retailing at $] 
for use on the purchaser's wall or as an 
unusual gift item or greeting card. The 
company also has a new line of 27 bril- 
liantly colored three dimensional greet- 
ing cards to retail at 25 cents. New 
numbers are being added to this line 
of Standout Cards. (N. Y. Stationery 
Show, room 926) 


Photo Mounts 46 

Plas-Stick Mounts with gum backs 
and plastic fronts to protect prints have 
been produced by W. C. Horn Co. In- 
cluded in a special deal is a self-service 
rack of brass displaying 36 envelopes, 
containing 900 of the mounts. Each 
envelope retails at 89 cents. Envelopes 
are available for four different size 
photos. Dealer profit on the deal is 50 
percent. (N. Y. Stationery Show room 





Ceramics 47 

A cartoon line of “Brother Juniper” 
ceramics is offered by The Shafford Co. 
Items include banks, pen holders, ash 
trays, book ends and more than a dozen 
others. A catalog of the ceramic origin- 
als, based on a syndicated newspaper 
cartoon series, is available on request. 
(N. Y. Stationery Show, rooms 115% 
53) 


Decorating Tool 48 

Glitter Magic Drawing Tubes by O. E. Linck Co. contain 
both adhesive and glitter so that complete decorating occures 
when the mixture is squeezed from the tube. A complete kit to 
retail for 98 cents includes several tubes, picture frames, tracing 
pictures and plastic panels. It lends itself as a hobby craft in 
following the designs of regular stamped embroidery articles as 
well. (N. Y. Stationery Show, room 1021) 











N “HI-SPEED” 
MONEY 
CHANGERS 


Sells Faster Because 
It Works Faster! 


Fastest operating changer. Ad- 
justable barrels eject up to $ 
coins. Minimum weight and 
maximum rigidity.. Exclusive 
solid-base design. Safety lock- 
ing device. Ideal for: small 
store owners, salesmen, route- 
men, ice cream vendors, laun- 
drymen, newspaper vendors, 
gasoline stations, restaurants, 
bakeries, transportation, etc. 
















4 Tube Model (Illus.)—$5.75 List 
Also available—3 and 5 Tube Models 








J. L. GALEF & SON, INC. 


85 Chambers Street 
New York 7, New York 
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NEW PRODUCTS .. 1... s+ ws wees 


Imported Cards 49 

Greeting cards from Spain, Japan and many other countries 
appear in the 1960 everyday and Christmas lines of E. 8S. F. 
Studios. A special feature for Christmas is a selection of imported 
boxed cards, with full acetate lid. The company also offers a 
large group of gift lie-on tags and advent calendars. (N. Y. Sta- 
tionery Show, room 1048) 


Desk Ball Pen 50 


\ long cartridge, said to contain 87 percent more ink than any 
other pen on the market, is used in the “King Size” Quillette, a 
new desk-type pen introduced by the Reliance Pen and Pencil 
Corp. It is full pencil length — measuring 8” from tip to top. 
The cartridge measures a full 744”, and is filled with “Bankers 


; 


Approved” ink. Reliance has included a big ink eraser on the tip. 
The pen is available with both medium or extra fine points. Both 
styles come in four colors: blue, red, black and green. In addition, 
there are the same four colors with special photo-copy reproducing 
ink. Price is 29 cents retail. 











Hundreds of NEW uses for INK-STIK ... 
Thousands of NEW sales opportunities! 


* Holds permanently to all surfaces 

* Gold-finished swivel . . . permits pen to be 
positioned at any angle 

* Decorator colors to blend, contrast, or 
harmonize with any decor 


x 6 attractive colors ... blue, red, black, green, 


turquoise, lavender 


* Finest writing quality . . . because it’s a 
MICROPOINT INK-STIK! 


x When dry, replace with a new INK-STIK 


iwi iCRO POI NT presents 
INK-STIK 'N’ HOLDER 








CONTENTS OF COUNTER DISPLAYS 








Supplied with 1039 Utility-Point INK-STIK 
Also available in open stock, 12 individual boxes per carton 





Quantity 4 3 2 1 , a 
Base Blue Red Black Green White White © 
Pen Blue Red Black Green Lavender Turquoise 





HOOKRITE CHAIR MATS 
LF 


COMPETITIVE PRICES — 
PROMPT DELIVERY 


WRITE FOR 
DEALER 
LITERATURE 


AND PRICES 






> » 


Meets Government Specifications — Fabricated from 
+" Tempered Hardboard with rounded edges & corners. 
Stocked in Natural, Green, Gray and Mohagany. 


HOOKRITE PRODUCTS CORP. 
49 EMPIRE STREET * NEWARK 5, NEW JERSEY 
N.Y. Pt BA ry 7-4865 N. J. Phone Bigelow 2-2343 
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Available in 
Two Stunning Counter Displays 


No. 2100 COUNTER DISPLAY 
(12 INK-STIK'N’ HOLDERS) 


Retail Value $14.28 
Dealer's Cost $ 8.64 
Dealer’s Profit $ 5.64 


No. 2150 COUNTER DISPLAY 
(12 INK-STIK 'N’ HOLDERS with chains) 


Retail Value $19.08 
Dealer's Cost $11.52 
Dealer's Profit $ 7.56 


--, IVJICROPOINT, INC. 
with 24” gold-finished } 
bead chain. 5 


Sunnyvale, California 
In Canada: BEN SANDERS CO., LTD. 
oronto 1, Ont. 
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Re-usable Job Envelopes 51 
A 28” by 1614” 


lope has been designed for controlling 


re-usable job enve- 


and keeping together all materials for 
individual projects while they are in 
work at art studios, ad departments, 
print shops engineering departments or 
architects’ office. Made of reinforced 
red rope wallet stock, the Job-N-Velope has two brass eyelets 
which hold a prong paper fastener to which is attached a “job 
ticket” for entering costs, sizes, deadlines, etc. The envelopes 
sell for $10.80 per dozen and $21.25 for a package of 25. Job 
tickets, in heavy stock and punched to fit the envelope are avail- 
able in packages of 500 at $9.50. Dealerships are now being sei 
up by the Job-N-Velope Co., 154 Nassaw St., New York 38, N. Y 
A metal rack is available for upright filing of the envelopes. 





Ball Pen Ink Remover 52 


A liquid ball pen ink remover has 
been put on the market by Ink-Away 
Products Co., 109 Green St., Wood- 
bridge, N. J. A drop of the Ink-Away 
Eradicator is placed on the ink and 
then merely blotted away. It works 

only with Ink-Away ball pen ink and 

fountain pen inks. For retail sale, the 
eradicator is packaged with a set of three colored Ink-Away ball 
pens with cartridges and three matching refills which will also 
fit other standard size ball pens. The set is 98 cents. A_ bottle 
of Ink-Away Eradicator is packaged separately to retail at 29 
cents. 








away 





39-cent Ball Pen 

Eberhard Faber’s new Noblot “Thinrite” Erasatip Ball Peg 
retails for 39 cents. The price reported in a previous issue was ig 
error. The new desk ball pen features both a thin diameter ball 
and a tested ball pen ink eraser. In ihe form of a 6%” hexa 
round, it has a yellow barrel and a point that matches one of 
four available ink colors. 


New Chair Line 54 

A new Contour Seat chair line 
recently was introduced to round. 
out the Columbia-Hallowell chair 
selection by providing a “quality 
line at a moderate price” to com- 
pliment the Columbia line of 
chairs. The new Contour Seat 
line includes six models: junior 
executive swivel arm chair with 
or without arms; two guest arm 
chairs — a wide and a slim 
model; guest chair; and a new 
contour seat version of the “Bak 
lerina” secretary-posture chair: 
All chairs in the new line fea 
ture foam rubber seats and, despite a lower price, retain most 
features of the top-line. Also new from Columbia is an executive 
posture chair featuring “syncrotilt” movement between back and 
seat and a self-aligning back. 





New Card Lines 55 

Carol Cards new Everyday designs include cards printed im 
dayglo in full color and a group of invitations printed in gold and 
black. The company also is introducing its 1960 Christmas line 
(N. Y. Stationery Show, room 953) 


this month, feature 


VICTOR’ 


Sectional Visible 


the only visible record 
that expands as the need arises 


Sell your customers the visible record capacity they need now and 
assure them that they can add extra slides to the 
same unit as their business grows. 


Only VICTOR Sectional Visible offers this exclusive feature that can help 
introduce your customers to the time and money saving advantages 
of visible records. At the same time, you can be assured of 
the long-term repeat business of selling additional sections, 
card record forms, colored signals and other profitable 
associated Victor visible products. 


Get all the facts on fast selling Victor Sectional Visible 


and ask for samples of the FREE sales promotion material. 
Call your local Victor salesman or write to: 


315 PARK AVENUE SOUTH. NEW YORK 10, WY. 









practical sizes 
for 5 x 3 records 
for 6 x 4 records 
for 8 x 5 records 
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EB AMERICA S FOUR-MOST WRITING INSTRUMENT 


: PROFIT PERFECT 


? BECAUSE IT’S... 


The NEW THE PRICELESS GIFT <5 


NOMA J -rove vacens 


| 
vund. PEN and 3-PENCIL 


~ | ee Kiddie Kfips 


| bo Mh | BABY FILE 


com- 


unior 
with 
arm 
slim 
new 


“Bal 5 3 Pencils 


chair: 


> fea \ al a 


most 
- | 1 Pen 


NORMA COMBINATION 

55 

ed in 
Kiddie Klips Baby File — a new way for mother to keep 
priceless baby memories alive — from birth to five. Alter- 
THE QUALITY-CONSTRUCTED nate pages contain handy pockets to collect every precious 
pen-pencil for all writing item and picture ... to keep the “ones that got away” until 
needs! It includes 3 colored Mom has time for mounting. Truly an irresistable “memory 
pencils—black, red, blue— collector’s” item with each section index tabbed for ages 
and a smooth-writing pen. and entry of date, height, and weight at every age. Provides 
Ink refill is easily inserted in charts, diagrams and note sections for every aspect of 
| baby’s growth ... so complete in every way that it sells 

a few seconds . . . Manufac- 


on-sight. 
tured and guaranteed by 


Norma, leaders in quality Beautifully bound in washable loose leaf covers il- 
Multikolor Pencils for 30 years. lustrated with nursery symbols. Remove or add 
pages easily. 





Retailing at $5.95 the NORMA Cover colors: Duotone covers in choice of yellow, 
COMBINATION is a worthy pink, or blue. 

addition to the regular line of Pocket-fold filler leaves with index tabs to indicate 
nationally-advertised Norma age categories provide storage space till “pasting 
Multikolor (4-in-1) Pencils from time.” Special pocket for certificates and extra 
$5.00 up . . . also available, leaves for mother’s notes and additional pictures 
deluxe models in Platinum, also included. 

Palladium, Solid Gold. 


Height, weight, and dental history charts on inside 
covers, 


ALL MODELS ARE MADE Medical History and immunization page records im- 
with the ‘Pen Mmeisinaee portant information for later use. 


Includes a free packet of Holson Clear Photo Mounts 
—transparent protective mounts that pictures stip 
into for lifetime protection. Paste down easily 
95 with special gummed backing. 


In 


(1) Black Pencil \ Chrome FTI. Sells for only $3.50 in Gift Box 


Ink Refill 49¢ FB sss es sees eS eS SSS SSS SS SSS SSS SSS SSS SS SSSA 


® Blue Pencil Introductory Offer THE HOLSON COMPANY 46 BELDEN AVENUE NORWALK, CONN. 
ve Fenci 


1 Extra Refill No Charge 
@) Red Pencil 
Visit ROOM 729 


@ And o PEN N.Y. STATIONERY SHOW 
HOTEL NEW YORKER 
MAY 15-20 


C Please ship the following order for Kiddie Klips at $23.10 per dozen. 
Quantity ( ) Pink ( ) Blue ( ) Yellow 
(C1 Check Enclosed or C0 3 Trade Credit References enclosed. 


( Send Complete Catalog. 


Store Name 








Address 














City Zone SR cote 
NORMA PENCIL CORPORATION. Norma Bldg. 137 West 14th St., New York 11, NY | ses eseeeeseeeeeusesseequeseeeeneoseesessess 
West Coast Dist: The George E. Eberhard Co | 


1904 3rd Avenue, Los Angeles 18 SEE US AT NEW YORK STATIONERY SHOW, 
182 Second Street - San Francisco 5 ROOM 847 en HOTEL NEW YORKER 
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NEW PRODUCTS .... . 


New Chair Line 56 
Modern 


sturdy construction 


lines, 


and dee p-cushion 
seating comfort are 
leading features of 
the new Criterion 
line of steel office 
chairs by Harter 
Corp., Sturgis, 
Mich. Swept-back 
cantilever arms em- 
ploy single-unit arm 
and back framing 
for extra rigidity. The cantilever arms 
eliminate forward supports, so that the 





front and sides of the chair seat are un- 
obstructed. Seat cushions are 24” of fully- 
molded foam rubber, and ‘niet are 2”. 
Swivel chairs in the line employ a “self- 
adjusting,” high-efficiency torsion bar in 
place of bulky springs and retainers to 
control tilting action. Criterion side chairs 
feature decorator-slim legs with a new tri- 
tapered look and full-swivel glides. The 
chairs are available in a wide range of 
upholstery fabrics, leather and __ plastics, 
colors and metal finishes. The line includes 
arm swivel chair, no-arm swivel cha‘r, arm 
side chair, and no-arm side chair. 









Puzzled on how to turn shoppers into customers? . 


Adding Machine 57 
\ new adding 

machine which 

prints subtraction 


figures in red, is the 
feature model of the 
completely rede- 
signed adding ma- 
chine line of Smith- 
Corona Marchant, Inc. The new direct 





subtraction model, designated the 675, is 
being introduced to provide a more effi- 
cient, low cost adding machine for the small 
market. 
The company says the price structure of 
the line makes the units the lowest cost 
full-featured adding machines on the mar- 
ket. The 675 is priced at $109.50 


business and “office in the home” 


Hand Addresser Kit 58 


Scriptomatic, Inc., 
has introduced 2 
complete kit = of 
hand addresser, 


masters, carbon 





hinges and_= spare 
parts. One typing | 
gives you an easy-to-read, easy-to-file 3” 
by 5” master, good for a couple of hun- 
ired impressions. The kit lists at $32.90, 


with 25 cards and carbons. 


dern steeleraft... 


Writing Portfolio 59 
A desk port- 


folio In moroceg 








grained plastic 
by National 
Blank Book Co, 
is offered by 
The  Beckhard 
Line. The 11°” 
by gl,” port- 
folio, available 


in five colors, 





contains a 50- 





sheet writing 
pad, 12 envelopes, letter opener, address 
book and stamp holder. It retails at $3. 
(N. Y. Stationery Show, rooms 625-26). 


Stacked Rubber Stamps 60 

StamPak Sales 
Co. offers a neatly 
stacked stamping 
system with the ink 
pads inside. The 
basic unit — desk- 





stand, date stamp 
and any one-line 
title — costs $3.60. 
To this you can oo” 
add as many as 

seven additional sections and up to six 
lines of copy on each section. Stamps are 
made to order. Any or all of five different 
ink colors can be used within the same 
unit for color antag. 


Series 100 and 200 — Full Suspension Files 


® 10 Roller Bearing heavy duty full suspension cradle 
® Newly designed finger-tip control follower block 


® Symphonic lustrous permanent finishes of olive green or 
modern grey 


Rugged construction with 6 reinforced uprights 
Beautifully designed with solid aluminum hardware 
Made of heavy gauge steel for lifetime service 
Available with thumb latch upon request 


All models available in letter or legal sizes and with 
plunger locks 


. Then feature MODERN STEELCRAFT—the profit making line. 


Made by a company specializing in files for over ” half a century. Built with features that clinch sales and priced to 


give your customers maximum value . . . 


not to mention maximum profit for you. 


Write for our new 1960 catalog showing our full line of easy 








modern steelcraft inc. 
2973 Cropsey .Ave.- B’klyn.14,NY. 












VISIT US AT THE NEW YORK STATIONERY SHOW, HOTEL NEW YORKER, ROOM 646 


selling, high profit office furniture. 
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Pat. Pending 


THE HANGING FOLDER WITH ADJUSTABLE 
METAL TAB 


GuideO-folders increase the speed and accuracy of filing and 
finding. All weight of the folders and contents is suspended on 
the steel side frames, eliminating all the pulling and tugging 
usually encountered by file clerks in filing and finding. Made 
in 5 sizes — Letter, Legal, Invoice, X-ray and LO-FOLDERS 
for 5-drawer files. The adjustable metal tabs make them 
readily adaptable to every filing system. Send for free sample 
and the GUSSCO complete catalog of filing supplies. 


GUIDE SYSTEM & SUPPLY COMPANY 


335 Canal St., New York 13, N. Y. 
Gussco Sales Inc., 337 Winston St., Los Angeles 13, Calif. 
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KOH-I-BALL 
double-ender 


A superb writing instrument! Attractively styled wood 
barrel finished in red and blue with gleaming brass 
nosepiece. As inexpensive as a disposable pen, yet re- 
fillable. Packed a dozen to a self-selling display ‘box. 
Refills in individual envelopes. Write for leaflet. 


WRITES BEAUTIFULLY! 
10) OO fele):: 
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Bloomsbury, NJ 











It’s Linenized—it’s Lane! 


THE WORLD’S FINEST 
ALL-PLASTIC 
PLAYING CARD | 


At last —a card 
with perfect 
feel and action. 

Our exclusive | 
linenized finish 

(serrated) permits 

air to circulate be- 
tween the cards. Lane 
cards can be washed 
indefinitely and remain 

as lovely as ever. Comes | 

in beautiful white leath- | 

erette gift box. Exquisite 
designs. 





















Will not stick— 
slip—or slide! 
Your fingers tell 
you the difference! 


SEE US AT THE STATIONERY SHOW— 
WIN A FREE PORTABLE TV! 


Displayed by George S. Heineman, Inc. 
in the Empire Room, Hotel New Yorker 


Lane PLAYING CARD COMPANY 


1514 So. La Cienega Bivd., Los Angeles 35, Calif. 
NEW YORK 
George S. Heineman, Inc. 
230 Fifth Avenue 
New York 1, N. Y. 


DALLAS 
Wm. C. Wyly Co 
122 Mdse. Mart 
Dalias 1, Texas 


LOS ANGELES 
J. H. Ousley 
431 S. Burnside Ave. | 
Los Angeles 36, Calif. | 
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Easier to sell because 
they're high quality 


HARDWOODS 
k 
Precision-matic 


made 
For Office, School, Home 


Sell the brand most wanted. Ask your 
wholesaler or write Seneca Novelty Co., 
Inc., 52 Miller Street, Seneca Falls, N. ¥. 


R UGea Ss 


AND 


YARDSTICKS 
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Service costs 
eating up 
your profits? 


Sell precision-built, trouble-free 


VICTOR CHAMPION 


10-key and 
full keyboard 


A 42-year reputation for keeping out of repair 
shops. Victor’s sound design and precision engi- 
neering assutes years of dependable performance. 
Bonus features: complete line of 18 models—10-key 
and full keyboard. Electric and hand operated. 
Direct subtraction. 9-column totaling. Adders as 
low as $99.00. 


Sell Victor—Sell with confidence! 


se VICTOR 


ADDING MACHINE CO. 
Chicago 18, Ill. 


poor on 


Victor Adding Machine Co., Dept. MS-560 
3900 N. Rockwell St. 
Chicago 18, Illinois 


Tell me more about how Victor Champions can build my adding 
machine profits. 


Address 


| 

| 

| 

| 

| 

| Dealer Name 
| 

| 

i: Zone State 
| 


Resale Number_ 
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NEW PRODUCTS .. . 


New Office Furniture Line 61 

After 75 years of special- 
izing in office chairs and other 
business seating, B. L. Marble 
Furniture, Inc. (formerly B. 
L. Marble Chair Company) 
made its debut during the 
NOFA show with a complete 
and extensive line of office 
furniture. The new line consists of a wide assortment of desks, 


. . . . . . . . 





tables, cabinets, sofas, settees, lounges and benches as well as many 
new chairs. Called “Executive Series 2000,” it combines the beauty 
of book-matched walnut with satin-finished chromed steel. A year 
and a half of research and engineering for thorough workability 
preceded the launching of the line. The basic patentable feature 
consists of the steel channel system around which all pedestal 
and drawer cabinets are built. The channels carry the entire weight 
of the pedestal and drawer contents and allow for extremely close 
tolerances. Another feature is a simple and fool-proof locking 
mechanism attached to the back channel. A third development 
on which patents are pending is the plug-in system of modular 
shelves and drawers of various types which may be installed in- 
side of the tambour and sliding door cabinets by the dealer or 
user at any time. The most spectacular of the half dozen different 
desk tops in the new line is this 96-inch diameter half round, which 
serves as a conference table as well as an imposing executive desk, 


62 
A new series of portable type- 
writers featuring the latest in mod- 
ern design and styling has been in- 
troduced by Remington Rand Div. 
of Sperry Rand Corp. The Quiet- 
riter Eleven Portable, which was the 
first portable to incorporate — the 
major features of a standard-width 
eleven-inch carriage, can receive full- 
sized letterheads longways and can 
7 type a 10.3-inch line. The forty-four 
key, eighty-eight character keyboard is identical in every respect 
with the keyboard on the standard typewriters. Included is the 
Miracle Tab, a key-set tabulator on the front of the machine, 
which allows the typist to set and clear tab spots from the keyboard. 
The machine comes in six decorator colors with a luggage-type 
carrying case. Also included in the new series is the low-priced 
Travel-riter Portable, designed to provide segment shift action 
which allows capital letters to be printed without raising the car- 
riage. Because of its balanced construction frame, the Travel-riter 
will not “creep” away while typing on it. Remington Rand also 
announced that it is offering free with every model portable its 
color-key Touch Typing Course. The ten-lesson course can be com- 
pleted within one week. 


Portable Typewriters 









eiT FOLDS 

°IT SCORES 

°eiT CAN SLIT 
or PERFORATE 


WITH or WITHOUT 
FOLDING 


THE PRINT-O-MATIC CoO., INC. 


724 W. WASHINGTON BLVD. © CHICAGO 6, ILL 
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Ball Pen Refill 63 


Ab Rite. 
AUSTOM FIT REFILL 


"1" 


All-Rite Pen has perfected a refill 
cartridge that fits most of the ball 
pens now in use. It retails for 49 
cents. Called “Custom-Fit,” the new 
cartridge comes with a pair of brass 
sleeves that enable the user to snap 
off any 
13/16” long refill at one of ten pre- 
scored positions. Thus the cartridge 
fits almost all ball pens. In addition 
to the cartridge and the sleeves (all 
made of brass) each “Custom-Fit” 
fresh 


desired portion of the 4- 





comes with a 

spring. 

onneinaen aan canal complete instructions. 

is being shipped one dozen to a box gr two dozen on a counter/wall 
Ink colors are blue, red, green or black. 





high-tensile 
A colorful envelope contains 
“Custom-Fit” 


display 


Decorative Screen 64 

A versatile plastic screen, with an overall design of discs bear- 
distinctive Herman Miller symbol, 
available for dealers of Herman Miller furniture. The new mer- 
chandise aid has been designed by George Nelson to provide a 
display identity for the Herman Miller group. Each screen is 44 
inches wide by 63 inches high and may be hung from the ceiling. 
The cost of each display screen is nominal and may be ordered 
through Glenn Walters, Merchandise Manager, Herman 
Furniture Co., Zeeland, Mich. 


ing the is now being made 





Miller 


Tableware 65 

Tuttle Appleton, Wis., 
has created a “Floral 
Vine Design” for its distinctive table- 


Press Co., 
decorative 
ware ensemble line. Designed for use 
matched 
graceful vine 
buds and leaves in two 
softly hued colors of pastel pink and 
grey. The matched setting includes a 54” by 96” 
extra wet-strength table cover, cocktail napkins, luncheon napkins, 
dinner plates, dessert plates, hot drink handle cups and cold drink 


in home entertaining, the 


ensemble features a 


of flowers, 


heavy weight 


cups. The table cover is priced to retail at 39 cents; all other items 
retail at 25 cents per cellophane wrapped package. 


Upholstery Material 66 

U. S. Rubber introduces “Theme,” 
holstering office furniture and for institutional use. “Theme” is 
said to combine the breathability of fabric and the durability of 
vinyl. A thin, protective vinyl coating over the vinyl design and 


specially designed for up- 


*& eo u = a7 = 3 





the fabric makes this new pattern extra resistant to soil and easy 
to clean. Shown first at the March NOFA convention in Atlantic 


City, “Theme” is available in seven colors 
charbrown, coral, claret and charcoal. 


It is 54 inches wide. 


























FEATURING 


PERMANENT SHOWROOM 
225 Fifth Ave. — Rm. 619 
MU 38-6483 





HY-SIL 


PROUDLY PRESENTS 


1960 Holiday GIFT WRAPPING Line 


(Resale and Store Use) 


NEW YORK STATIONERY SHOW 


Hotel New Yorker, Rooms 1131-1132 
May 15-20 
® NEW MERCHANDISING IDEAS 
® NEW PROMOTIONAL PACKAGES 





ITS 


AT 


MILL ADDRESS: 
HY-SIL MFG. CO. 
Revere, Mass. 





























— avocado, gold, toast, 
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The Top-Selling Designs in 
Personal Christmas Cards 


Fast, dependable service of 
best-selling, volume- priced 
designs assures bigger 
Christmas profits to you! 





att PUBLISy , 
< % 1 
~ ¢ SEND FOR YOUR 3 BOOKS TODAY! 
oe we ae ee ee 
4 Greentree Publishers, Inc., Box 1513, Boston 4, Mass. 4 
4 Please send me your 3 books of 1960 Personalized Christmas Card designs. 4 
© NAME OF STORE 4 


SE eer 
itd aceiilacinapsinneionnnorensttetinonmvonets : 
‘ ' 
i ecpncininiisieinabnhnsaannwneneici ~t 
' 

- 
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PRE-SETFOR 
PERFECT PUNCHING > 






















No adjustments, no gauges, 
nothing to mark — 

just insert paper 

and squeeze! Clix 

punches are permanently 
pre-set for proper center 
distances . . . save time 
and waste motion. 

Always accurate, 

jamproof, trouble-free. 


CLIX 

DOUBLE DUTY PUNCH 
MODEL 32 
List $5.75 





PAPER 
PUNCHES 





are also available in: 





1-Hole Punches — Model 100X — List $.65 
2-Hole Punches — Model 2 — List $2.75 for 5” —12” sheets 
3-Hole Punches — Model 3 — List $3.75 

7-Hole Punches — Model 7 — List $7.50 








See your Wholesaler or write to 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 


lan 
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Stapler 67 

Hestra Sales Corp., 1140 Broadway, 
New York City, is importing the Rapid 
Stapler from Sweden. All use standard 
wire staples. The Rapid 2 Deluxe Stap- 
ler is a desk model that can also be 





used for pinning and tacking. It is 
constructed entirely of Swedish steel 


with a chrome head that rotates a full 
Other precision features include a sliding anvil and 
a front loading drawer that prevents jamming and holds a full 
strip of 210 standard wire staples. The Rapid Stapler line in- 
cludes staplers, pliers and tackers for every purpose. 


180 degrees. 





Shelving 68 
Fort Steuben Metal Products 


indus- 
automotive steel shelv- 
ing, has announced its entrance 
into the decorative shelving field. 
Shown here is one of the firm’s 
new products which can be used 
singly or in multiple units. In 
addition to wall application, they may be used as island displays 
by setting them up back to back. The new display shelves are 
made of steel, 18-gauge for the shelves and 11-gauge for the posts. 
Backs are of 4%” tempered masonite. They are available with 
or without casters. For complete information, write the Fort 
Steuben Metal Products Co., Half Moon Addition, Weirton, W. Va. 


Co., maker of commercial, 
trial and 








BETTER RESULTS WITH 





EE PAPER CO., INC. 
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rNaMmel hi tielaleiiare 
development from 


Be the first in your area — 
to sell this performance- 
proved Photo Master copier 


Loaded with top-quality Features 


9gu 


Never before available for dealers this super-efficient Photo Master 
is backed by years of proved performance in thousands of offices, 
plants, studios, banks. Comparison proves that Photo Master sur- 
passes machines costing many times more . . . yet its economy 
price fits any size office, plant, budget. You'll sell more Photo 
Masters because Photo Master has so much more to sell. 


Photo Master X-100 reproduces sharp, clear, permanent photo-copies | 
of anything . . . in just seconds! s 


Photo:Naste’ x-i00 


* Modern, st lined rance : 
SS ee eae takes sheets up to 9” wide, slashes office 


* Attractive two-tone gray finish 


* Rugged plastic cover operating costs — retails profitably at $99.50. 

* Corrosion resistant ee 

* Ball Bearings on all rolle ° . 

Size: 19” wide, 12” deep, 6” high Larger 14” model X-114 available, takes 14” width — any 


length paper — sells at comparably low price. 










KkKkkkkkkkkkk kk 


CAN 
YOU QUALIFY 
for a profitable, 
Photo Master 
territory? 


write, wire or call 
PAlisades 5-0129 


Send this coupon for complete details . . . without obligation 


AAKAAA EAL ALAA Re eee ee ek ee ee 


* FORMFOTO Manufacturing Company 
x 3713 Milwaukee Avenue, Chicago 41, Illinois 


* Rush me details on exciting Introductory Offer. 


+ 
& NAME 





ADDRESS 





CITY ZONE ____STATE 
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Some will order discs... 
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Retail: 
Folder of 
82 discs 25c 


Others will want the tape 


Retail: $1.49 
1200” of tape 
in dispenser 


package 





IT WILL PAY YOU 
TO DISPLAY and CATALOG BOTH 


STIK-TACKS 


AND 


BASE-TAPE 


Remember — both are perfect for put- 
ting up signs, notices, window decora- 
tions and mounting pictures ... Do 
the work of tacks and glue BUT cannot 
harm walls, woodwork, album pages or 
displayed material. 

Adhesive on both sides, they stick in- 
Stantly to all surfaces except the fin- 
gers — are easy to remove and may be 
used over and over again. Used enthusi- 
astically by artists, hobbyists, draftsmen 
— in homes, offices, schools — EVERY- 
WHERE! Send for literature, prices, 
packaging information today. 


STIK-TACK COMPANY 
165 Bridge Street 
Cambridge 41, Mass. 
Send prices, literature and packaging information. 
( ) Base-Tape {( ) Stik-tacks 


TE ee ee, Meee 


Firm name.............. 


Street address 
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NEW PRODUCTS .. . 


Spray Adhesive 69 


A new, improved and economical process of permane itly 
mounting photos and graphic art material has been announced 
by the John G. Marshall Mfg. Co. The technique employs their 
new aerosol spray adhesive which permanently bonds paper, 
leather, wood, metal and even glass. A 16 ounce can that. will 
handle over a hundred 8x10 prints lists for $2.25. 


New Flash Card Lines 70 
Ed-U-Cards Mfg. Co. has added 


two new and original flash card as- 
sortments to its line of educational 
games. They are “Book of Knowl 
edge” Pictorial Flash Cards and 
“Enriched” Arithmetic Flash Cards, 
The Book of Knowledge cards, de 
veloped in cooperation with the editorial staff of the Book of 
Knowledge are reported to be an unprecedented use of the familiar 
flash card method of teaching and self-education. Three series are 
offered, each covering a distinct classification of knowledge im 
words and pictures. Series #1 is Famous People; Series #2, Im- 
portant Events in the Last 500 Years; Series #3, Wonders of the 
World. On one side of each jumbo size card is a colorful illustra 
tion. On the reverse side is a concise description of the subject. 
Included at no extra cost is a 64-point quiz game. The cards, 
packed in a one-dozen display or handsome three-pack gift pack- 
age, retail at $1.00 per set. The new Enriched Arithmetic Flash 
cards are the only ones that go beyond the functions of “9 


Wastebasket 


Newest addition to the Rubbermaid line 
of products designed for school use is this 
extra large polyethylene wastebasket. The 
company says the heavy-duty basket won't 
break chip, dent or rust and can’t mar 
walls, furniture or floors. It is completely 
noiseless, eliminating wastebasket clatter 
from school libraries, study halls and class- 
rooms. Capacity is 45 quarts. Colors are 
grey or beige. 


hae vA Storyland Map 72 

‘ ® The American Map Co. 
Inc., has published a 29-cent 
mythical map of the fabled 
characters of Grimm’s Fairy 
Tales. Entitled Story Land, 
the map is printed in colors, 
measures 50” by 38”, is 
. A free wall display map is enclosed with 





folded to 9%” by 12%” 
each carton as well as a colorful cardboard display. Another new 
colorprint offering is a map of the Bible Lands. 


Cash Drawer 73 

Indiana Cash Drawer Co. offers 
an under-counter cash drawer called 
Model S-2, especially designed for 
luncheonette counters, drive-in res- 
taurants, motels, drive-in theatre 
concessions, and for concessions at 
carnivals and amusement parks. The 
money drawer has five coin tills in 
line across the front. Rear of drawer 
contains two currency compartments equipped with hinged bill 
weights. A large warning gong rings automatically each time the 
drawer is opened. Mounting holes are pierced in top of case and 
screws are furnished. List price is $31.25. 


(Continued on page 98) 
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QUALITY 
PRODUCTS 


Yesterday 
Today 
Tomorrow 


| 
} 
; 
} 


| 


Write for 


Full Information 


The Weis Manufacturing Co., Dept. A 
Monroe, Michigan 
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“HEINES PUBLISHING CO.,INC" 


Bringing to you a ‘KING SIZE” line of 
Card Playing Accessories 


Tallies Playing Cards 
Placecards Card Table Covers 
Scorepads Bridge Ensembles 
Rulebooks Bridge Party Paks 


Goren Items Notes and Stationery 





See our entire line in Room 925, Hotel New Yorker 
at the New York Stationery Show, May 15 thru 
May 20. 





Write for our new 1960 Catalog 
HEINES pustisHinc co., 


123 NORTH THIRD ST. 


INC. 





MINNESOTA 


MINNEAPOLIS 1, 








| 
| 
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If You're An Average Dealer You Can 


Sell ASENTRY 
Every 30 DAYS 


$680 Yearly Sales From $57 Inventory! 


Yes, Sentry dealers rerens 12-times-a-year 
turnover . . . gross vo from $57 invest- 
ment. A floor model does it, because Sentry 
drop ships to order. And Sentrys sell for /ess 
than half as much as average competitive 
safes, yet return you full profit. 





















Model S-C 

















Big-safe features include Ver- Model S-3 

miculite insulation, built-in 3- sug. List Sentry S-3 safe plus con- 
number combination lock, cealing cabinet of genu- 
bank vault type lock bar, 2 $7 95 ine mahogany, walnut or 
drawers. U.L. “C” label. Write blond wood. Suggested 





list $119.95 





for details. 



















JOHN D. BRUSH & CO., INC., 580 West Ave., Rochester 11, N.Y. 
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QUITE AN ASSORTMENT ARE THESE \TEMS PROFITABLE 
J FOR OUR DEPARTMENT? = 





LABELS ON 'T ARE a 
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PERSONALZ 









































Se write For vour FREE case tree 
. BOLIND, INC, 
+ AFTER une 30, 0uR ADDRESS WILL 
a se BOLIND, INC, soucoer 6, coLo, 


MONTROSE 6, CALIF, 


THANK YOU KINDLY 


See our smart and exciting 
all-inclusive Christmas 
card lines at the show. 


HOTEL NEW YORKER 


New York City 


MAY 15-20 
ROOM 536 


Again featuring the hottest 
lines in America. 


NU-ART DELUXE 
ETCHCRAFT 
CONTEMPORA 
NATIVITY-ART 
OPEN FOR BUSINESS 


NU-ART 


ENGRAVING COMPANY 





world's largest exclusive manufacturer 
of fine Christmas Cards 


5823 N. Ravenswood Ave., Chicago 26, Ill. 
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Pencil Sharpener Guide A 

An illustrated manual entitled “How to 
Service and Repair Your Pencil Sharpener” 
is available free from Dept. 149, The 
Joseph Dixon Crucible Co., Jersey City 8, 
N. J. Symptoms that plague a pencil sharp- 
ener have been diagnosed and catalogued 
and servicing instructions are aimed at 
keeping sharpeners running smoothly and 
efficiently. 


Window Decals B 

New pressure sensitive window decals 
with color printing on clear, flexible plastic 
are available to dealers to help identify 
stores as headquarters for Arrow stapling 
and tacking machines. They may be ordered 
with adhesive on front or back of decal. 
Arrow dealers can obtain the emblems by 
writing to Arrow Fastener Co., 1 Junius 


St.. Brooklyn 12, N. Y. 


Steel Furniture Catalog Cc 

Western Manufacturing Co., Aurora, IIl., 
has released a new 24-page catalog dis- 
playing their entire line of steel office 
furniture, including several new products. 
Shown are desks, file cabinets, tables, book- 
cases, credenzas and accessories. Dealers 
may get a copy by writing Charles Shan- 
holtzer, sales manager. 


Furniture Catalog D 

A new four-color catalog presenting the 
entire Metalstand “Statesman” line is avail- 
able to dealers throughout the United 
States from Metalstand Co., 7520 State 
Road, Philadelphia 36, Pa. Included are 
desks, conference tables, modular groups, 
bookeases, stands, filing cabinets and stor- 
arge cabinets. 


Ball Pen Booklet E 

A new, eight-page booklet designed as a 
scientific guide for ball pen manufacturers 
and users for the selection of better ball 
pens is offered by Formulabs, Inc. It 
describes the quality control tests con- 
ducted on ink ingredients and on the com- 
pleted ink product. The booklet and fur- 
ther technical information may be obtain- 
ed by writing Maynard C. Marwede, mar- 
keting manager, Formulabs, Inc., 529 West 


Fourth Ave., Escondido, Calif. 
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As advertised in PO | 


LISTO PENCIL CORPORATION, ALAMEDA, CALIF 


Library Products Bulletin » 

A new bulletin describing its modern line 
of colorful products for the library has 
been published by Deluxe Metal Procduets 
Co., Warren, Pa. The ten-page bulletin 
illustrates shelving and other products. Re 
quests for copies should be addressed to 


R. A. Yaegle. 


Automation Label Kit G 

The effective use of labels as an aid to 
automation in office systems and _pro- 
cedures is the subject of a new kit and 
case history brochure entitled, “Automa- 
tion Labelation.” It includes details of 
imprinting and lists the many types of 
data processing equipment on which self- 
sticking, pin feed labels can be used. A 
copy of the kit with samples of pin feed 
labels may be obtained from the Research 
Dept., Allen Mollander Co., 385 Gerard 
Ave., New York 51, N.Y. 


Binder Manual H 

A Planning Manual for the Design of 
Loose-Leaf Binders is available from the 
National Blank Book Co., Holyoke, Mass., 
to help customers organize their thinking 
and reduce false starts on special binder 
orders. A companion folder in four colors 
shows some of the plastic covered binders 
which have been made by National. 


Profits Z 
pour 
e Za $ 
in ee fA, 


...when you sell Listo, the 


marking pencil that writes on 
glass, metal, cellophane—anything! 


No wonder it’s America’s best-selling 


marking pencil! Make Listo 


a best- seller for you. 


Refills in 6 flash colors 





The Saterday Erraing 
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SIRCLETRON 














The Circletron 
ASH TRAY 


A revolutionary design in cast aluminum. 
Functional in action, it self-extinguishes 
lighted cigarettes in an instant and is 
easy to clean. 


A15—6%"' diam. x 13%4"' high — $9.00 
A16—9¥%"" diam. x 134"' high—$18.00 


RETAIL PRICES 
(slightly higher on the West coast) 


You are invited to see 
our complete line at the 


STATIONERY SHOW 
HOTEL NEW YORKER 
ROOM 1110 


WRITE FOR NEW CATALOG! 


MAISON GOURMET LTD. 
1170 BROADWAY @ NEW YORK 1, N.Y 
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NEW ADJUSTABLE 


QUICK:FRAME... 


puts you 
in 
picture 
frame 
business 


Here at last is a profitable business for 
every stationary store. No muss, no fuss of 
regular frames. No _ mitre-cutting, space- 
eating Picture Frame Department. All you 
need is tiny display box containing 12 self- 
selling adjustable Quickframes and you're 
set. Capitalize on millions of art 
pictures, photo enlargements, chil- 
dren's drawings, etc. Sell up to a 
dozen to one customer — even 
more to business and profes- 
sional offices, museums and 
libraries in neighborhood. 
Quick turnover, $5.40 profit. 
ORDER TODAY. 


$7720 


brass 
or 


black 












doz. 


*FREE ADV. MATS and DISPLAYS 














Braquette, INC., LENOX, MASS. 
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Partition Catalog 
A new 
guide to 


reference 
from 
high” to ceiling height, has been published 
by Workwall Division, L. A. Darling Co., 
Bronson, Mich. Four pastel color and four 
wood-grain 


full-color 
partitions, 


eight-page 


movable “rail 


surface finishes 


All of the 


baked-on melamine plastic. 


modern are 


listed as standard. finishes are 

Copies of the 
“Brochure 460,” 
along with further information on specifica- 
tions, 


publication, identified as 


availabilities, dealer listings and so 
on, are available on request. 


Leasing Study J 

A new edition of its study on equipment 
leasing is available the 
for Management Research, 
Adams St., Chicago 3, Ill. The 20-page 
study includes data and charts 
analyzing the comparative costs of leasing, 
outright and purchase by 
sales contract. It is entitled, 
“The Pros and Cons of Equipment Leas- 


Foundation 
121 West 


from 


tables 


cash purchase, 
conditional 


ing for Smaller Manufacturers, Depart- 
ment Stores and Supermarkets.” 
Fixture Catalog K 


A new Reflector Hardware Corp., cata- 
log boasts 20 giant-size pages, presenting the 
entire line of new floor-to-ceiling structural 
systems. The two-color catalog is illus- 
trated with new applications for converting 
floor area into mobile merchandising wall 
sections and free-standing displays. Illus- 
trated are five new modular systems for 
display or light-duty merchandising, as well 
as for medium and heavy-duty merchandis- 
ing. Write for free Wallmaster Catalog 
No. WM-9, to Dept. W-9, Reflector Hard- 
ware Corp., 1400 No. 25th Ave., Melrose 
Park, Ill. 


Paper Specimen Kit L 

A colorful paper Specimen Kit has been 
released by Wausau Paper Mills Co. of 
Brokaw, Wis. The kit features Wausau’s 
BroKote, a white pigmented offset 
printing paper containing the printing cha- 
racteristics of a quality coated offset plus 
the strength of a fine, uncoated sheet. 
Dealers and printers may obtain a kit from 
the Advertising Dept., Wausau Paper Mills 
Co., Brokaw, Wis. 


new 


Partition Catalog M 

A new 16-page “Partitioner” catalog by 
Marnay-Rockaway is designed to provide 
layout and decorating assistance to ‘com- 
pany executives, 
chasing agents. 


office planners and _ pur- 
Full color illustrations are 
each accompanied by a scaled layout show- 
ing how the units are positioned for maxi- 


“ 


mum space use. Shown also are the “sim- 
plified componentry,” bonderized finish, 


snap-lock attachments and samples of the 
13 available colors. The company’s new 
Desk Partitioner is also shown. Copies of 
the 


catalog are available from Marnay 
Sales Div., Rockaway Metal Products 
Corp., 41 East 42nd St., New York 17, 
Ms 
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INCREASE 
SALES WITH 
OFFICE 
SHIPPING 
KNIVES «eis 


Flash 
Carton 
Staple 

Remover 

















Flash 
Twine Cutter 


NY 


Write for complete catalog: 
- - MANUFACTURING 
a COMPANY 


169 Murray Street, Newark 5, N. J. 
Seal-0-Matic of Canada, 2 Matilda St., Toronto 8 
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RAIN oz 
SHINE... 


PREF Ed-t U - Cards 


PREFER 





Always Something NEW 
Children's Educational Games 29c 
Ed-U-Cards Mfg. Corp. 


13-05 44th Ave., 








long Island City 
| 
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97 


immediate 
shipment on 


complete line 





There are four reasons why 
BAY is the fastest growing 
company in the field of 
steel shelving and shop 
equipment manufacturers: 
better products, lower 
prices, quicker delivery, and 
sensible sales policy. Our 
system of limited franchise 
distribution and complete 
distributor protection 
insures freedom from 
wanton price cutting—and 
leaves us free to make 
finer value products for our 
distributors to sell. 





WORK BENCHES 


STEEL SHELVING 
HANDICABINETS& 
BENCHES 
STOCK CARTS 
SERVICE TRUCKS 
STACKING BOXES 
PARTS BINS 


Even though some areas are 
now closed to new 
distributors, we'll still be 


glad to send you our SCAMNETS AND 
catalog. See for yourself CASES 





what has made BAY grow! 


BAY PRODUCTS DIV. 


AMERICAN METAL WORKS, INC. 
1818 West Cambria St., Phila., 32, Pa. BAldwin 9-1805 
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! SELL THE BEST KNOWN NAME | 
in the field 







the 
ONE 
PRICE 
LINE 


at 50% PROFIT 


with extra discount for volume 


ee ee ee ee oe oe 


rocccocereerr re 














WALL HANGING 
FLOOR and CABINET TYPE 


portable CHALKBOARDS 
and BULLETIN BOARDS 


Here’s a typical example: 
3’x 4’ Board... List: $12.95 Your Cost: $6.48 


Sell the widely respected ROWLES LINE and 
enjoy the best profit. Free dealer helps including 
envelope stuffers and catalogs. 





























write for profit program and prices 
ROWLES MANUFACTURING CO. DIVISION OF 
6400 W. Cortland @ Chicago 35, Ill. BECKLEY-CARDY 
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NEW PRODUCTS . 1. 1 1 1 tw ww 


(Continued from page 94) 

Stacking Chair 74 
The Ohio Chair Co., Youngstown, Ohio, 

has announced a new chair style — the 
Model 1155. The chair is described as the 
ullimate in stacking since it can be stacked 
10-high, without a loss of stability and 
without metal touching metal or metal 
touching the upholstery. Nylon buttons 
in the legs keep the metal frame of one 
chair from contacting the other. Frame 


are of 14%” aluminum tubing and can be 
anodized in any color. Seats are made u 
of two-inch bonded foam rubber covered 
in a choice of upholsteries. The back rest is 
made up of three-quarter inch bonded foam 
rubber. The chair is available with or with- 
out Polyethylene boots on rear and front 
Also available is a metal ash tray 
which is attached to the back through the 
use of metal glides. 


Office Machine Stands 75 


Apsco Products, Inc. has intro- 
line of office 


stands, designed to meet just about 


legs. 


duced a new machine 


any requirements for electric type- 


writers, calculators, and other office 


machines. Named the “Perfection” 
line of stands, these tubular steel 
stands are mounted on $-inch, rub- 
ber-tired casters which permit quiet, easy movement from one 
location to another. The stands incorporate a unique elevating 


device which permits the stand to be lowered to the floor at the 
touch of a hand, or raised to allow movement of the stand. Some 


models are designed for through-bolt assembly; others feature 
welded construction. The Apsco “Perfection” line of stands is 
manufactured in Rockford, Ill. The stands are offered on a ten- 


day delivery basis, and drop shipments can be arranged through 
the manufacturer. For further information, write for free catalog 
from Apsco Products, Inc., P. O. Box 840, Beverly Hills, Calif. 


76 

This new permanent counter display is 
be'ng offered Parker Pen Co. dealers. Uti- 
lizing a clear plastic cylinder, it displays 
Parker’s nib 


Pen Set Display 


new “Presentation Sets,” a 
pen, matching ballpoint and mechanical 
pencil. The display design affords maxi- 
mum product visibility and a_ small 
“hidden” latch makes the display pilfer- 
proof. However the latch can be lifted 
quickly by the clerk and the cylinder 
raised to sell directly from the display. 
Another new counter unit displays gift 


ballpoint pens on a jeweler’s pad under a 
pilfer-proof acetate cover. 


77 


set 





New Modular Line 

Natural walnut surfaces 
off by brushed metal legs and 
handles give the new Murphy- 
Miller “Embassy” line of of- 
fice furniture the look of cus- 
furniture much 

All surfaces are 
protected by a clear layer of 
Daponite laminated finish. The material allows the true beauty 
of the wood grain to be exhibited yet protected. Daponite resists 
heat, Modular construction 
allows a wide range of styles to be assembled. These include double 
and single pedestals, conference Murphy- 
Miller also supplies office chairs for all 
exposed wood surfaces. 


tom costing 





more. top 


moisture, cold, aleohol and abrasion. 


tables and credenzas. 


using natural walnut 
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NO. 350 
PRESENTATION 
EASEL 





T. M. reginered 


At last, a well constructed, 
reasonably priced lecturer's 
easel... which won't tip 

over! For sales presentations, 
lectures, demonstrations, 
displays. 





$25.00 List Price 


FOB: Glendale, L. I. 


EASELS MADE OF WOOD STAND UP BETTER! 


= 28” x 36” chalkboard with padholder @ 2 28” trays (2nd 
tray for storage) = Easy height adjustment: 44” to 80” = 
Portable Compact @ Solid construction = Attractive finish 
Please write for literature mentioning this publication. 









ANCO WOOD SPECIALTIES, 
GL 


INC. 






ENDALE 2 5 2a 





Visit booths 30-32 NAMTA Show, Edgewater Beach Hotel, 
Chicago, May 5 to 8 


- - - for more details circle 104 on last page 


SNAPEX TAX & STOCK 
BUSINESS FORMS MANUFACTURERS 


W-2—Approved Federal, State and City wage 
tax reports for processing in one operation 
Forms specifically designed for NCR, Bur- 
roughs, etc. 

STOCK FORMS—Invoices, Bills of Lading, Pur- 
chase Orders, Expense Reports, Speed Letters, 
Credit Memos, etc 
























You accept the orders—we do everything else 
under your name. Excellent profits. All forms 
imprinted or plain. 


IMMEDIATE SHIPMENTS right from stock 


Write for trade PROFIT-PLAN now! 
Serving the trade from Coast to Coast 


APEX BUSINESS SYSTEMS 


540 PEARL ST., NEW YORK 7, N.Y. * Phone: BE 3-7133 




















AMERICA'S NO. 1 
ART SUPPLY DISTRIBUTOR 
will service you from the coun- 


try's largest stock of all im- 
portant art supply lines. 








Write for catalogue 
and dealer discounts. 


ARTHUR BROWN & BRO. INC. 
2 W. 46th ST. NEW YORK 36, N. Y. 
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A NEW Masterpiece 
in GLASS and WAX 


SOCIALITE 





No. 1200 Smartly styled Heidelberg hollow stem, footed 


crystal goblet decorated with white, green, turquoise or 


Lys. Burning time of 
4” high 


gift boxed. 


carmine band and gold Fleur de 
candle is approximately 80 hours. Goblet is 5! 
and 342” in diameter. 


Minimum order: 


Each individually 
two dozen. 


- - - for more details circle 123 on last page 





Colonial (andle (0. of Cape (od, Inc. 


HYANNIS, MASSACHUSETTS 











EVER-SAFE Mew FLOOR SAFES 
Safely Protect Cash and Valuables 


Model 
FD 918 


with inner de- 
pository and 
envelope slot. 


(Left) 
a 


Model 
F-912 






Single com- 
partment. 


(Right) 


Ideal for Service Stations — Stores — Doctors — Dent- 
ists —- Schools — Ticket Booths. 

Easily installed in wood or concrete floors. 
Class C Insurance Rate Less 10% for U. L. 
Device Label. 

Removable Combination Dial — for additional protec- 
tion. Impossible to open safe without dial. 

Write for complete information and prices. 


DIV. SCHWAB SAFE CO. 
EVER-SAFE Co., Inc, waver. nmoians 








Mercantile 
Relocking 
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April 17—Easter Sunday. 

April 21-22-23—Dist 4, NSOEA meet- 
ing, Golden Gate, Miami Beach, Fla. 

April 29-30—Dist. 5, NSOEA meeting, 
French Lick Sheraton, French Lick, 
Ind. 

May 5-6—Dist. 8, NSOEA meeting, 
Western Hills Lodge, Wagoner, Okla. 

May 5-8—Nat’l. Art Materials Trade 
Assn. 10th annual convention and 
trade show, Edgewater Beach Hotel, 
Chicago. 

May 9-10—Dist 11., NSOEA meeting, 
Davenport Hotel, Spokane, Wash. 

May 13-14—Dist. 12, NSOEA meeting, 
Mapes Hotel, Reno, Nevada. 

May 15-20—New York Stationery Show, 
Hotel New Yorker. 

May 16-17—Dist. 14, NSOEA meeting, 
Miramar Hotel, Santa Barbara, Calif. 

May 16-18 — Annual convention, The 
Stationery and Office Equipment Guild 
of Canada, Royal York Hotel, Toronto. 

May 20-21—Dist. 10, NSOEA meeting, 
Denver Hilton Hotel, Denver, Colo. 

May 22-24—Dist. 6, NSOEA meeting, 
Lake Lawn, Wis. 

May 26-27—Dist. 9, NSOEA meeting, 
Shamrock-Hilton, Houston, Texas. 





June 5-6-7—Dist. 
Hotel St. Paul, St. Paul, Minn. 

June 5-8 — Convention-exhibit, 
can BBooksellers Assn., 
Chicago. 


June 10-11—Dist. 2, NSOEA meeting, 
Hotel Sagamore, Bolton Landing, N.Y. 
13, NSOEA meeting, 
Hotel Concord, Kiamesha Lake, N.Y. 
July 10-13—Nat’l Office Machine Deal- 


convention- ex- 


June 13-14—Dist. 


ers Assn. (NOMDA) 
hibit, Coronado, Calif. 


7, NSOEA meeting, 


Ameri- 
Sherman Hotel, 





CLASSIFIED 
ADVERTISEMENTS 


Deadline for classified advertisements is the 
fifteenth of the 2nd month procetios the 
i i TES: 


month in which the magazine is issued. 


30c a word. Minimum Order: $6.00. 


one word. 


Names 
and addresses are to be included in the count. 
Initials or sets of figures are to be counted as 





HELP WANTED 





Salesman wanted. Liberal commission. 


Rose Business Forms, 1932 Patterson Ave., 
72, N. 


SALESMAN for Illinois and Indiana 
Stationery, Office Furniture, 
Gift Stores... 
facturer of desk accessories . . . 


State full par- 
ticulars . . 


. protected territory . . 


All ter- 
ritories open. Complete line of printed forms and 
systems, salesbooks, billbooks, one time carbon 
forms, free catalogs and actual samples. Eddi 
Bronx 


Department and 
Old established leading manu- 


. commission 

no house discounts. Box 269 MODERN 
STATIONER AND OFFICE EQUIPMENT 
DEALER, 1 East First Street, Duluth 2 . Minne- 
sota. 5-60 





THE ORIGINATOR OF 


POLY PACK HOSTESS ACCESSORIES 


Continues To 


INCREASE 
SALES 


with the innovation of the 
new packaging method. 
These pliable, clear, soil- 
proof coverings offer you 
maximum sales appeal in 
ALL the quality merchan- 
dise produced by House 
of Paper. 


e First in Design 

e in Packaging 

e in Quality 

e in Merchandising Display 





4064 Glencoe Avenue 
Venice, California 


100 


225 Fifth Avenue 
New York 10, N. Y. 
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vine CTOR WANTED ON LEATH 


ER By 
ERTS 
Si A i 10 
OFFIC E FOU IP MENT. NDEALL ER, 
Sed Street, Duluth 2, Minnesota. 


CHRISTMAS GREETING CARD 
DISTRIBUTORS WANT 

Amazing solid pack line of slim hb Sl c 
Incomparable value. Four colors beautifully ligh 
ographed with gold or silver virkotype on 
card. A few choice territories still available. 
eral commissions. Box 263, MODERN STA 
TIONER AND OFFICE EQUIPMENT D 
ER, 1 East First Street, Duluth 2, Minnesog 





SAL /ESMAN WANTED. Scroll Greeting Ca 
Most Unusual Greeting Cards in History. F, 
Selling, Non-Competitive, All Occasions 
References and full information as to lines « 
ried and territory covered in first letter. 5 
261, MODERN STATIONER AND OFFIG 
EQUIPMENT DEALER, 1 East First St 
Duluth 2, Minnesota. 





Important, respected manufacturer of comp 
line of steel cabinets, lockers, shelving, lib 
shelving, shelf files and exclusive automat 
electrical files, seeks representatives with f 
lowing. Territories open: Central states, Soul 
eastern states, Southwestern states. — i 
Wonderful opportunity. State full details. 
fidential. Box 265, ODERN i On 
AND OFFICE EQU IPMENT DEALER 

First Street, Duluth 2, Minnesota. 


25% rare igre RAY AMBITIOUS G RES 
ING CARD SALESMEN. GIVE FUL 

TAILS FIRST LETTER KEEP ’N TOUG 
108 BISHOP DRIVE, FRAMINGHAM, MAS 


. 








LINES WANTED 
- MANUFACTU ERS - IMPORTERS 





267, } 


N ; ME? 
ER, 1 East First Street, Duluth 2, Minn 





Sales organization with prominent 5th Ave; 
showrooms seeking line for stationery dep 
ment of department stores, also gift & statio 
ery stores. We have additional necessary sp 
to assemble & light manufacturing. Box 
MODERN STATIONER AND OFF iC 
EQUIPMENT DEALER, 1 East First Stree 


Duluth 2. Minnesota. 


WANTED 


Wanted: Usable antique type all wood letter file 
with wood cradle and supports. R. Huxtabk 
Company. Box 1107, Lansing, Michigan. 














Atlas Line 


Exclusive and Complete Line of 
Foreign Language 
GREETING CARDS 


For all seasons and occasions 
GERMAN LITHUANIAN BOHEMIAN 
NIAN CRO, 


FRENCH ALBA ATIAN 
UKRAINIAN POLISH ot 
SLOVAK DUTCH CHINESE 
SWEDISH ITALIAN GAELIC 
DANISH SPANISH 
FINNISH RUSSIAN 
PORTUGUESE HUNGARIAN YEAR 
SERBIAN NORWEGIAN HANUKKAH 
GREEK 
Available in 
GENERAL, RELIGIOUS AND RELATIVE 
SUBJECTS 
Including Imported Cards with Glitter. 
Write for Circulars and Samples 
J. J. Stark Co. 
456 Fourth Ave. 
New York 16, N. Y. 


Gerson Bros., Inc. 
847 West Harrison St. 
Chicago 7, Illinois 
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ll me more... 


about these . 


This poge is previded for your convenience. To obtain additional information on new products, trade literature and advertised products in this 
issue, simply circle the corresponding number on the perforated card below, fill in your name, business address and mail the card. 


JERTISED PRODUCTS 


Acme Shear Co., The — Scissors, dis- 
plays — page 76. 

Addo-x, Inc. — Multiplier — page 40 
American Crayon Co., The — Crayons 
— page 34. 

Anco Wood Specialties, Inc. — Pre- 
sentation easel — page 99. 

Apex Business Systems — Business 
forms — page 99. 
Apsco Products, Inc. 
peners — page 4. 

Art Guild of Williamsburg, Inc. — 
Greetings cards — page 68. 

Bates Mfg. Co., The — Stapling ma- 
chines — page 48. 

Baumgarten, Fred — Napkins, pencil 
sharpener — page 50. 

Bausch & Lomb Optical Co. — Magni- 
fier and reader displays — page 72. 
Bay Products Div., American Metal 
Works, Inc. — Steel shelving and shop 
equipment — page 98. 

Beckhard Line, The — page 35. 
Beckley-Cardy Co. —- Chalkboards, 
bulletin boards — page 98. 

Bee Paper Co., Inc. — Artists’ papers 
— page 92. 

Bostitch, Inc. — Stapling machines — 
page 45. 

Brown, Arthur, & Bro., Inc. 
supplies — page 99. 

Brush, John D., & Co., Inc. — Safes 
— page 95. 

Bridgepoint Playing Card Co. — page 
3 


— Pencil shar- 


— Art 


19 Burroughs Corp. — page 47. 

20 Chapel Art Studios — Christmas cards 
— page 53. 

21 Clark, Keith, Inc. — Desk calendars — 
page 48. 

22 Code Mfg. Corp. — Master units — 
page 65. 

23 Colonial Candle Co., Inc. — Candles, 
goblet holders — page 99. 

124 Cush & Deni Mfg. Co. — Mark- 

F ing devices — page 36. 

25 Eaton Paper Corp. — Record books, 





Simply circle the num- 
ber of the product or 
service you would like 
to know more about, 
and drop this card in 
a convenient mailbox. 
No postage is needed. 


typewriter papers, leather accessories 
— page 70. 

Ed-U-Cards Mfg. Corp. — Games 
page 97. 

Ever-Safe Co., Inc. — Floor safes 
page 99. 

Faber, Eberhard Pen & Pencil Corp. 
Ball Pens — page 39. 

Ferber Corp. — Ball point pens — 
page 68. 

Flash Mfg. Co. — Office shipping 
knives — page 97. 

Freund-Mayer & Co., Inc. — Imported 
boxed notes — page 69. 

Galef, J. L., & Son, Inc. — Money 
changers — page 84. 

General Pencil Co. — Office pencil — 
page 78. 

Gibson Art Co. — Greetings cards — 
page 73. 

Gibson, C. R. and Co. — Baby record 
books — page 14. 

Globe-Wernicke Co., The — page 41. 
Greentree Publishers, Inc. — Christmas 
cards — page 92. 

Guide System & Supply Co. — Hang- 
ing folders — page 89. 

Gulton Industries, Inc. — Flashlights 
— page 79. 

Hamilton Cosco, Inc. — Office chair 
sales program — 4th cover. 

Hassenfeld Bros., iInc., Empire Pencil 
Co., Div. — Pencils — page 82. 
Heines Publishing Co., Inc. — Card 
playing accessories — page 96. 
Heller Roberts Mfg. Corp. — Number- 
ing machine — page 50. 

Higgins Ink Co., Inc. — Drawing ink 
cartridge — page 54. 

Hoggson & Pettis Mfg. Co., The — 
Ticket punches — page 60. 

Holson Company, The — Baby file — 
page 87. 

Hookrite Products Corp. — Chair mats 
— page 85. 

Kingsway, Inc. — Chess sets — page 
80. 

Koh-Il-Noor Pencil Co., Inc. 
point pens — page 89. 


150 
151 
152 


153 


Leathercraft, Inc. — Business cases — 
page 77. 

Listo Pencil Corp. — Marking pencil — 
page 95. 

Little, George, Management, Inc. — 
New York Stationery Show — page 75. 
Maison Gourmet, Lid. — Ash tray — 
page 97. 

Mary Louise & Associates — page 62. 
Masterpiece Studios — Christmas cards 
— page 71. 

Melind, Louis, Co. — Pocket seal with 
case — page 33. 

Micropoint, inc. — Pen and holder — 
page 85. 

Modern Steelcraft, Inc. 
page 88. 

Mosler Safe Co., The — Files — 
page 49. 

Napkin Corp., The — Printed napkins 
— page 82. 

New England Paper Punch Co. — Pa- 
per punches — page 92. 

Norma Pencil Corp. — Pen and pencil 
combination — page 87. 

Northern States Envelope Co. — Pass 
book envelopes — page 84. 

Nu-Art Engraving Co. — Christmas 
cards — page 96. 

Oxford Filing Supply Co. — Filing 
supplies — page 63. 

Park Sherman, Div. of Ketcham & Mc- 
Dougall — 2nd cover. 

Personal Art Co. — Christmas cards 
— page 70. 

Port Huron Sulphite & Paper Co. — 
Maniford carbon paper sets — page 
13. 

Print-O-Matic Co., The — Folding ma- 
chine — page 90. 

Regna Cash Registers, Inc. — Cash 
registers, adding machines, safes — 
page 51. 

Reynolds Metals Co., Decorative Foil 
Div. — Gift wraps — pages 42 & 43. 
Rogersnap Business Forms — Business 
forms — page 82. 


— Files — 


(Continved on next page) 
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194 195 197 199 


New Products: 1 3 5 


19 20 21 23 25 
39 40 41 43 45 


59 60 61 63 65 
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This pege is provided for your convenience. To obtain additional information on new products, trade literature and advertised products in 
issve, simply circle the corresponding number on the perforated card below, fill in your name, business address and mail the card. 


ADVERTISED PRODUCTS 


174 


175 
176 
177 
178 


179 


(Continued from other side) 


Rust Craft-Volland Greeting Cards — 
New greeting card assortment — page 
7 


Sanford Ink Co. — Marking device — 
page 66. 
Scripto, Inc. 
6&7. 
Seneca Novelty Co., Inc. — Rulers and 
yardsticks — page 89. 

Speedry Products, Inc. — Marking de- 
vices — page 8. 

Stacor Equipment Co. — 
equipment — page 44. 
Stark, J. J., Co. — Foreign language 
greeting cards — page 100. 

Sterling Plastics Co. — New pencil 
sharpener, school and stationery sup- 
plies — pages 37 & 38. 

Stik-Tack Co. — Adhesive tape, discs 
— page 94. 

Typerite Corp., The — Carbon sets — 
page 64. 

Van Valkenburg, L. D., Co. — Pencil 
clips — page 72. 

Ward, Samuel, Mfg. Co. — Albums, 
scrapbooks — page 59. 

Weis Mfg. Co., The — Filing equip- 
ment and supplies — page 95. 
White & Wyckoff Mfg. Co. — Station- 
ery line — pages 55 & 58. 

Shaefer Pen Company — Writing in- 
struments — 3rd cover. 

Smith, E. Errett, Inc. — Christmas cards 
— page 74. 

American Map Co., Inc. — New child- 
ren's map — page 46. 

Box Cards — Greeting cards, novelty 
book — page 61. 

Victor Adding Machine Co. — Adding 
machines — page 90. 

Hy-Se’l Mfg. Co. — Gift wrappings — 
page 91. 

Repkgee, Globes, Inc. — page 52. 
Braquette, inc. — Picture frames — 
page 97. 

House of Paper, Inc. — page 100. 
Northbrook Plastic Card Co. — page 


— New pen — pages 


Drafting 


Postage 


Will be 
by 


Paid 


Addressee 


198 
199 


200 
201 


Anco Playing Cords — page 83. 

Lane Playing Cards — Plastic playing 
cards — page 89. 

Balind, Inc. — Label tree — page 95. 
Victor Safe — Equip., Div. of Reming- 
ton Rand — Visible record system — 
page 86. 


Yours For The Asking 


SrReKrTOEMmMOOS>D 


Pencil Sharpener Guide 
Window Decals 

Steel Furniture Catalog 
Furniture Catalog 

Ball Pen Booklet 
Library Products Bulletin 
Automation Label Kit 
Binder Manual 
Partition Catalog 
Leasing Study 

Fixture Catalog 

Paper Speciman Kit 
Partition Catalog 


New Products 


Memory Book 

Christmas Cards 
Gourmet Records 
Aluminum Hardware 
Plastic Playing Cards 
Garden Statuary 

Home Budget Book 
Greeting Cards 

Bar Unit 

Writing Kit 

New Note Line 

Record Book 

Paint Tube Kit 

Leather Goods 
Multi-Phrase Stamp 
Copy Holder—Display Rack 
Brief Cases, Bags 

Wood Chair Caster 
Desk Accesory 
Magnetic Binder 
Magnifier Display 
Novel Birth Announcements 
Note Rack 

Gift Wrap Carrying Bag 


Postage Stamp 
Necessary 
If Mailed in the 
United States 
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Blueprint File 

Sectional Settee 
Boxed Writing Paper 
Pencil Sharpener Mount 
New Desk Tops 

Party Game Books 
Party Goods 
Wall-Mounted Urn 
Improved Sharpener 
Posture Chair 

Memo Book Display 
Filing Cabinets 

New Modular Unit 
Indexing Tape 

Gift Wraps, Ribbons 
Loose Leaf Recipe File 
Card Table Cover 
Note Display Rack 
English-Spanish Dictionary 
Fluorescent Pictures 
Photo Mounts 
Ceramics 

Decorating Tool 
Imported Cards 

Desk Ball Pen 
Re-Usable Job Envelopes 
Ball Pen Ink Remover 
39-Cent Ball Pen 
New Chair Line 

New Card Lines 

New Chair Line 
Adding Machine 
Hand Addresser Kit 
Writing Portfolio 
Stacked Rubber Stamps 
New Office Furniture Line 
Portable Typewriters 
Ball Pen Refill 
Decorative Scren 
Tableware 

Upholstery Material 
Stapler 

Shelving 

Spray Adhesive 

New Flash Card Lines 
Wastebasket 
Storyland Map 

Cash Drawer 

Stacking Chair 

Office Machine Stands 
Pen Set Display 

New Modular Line 


To obtain addition 
information on n¢ 
products, literature 
advertised produc! 
described in this issu 
use this card, which 
provided for your co 
venience. 
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EXCLUSIVE-FOR WHOLESALERS AND CHAINS! 


Sheaffer's new 
popular price line! 


e Everything You Need To Cover An Entire Market! Cartridge 
fountain pens, ballpoints, pencils and high profit, fast selling 
accessories ...all at popular prices and backed by Sheaffer—the 
most famous name in the industry. 


e Outsells All Others Combined! That’s Sheaffer’s Cartridge 
Fountain Pen...already in the hands of 17,544,231 customers. 
And that means a ready made market for Skrip Cartridges. Last 
year alone over 110,000,000 cartridges were sold. 


e Backed With Hard-Hitting Advertising! Week after week, con- 
tinuous television spots and big space magazine advertisements 
constantly pre-sell Sheaffer to the consumer and the retailer. 


e Full Wholesale and Retail Margins! Plus plenty of bonus incen- 
tives that are keyed to give extra profits from extra sales... for 
both retailer and wholesaler. 


SHEAFFER’ 


©1960 W. A. SHEAFFER PEN CO., FORT MADISON, IOWA * SHEAFFER PENS 
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NEW Skripriter Ballpoint Pens 
Write with Skrip ballpoint fluid, and Skrip takes the 
skip out of ballpoint writing. .$1.49, $1.95, $2.49 
NEW Pencils 
Sleeve tip, non-slip finger grip 


NEW Clean Filling Cartridge Fountain Pens 
Load like a rifle with cartridges of 
fast selling Skrip writing fluid 


NEW Sets of Cartridge Pens and 
Matching Pencils 


(All Prices Retail) 


© Skrip Writing Fluid 

© Fineline Leads 

© Skripriter Ballpoint Cartridges 
e Fineline Erasers 


© Skrip Cartridges 


= Shuipriter 
—— 


- - - for more details circle 188 on last page 
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* Everybody wins! Every Cosco dealer salesman who registers for this program Be a winn 
will receive Top Value stamps for every Cosco Office Chair he sells. Choose gifts for 
. enroll tod 
your whole family from the 88-page full-color catalog featuring top brand name mer- 


chandise. You'll be surprised how many books you can fill with the sale of only a few 
chairs. Gifts galore when you sell more—Cosco Office Chairs. 


HAMILTON COSCO, INC. + Columbus, Indiana 


- - = for more details circle 140 on last 





